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Fewer Dealers 
Plan of Philco 
N.Y. Distributor 


‘Sales Will Be Confined To 
Those Who Maintain 
Proper Retail Stores’ 


NEW YORK CITY — Fewer but 
better dealers in the metropolitan 
New York and New Jersey markets 
is the aim of the new merchandis- 
ing policy announced by Philco 
Distributors, Inc. 

Effective May 1 on all Philco 
products, this new policy centers 
around concentration of merchandis- 
ing effort on a smaller and more 
select group of dealers, and dis- 
continuance of sales to the dealers 
who are not properly set up to 
handle the line. 

Announcement of the move was 
made in a letter from T. A. 
O’Loughlin, vice president of the 
distributing organization, to all 
Philco dealers in the area. This 
letter explained that in the future 
sales would be confined to those 
dealers ‘who in our opinion main- 
tain proper retail stores and conduct 
their business in a manner that is 
for the best interests of all mem- 
bers of the Philco dealer organiza- 
tion in metropolitan New York and 
New Jersey.” 

This step was made necessary, the 
letter pointed out, by the growing 
sales of Philco refrigerators and air 
conditioners, and by the company’s 
position in the fields of radio and 
television. 


No Change In Price of 
6-Ft. Model, Says G-E 


NEW YORK CITY—‘“No changes 
made or contemplated in General 
Electric refrigerator prices,” was the 
official answer made by the General 
Electric Co. to a rumor circulated in 
the trade here that a $5 increase 
was being made in the price of the 
lowest-priced 6-cu. ft. refrigerator in 
the G-E line. 


To Supervise Norge 
Sales & Engineering 


H. H. WHITTINGHAM 


* * &® 


DETROIT—H. H. Whittingham 
has been promoted to the assistant 
general managership of Norge. In 
his new capacity as vice president 
and assistant general manager, he 
will supervise engineering, produc- 
tion, and sales. 

Mr. Whittingham has been identi- 
fied with the automotive and acces- 
sory fields since 1919. After graduat- 
ing in engineering with the 1917 war 
class at the University of Michigan, 
he went to France as a first 
lieutenant of heavy artillery, com- 
manding one of the first American 
batteries to reach the Western Front. 

A post-war job took him _ to 
Buick where he gained initial pro- 
duction experience in the forge plant. 
A year later he became production 
manager for the Canadian products 
division of General Motors of Canada 
under Mr. Blood who was general 
manager. In 1923, when Mr. Blood 
assumed charge of the Detroit Gear 
& Machine Co., Mr. Whittingham 
accompanied him as production man- 
ager. Later he served as_ sales- 
manager, had charge of engineering, 
and directed development work on 
the Rollator type of compressor. 

When Mr. Blood organized Norge 
in 1927 Mr. Whittingham was made 
secretary. Early last year he was 
made vice president in charge of 
engineering. 


Medical Opinion In 


Wide Variance on 


Success of ‘Cold Treatment’ For Cancer 


BUFFALO—Indications that a new 
and important field for refrigeration 
equipment may be opened in the near 
future were found here in the an- 
nouncement by Dr. Temple Fay, pro- 
fessor of neurology and neurosurgery 
at Temple University, Philadelphia, 
that the “refrigeration treatment” 
against cancer is triumphing. 

Dr. Fay, credited with being an 
originator of the “human refrigera- 
tion” treatment, made the announce- 
ment to several hundred physicians 
attending the sixth annual clinic day 
of the alumni association of the Uni- 
versity of Buffalo’s school of medi- 
cine. 

(The International Cancer Re- 
Search Foundation, however, last 
week reported that the treatment 
had been tried on mice, and had 
failed as a cure. The foundation 
financed the work of 38 groups of 
cancer experts in the United States 
last year.) 

Labelling as a myth the common 
impression that the refrigeration 
treatment is “frozen sleep,” Dr. Fay 
Said that “in our treatment, the 
patient is neither frozen, nor is he 
asleep. = 

“Two days ago,” he declared, “I 
Sent home a patient who showed not 
the slightest trace of carcinoma (a 
form of cancer) after our treatment.” 

He cautioned his listeners not to 
verrate the triumph, indicating that 
the carcinoma could reappear at a 


Pi iat eee 


later date. But he was noticeably 
encouraged by the fact that for the 
first time all traces of the disease 
had been eradicated from a patient, 
as shown by comparative microscopic 
studies. 

Previously, he declared, “regres- 
sive effects” have been noted in the 
refrigerated treatment of carcinoma, 
but the patients never had been 
cured completely. 

(The Cancer Research Foundation’s 
report on the treatment of mice said 
that after hibernation had been 
induced for 24 hours, the size of the 
malignant growths decreased, but 
only about what would be expected 
from reducing the amount of food 
eaten. In hibernation, the mice 
did not eat. 

(After a short time, the report 
said, the tumors grew again, and no 
permanent effect was found from the 
treatment. The experiments were 
reported by Fritz M. Bischoff, Louisa 
Long, and J. Jerome Rupp, of Santa 
Barbara, Calif.) 

Dr. Fay’s disclosure climaxed an 
address in which he unfolded the de- 
velopment of human refrigeration. 
He first discovered the striking ef- 
fects of this treatment in 1936, when 
he treated a woman in intense pain 
by means of a crude refrigerating 
apparatus, comprising among other 
things a water cooler and a 5-gallon 
oil can. The treatment consisted of 

(Concluded on Page 20, Column 2) 


$150,000 Libel Suit 
Against the News 
Is a Dud 


DETROIT—Consolidated Air Con- 
ditioning Corp. of Chicago failed to 
appear in Federal Court here Apr. 31 
to prosecute its $150,000 libel suit 
against F. M. Cockrell and the 
Business News Publishing Co. for 
reporting an investigation of Con- 
solidated’s proposition in connection 
with the sale of correspondence 
school courses and air conditioning 
equipment. 

The NEWS was fully prepared to 
defend vigorously its right to publish 
facts pertinent to the industry, and 
spurned all attempts on the part of 
attorneys for the plaintiff to settle 
the case out of court. 

Further details may be found on 
pages 9, 11, and 12. 


January Housewares 
Shows May Combine 


CHICAGO—Possibility of a com- 
bined housewares and appliance show 
by members of the National House 
Furnishing Manufacturers Associa- 
tion and the House’ Furnish- 
ing Manufacturing Association of 
America next January is becoming 
more of a probability as negotiation 
between the two groups regarding 


- settlement of their differences and 


consolidation continues. 

Latest move in this controversy 
is the calling of a special meeting 
of members of the former group on 
May 14 to vote on the merger. 

If the deal goes through, both 
housewares and appliance manufac- 
turing members of the National 
House Furnishing Manufacturers 
Association, which for the past two 
years has held its annual show at 
the Stevens hotel, will join with 
members of the House Furnish- 
ing Manufacturers Association of 
America, which has been holding its 
annual exposition at the Palmer 
House, in a new group said to 
be tentatively named the National 
Housewares Manufacturers Associa- 
tion. 

The combined show next January, 
if it is held, probably will be staged 
at the Palmer House, as a majority 
of exhibitors polled at the two shows 
last January expressed a preference 
for this location. 


How To Sell “Em Up 


From the Specials— 
In 3 Easy Lessons 


LOS ANGELES—If you want 
three good tips on how to “sell up” 
from those low-price refrigerators 
which have been so widely adver- 
tised to the public, listen to this 
advice from R. S. Mangan, advertis- 
ing manager of George Belsey Co., 
Ltd., General Electric distributor in 
southern California and Arizona. 

These ideas have worked well for 
the Belsey organization and _ its 
dealers, and they might well be the 
answers to some of your most vex- 
ing problems—so here they are: 


1. Print term cards for all 6-cu. ft. 
boxes to enable salesmen to sell from 
one model to the other by pointing 
out the small difference in monthly 
payments. 

2. Display all 6-cu. ft. boxes side 
by side, but place chairs only in 
front of the deluxe model and use 
this deluxe unit as a demonstrator 
is giving the complete sales story. 

38. Open the doors of all the 6-cu. ft. 


(Concluded on Page 20, Column 3) 


Stock of Philco Corp. 
To Go on Market 


PHILADELPHIA—In a move to 
“put the corporation in a _ better 
position to raise such additional 
capital as may become necessary or 
desirable for a growing business,” 
stockholders of Philco Corp., hereto- 
fore a privately owned company, 
voted at a special meeting recently 
to amend the articles of incorporation 
to clear the way for public participa- 
tion in ownership of the corporation’s 
securities. 

As a result of this action, par 
value of the outstanding common 
stock will be changed from $100 to 
$3, and each share of present 
common stock will be exchanged for 
33144 shares of new common stock. 

When this exchange has_ been 
effected, Philco will have outstand- 
ing 1,221,100 shares of common 
stock and 28,385 shares of $100 par 
value $5 preference stock, but no 
bonds, mortgages, or funded indebted- 
ness of any kind. 

It is contemplated that present 
stockholders will agree to _ sell 


(Concluded on Page 20, Column 1) 


Kelvinator’s “Photogenic Girl’ 


Michigan’s ranking glamor girl—Shirleyan Gibbs of Detroit—gets a 
farewell gift from J. Nelson Stuart, director of advertising and sales 
promotion for Kelvinator, as she boards a plane for the nation’s capital, 
to attend the May Fete of the National Women’s Democratic Committee 


as “Miss Kelvinator of Michigan.” 


Shirleyan, a freshman student at 


Marygrove College, was “discovered” just a week ago by advertising 
photographers and artists in a widely publicized search for “Detroit’s 


Photogenic Girl.” 


Her trip includes luncheon at the White 


House. 
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Shipments and 
Retail Sales Up 
In First Quarter 


Household Refrigerator 
Shipments In March 
Total 307,000 Units 


DETROIT—World sales of house- 
hold electric refrigerators by manu- 
facturers to distributors and dealers 
totaled 307,000 units during March, 
a mark second only to the all-time 
record for the month established in 
1937, according to estimates by 
AIR CONDITIONING & REFRIGERATION 
NEWS. , 

March world shipments were about 
15% higher than those for the same 
month of 1939, which totaled 265,000 
units, and brought to 836,000 the 
shipments for the first quarter of 
the year. This is more than 30% 
higher than were shipments for the 
same months of last year, 628,000 
units. 

World shipments reported by 15 
manufacturers to the Household 
Refrigeration Section of National 
Electrical Manufacturers Associa- 
tion totaled 291,999 units, to bring 


(Concluded on Page 2, Column 4) 


Refrigerator Sales 
Gain 43% In Dallas 


DALLAS, Tex.—Total of 1,347 
electric refrigerators were sold by 
Dallas dealers in March, a gain of 
43% over March sales last year. 
Sales for the first three months of 


1940 total 2,702. cep 


Appliance sales by dearer itt. 
March and in the first three months . 
March 3 Months 
Unit Sales Unit Sales 
Py er 1,347 2,702 
MED. 4k Sansaasacdioce 5 9 
Roasters and Cookers.. 33 115 
WO: Ki paw asioer eed 339 717 
eres Seo 13 33 
Vacuum Cleaners ...... 523 1,401 
BE cae vceeeuss abies 2,229 5,319 
Attic Ventilators ...... 84 105 


Chattanooga Appliance 
Sales Up 98% In March 


CHATTANOOGA, Tenn.—Sales of 
major appliances reached an all-time 
high during March in the Chatta- 
nooga territory, totaling $214,124, 
an increase of 98% above sales for 
the same month of last year. 

Sales for the month, based on 
reports of dealers to Chattanooga 
Electric Power Board, included 623 
refrigerators, 317 ranges, 74 water 
heaters, and 261-washers. 


March Sales Largest 


Ever In Houston 


HOUSTON, Tex.——Reports by dis- 
tributors in the Houston territory 
reveal the largest March sales volume 
of electric refrigerators in the history 
of the local industry, according to 
Houston Lighting & Power Co. 
Sales of 1,690 units to Houston 
dealers were reported, a 66% gain 
over that month last year, when 
distributors reported 1,018 units sold. 


Total of 1,727 refrigerators were 
reported sold in March by dealers 
reporting to the utility. Retail value 
of refrigerators sold during the 
month was estimated at $258,510. 

Totals for dealer appliance sales 
for March in the territory, which 
includes Houston, Galveston, Goose 
Creek, Rosenberg, Wharton, Free- 
port, Humble, were 
as follows: 
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AIR CONDITIONING & REFRIGERATION NEWS, MAY 8, 1940 


PIONEER MANUFACTURERS 
OF EXTENDED SURFACE 


MINNEAPOLIS 


MINNESOTA 
The following 15 companies reported 


sales to the Refrigeration Division of 
the National Electrical Manufacturers 
Association (Nema) on household electric 
refrigerators for March, 1940: 

Apex Electrical Mfg. Co., Crosley Corp., 
Edison General Electric Appliance Co., 
Inc., Frigidaire Div. General Motors Corp., 
Gale Products Div. Outboard Marine & 
Mfg. Co., General Electric Co., Gibson 
Electric Refrigerator Co., Kelvinator Div. 


Condensing Units for every 
commercial refrigeration 
and air conditioning re- 
quirement ... Also 


6 Cu. Ft. Models Comprise 70% of 291,999 
Units Shipped By Nema Firms In March 


Nash-Kelvinator Corp., Leonard Div. 
Nash-Kelvinator Corp., Norge Div. Borg- 
Warner Corp., Philco Refrigerator Co., 
Stewart-Warner Corp., Sunbeam Electric 
Mfg. Co., Universal Cooler Corp., and 
Westinghouse Electric & Mfg. Co. 

The sales of the reporting companies 
include units manufactured for the follow- 
ing concerns: Montgomery Ward & Co., 
Potter Refrigeration Corp., and Sears, 
Roebuck & Co. 


packaged air conditioners. 


SALES FOR MARCH, 1940 


Established 
1854 


CURTIS 


REFRIGERATION 


Domestic Canadian 


Other Total 
Foreign World 


AIR CONDITIONING 
ane COMMERCIAL 


Lacquer (Ext.) Cabinets Complete 


: : . . i ie OE, Ti i icsas snes races 1,463 273 744 2,480 
Curtis Refrigerating MachineCo. | | > °S°.o°°Doo Gur 8909 1259 41,454 11,622 
Division of Curtis Manufacturing Co. 3. 5 to 5.99 cu. ft................06% 14,083 1,085 2,194 17,362 
1912 Kienlen Ave., St. Louis, Mo. a ee 6} RR epeepenoarey 209,681 3,288 2326 215,295 
eee Ff Serer 4,455t 17 62 4,534 
=o S= +S errr. 26,122 304 575 27,001 
a, 0h UF he eee 2,141 iy a 2,141 
Anaconda Copper ee oe Pere 35 hes af 35 
: i DUR BOO usin cicdcsccidercans 266,889 6,226 7,355 280,470 
Refrigeration Tubes Porcelain (Ext.) Cabinets Complete 

ite WIRED 2 eis : ee ee ee ae , Sees cre i or 20 21 
é é _ ee” We I OE hs ici vseveened es 885 34 191 1,110 
Unusually | a oe Soe“ eereeererrrres 6,541 38 159 6,738 
h co Ee Se Oe ears 6 3 ay 9 
long lengt s! : eee eS rere 2,061 7 101 2,169 
: ! i. cs ea cickaa pes 233 18 251 
: i Ue OS, cnc ciasdarsaccas 432 5 41 478 
17. Total Porcelain .................05: 10,159 87 530 10,776 
18. Total—Lines 9 and 17.............. 277,048 6,313 7,885 291,246 
19. Separate Systems, % hp. or less... 331 20 368 719 
20. Separate Household Evaporators... eee 34 eee 34 
21. Total—Lines 18, 19, and 20......... 277,379 6,367 8,253 291,999 
22. Condensing Units, % hp. or less.. ys Pry ae Sea 
q binets—No Systems ............. ak ee 18 

THE AMERICAN BRASS CO. [iihiimaidaiasalitiaamanda 
y FRENCH SMALL TUBE BRANCH ee eee peered rrr ee 137.0 304.0 76.0 135.0 


General Offices: Waterbury, Conn. 


*Based on weighted sales for 1934, 1935, and 1936. Includes sales and credits. 


SERVEL Siler Qleet 


VAN 


COMMERCIAL REFRIGERATING MACHINES 


Smooth and silent as a sailboat, Servel’s “Silver 
Fleet” refrigerating machines offer you a standard 
of operating efficiency that is 3 to 5 years ahead of 
the field. Ask for the new 72-page catalog. Servel, 
Inc., Electric Refrigeration and Air Conditioning 
Division, Evansville, Ind. 


YOU'LL FIND IT IN THIS GUIDE TO 


AMERICA’S MOST COMPLETE 
LINE OF LOW-SIDE 
REFRIGERATION EQUIPMENT 


Y Perks 


mw) ~©OF AMERICA 
arsPoussthht) Re INC, 


oe *” 
conscious, OF 08% 
COnrat Midwest Factory, General Offices —515 West 35th Street, Chicago 


VIRGINIA’S ON THE JOB FOR 
THE ICE CREAM INDUSTRY 


; Proper protection of ice cream in transit requires 
high-grade installations that will take plenty of punish- 
ment and still give long, economical service. 


To protect this expensive investment in equipment, 
these units should be charged with V-METH-L, Virginia’s 
PURE, DRY Methyl Chloride. 


Virginia outlets will give you the quick, dependable 
service you need for STEADY, profitable fleet operation. 


EXTRA DRY ESOTOO + V-METH-L * METHYLENE CHLORIDE 


VIRGINIA SMELTING COMPANY 


Located at tidewater, Hampton Roads 


West Norfolk, Virginia 


Illinois & California 
Press New York In 
Sales By States 


Quantity 

States and Household Low Sides 
Territories March Cumulative 
PRC rrr er er re 3,309 7,653 
Gre rt con 1,647 3,394 
MN 5 6-5-5.8556-5-008 88% 3,621* 6,964 
OS ae 21,187 58,015 
CED. Sbccedseewice 1,845* 4,904 
Connecticut .........6. 4,337 11,581 
PES. Gas cbnbdc cers 864 1,873 
District of Columbia 2,021 4,804 
ear 2,227 8,241 
CE. ocsechanves~ 44504 4,082 11,271 
| Se reer Tr 1,243 3,528 
0 reer rere 22,078 60,018 
DEE, 6550050500508 9,139 22,036 
BN. 26h beatcaaaveeseus 5,605 14,735 
DE: 6.3 cWasesvaesaas 2,914 7,227 
Lee 3,695 9,945 
BANE, ids oene vers 4,492 10,154 
eb s:ty as Veneers 1,309* 3,275 
eee ee 3,189 7,492 
Massachusetts. ........ 9,317 28,031 
DEE. 6.0 65.66.0500 12,869 37,064 
pS rrr 9,482 23,612 
Mississippi ............ 2,410 4,797 
| erent 7,845 21,643 
Sarre rere 976 2,721 
ere rrr 2,617 6,291 
rn ree 374 857 
New Hampshire ...... 513 1,964 
a re 8,180 26,469 
New Mexico .......... 581* 1,291 
we ee 24,083 72,083 
North Carolina ....... 5,690 15,758 
North Dakota ........ 814 2,020 
0 eae eee 16,684 46,188 
RR ee eee 3,991 8,661 
er eee 2,566 9,339 
Pennsylvania ......... 21,411 66,384 
Rhode Island ........ 1,148* 4,029 
South Carolina ....... 2,319 6,480 
South Dakota ........ 548 1,849 
co! 6,137* 13,580 
ne ene 15,709 35,878 
te reer 1,537 4,303 
ESE re 415* 1,526 
. . . RSS eres 4,563 11,905 
WORRIED « ince eecces 5,702 16,735 
West Virginia ........ 3,628 8,703 
WEEN. lk iwc cccveces 6,147 18,664 
rere 369* 1,022 
Total United States... 277,379 756,957 
GEN. bo cadeee ev eedces 6,367 14,944 
Other Foreign (Incl. 

U. S. Possessions)... 8,253 23,286 
Total for World........ 291,999 795,187 


*Includes sales and credits 


Bendix 4-Month Shipments 
94% Higher Than 1939 


SOUTH BEND, Ind.—A sharp rise 
in factory shipments of Bendix Home 
Appliances, Inc. for the first four 
months of the year is reported. 


“Shipments for the first four 
months of the year,” declared Vice 
President Judson Sayre, “were 194% 
of shipments for the same period of 
1939, while factory dollar volume for 
the four-month period exceeded 77% 
of the volume for all of 1939.” 


y 


amass 


Fire Puts Midwest Under the ‘Big Top 


A 


s 


When a fire recently burned the 
Midwest Mfg. Co.’s Galesburg plant’s 
insulation and woodworking depart- 


ments to the ground, so fast did 
officials work in getting new equip- 
ment and making plans to renew 
operations that insurance men gave 
the “go signal” for production to be 
renewed 6 hours after the fire. While 
the fire was still raging S. S. Battles, 
president of the company, was mak- 
ing long distance phone calls ordering 
new equipment, getting insurance 
adjusters on their way, arranging for 
a fleet of trucks and men to clean off 
the debris, arranging for overhauling 
the woodworking machines, ordering 


a circus tent to use as a temporary 
room. w 

The pictures trace the events in a 
period spanning only 52 hours. (1) 
Fire Chief Cratty (in white hat) 
leads his men against the flames. 
Note refrigerator liners. 

(2) Twisted wreckage of the Mid- 
west Mfg. Co.’s insulator and wood- 
working departments the day after 
the fire. 

(3) New and overhauled equipment 
being installed. 

(4) Not Barnum & Bailey’s, but 
Midwest’s insulation and woodwork- 
ing departments in full operation in 
52 hours after the fire. 


Nema Ist Quarter Sales 
Are 795,187 Units 


(Concluded from Page 1, Column 5) 

the first-quarter total for these 
companies to 795,187 units. Landers, 
Frary & Clark, manufacturer of 
Universal’ refrigerators, reported 
shipments for the first two months 
of the year, but not for March. 

Continuing popularity of models 
in the 6-cu. ft. range is indicated 
by the fact that of the March 
shipments reported to Nema head- 
quarters, 222,033 units, or more than 
70%, were in this size _ bracket. 
Only about 10% of the month’s 
shipments were for models of below 
6-cu. ft. capacity. 

Illinois, Pennsylvania, and Cali- 
fornia pressed New York for sales 
honors in the United States, each 
of the three former states having 
shipments in excess of 21,000 units, 
and New York having more than 
24,000. Ohio, Michigan, Minnesota, 
Texas, and Indiana, also received 
notably high shipments. 


For the first quarter of the year, 
New York maintained its lead, with 
72,000 shipments, with Pennsylvania, 
Illinois, and California following in 
that order. 


Sears In Jonesboro, Ark. 


JONESBORO, Ark.—Sears, Roe- 
buck & Co.’s Memphis (Tenn.) outlet 
has opened a mail order and display 
office here, and is placing special 
advertising and display emphasis on 
Coldspot refrigerators, and radios, 
and washers. 


Universal Cooler Profit 
$31,245 For Quarter 


DETROIT — Universal Cooler 
Corp.’s report for the three months 
ended March 31 shows net profit of 
$31,245 after all charges and federal 
income taxes, etc., equal after divi- 
dend requirements on Class “A” stock 
to 2 cents a share on the 306,386 no 
par shares of Class “B” stock out- 
standing. 

This compares with net profit of 
$41,113, or 5 cents a share on Class 
“B” stock, for the same period of 
1939. 

For the six months ended March 
31, net profit was $19,316, or 19 
cents a share on Class “A” stock. 


Stiening Named Chairman 
Of Pittsburgh ASRE 


PITTSBURGH —F. H. Stiening 
was elected chairman of the newly 
organized Pittsburgh section of 
American Society of Refrigerating 
Engineers, at a meeting April 30 in 
the Roosevelt hotel. J. S. Forbes 
was named vice chairman, and E. L. 
Scanlon, secretary-treasurer. Fifty- 
three members and guests were 
present at the meeting. 

Educational portion of the program 
featured the movie, “Imprisoned 
Freshness,” produced by Frosted 
Foods Sales Corp.; an_ illustrated 
lecture “Tenderized Meat and the 
Bacterial Lamp in Refrigeration.” 

D. L. Fiske, national secretary 
A.S.R.E., was a guest at the meeting- 
K. M. Newcum is chairman of the 
section’s membership committee. 
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“For want of a nail 
the shoe is lost, 


for want of a shoe 
the horse is lost, and 
for want of a horse 
the rider is lost.” 


HERBERT: 
Jacula Prudentum 


ites Ste as 


...and for want of a feature a sale is lost! 


| A PREDICTIO 


)» FF : 
: | RE GARDIN GACH ANGE W. PREDICT that the home refrigerator industry will soon universally adopt STAINLESS 
- G | STEEL shelves as standard equipment . . . a prediction based on experience . . . in an 


an IN THE REFRIGERATION industry that is ever striving toward self improvement! Refrigeration men know that today’s 


ets INDUSTRY higher humidity boxes require shelves that can “take it’... shelves that will retain their beauty .. . 
that will remain durable . . . in short, shelves of STAINLESS STEEL. For refrigerator men know 


too that it’s the little things that count. “For want of a nail . . . a rider is lost” and for want of a 


feature, a sale is lost. Women want perfection. Women know stainless steel for its permanent, 
er jewel-like beauty. Some manufacturers have already adopted WWP Stainless Steel Shelves to 
of help make SATISFIED USERS which in turn means more sales. Will you keep pace with 


ADVANCEMENT in the industry? Write, wire or phone for one of our engineers to call upon 


you ... to discuss your problems. 


WWP STAINLESS STEEL Shelves also available to the COMMERCIAL 
REFRIGERATION industry and to the RANGE industry. Inquiries invited. 


—_. WALL WIRE PRODUCTS CO. 


948 GENERAL DRIVE 
PLYMOUTH, MICH. 


~@ BUILT FOR THE | REFRIGERATOR « “oF ¥ 
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Self-Contained Cooling 
System For Trucks 
Developed By Baker 


OMAHA, Neb.—Motor trucks and 
trailers can now be maintained at 
temperatures ranging from zero to 
40° F. by use of a new self-contained 
and completely automatic refrigera- 
tion unit developed by the Baker 
Ice Machine Co. 

Powered by a small Wisconsin 
air cooled gasoline engine and 
utilizing an air cooled methyl 
chloride condenser, the new unit is 
regulated from a thermostat located 
in the truck body. 

Total weight of the fan-coil unit 
and power unit—which are both 
mounted at the rear of a truck or 
trailer body, is said to be 1,175 lbs. 
The power unit is equipped with its 
own generator, storage battery, and 
starter. A “Startix’’ unit cuts out 
the automatic starter after the device 
is placed in service. 

Both the power unit and fan unit 
are entirely self contained. The 
power unit consists of a 4-cylinder 
air cooled gasoline engine, a 2- 
cylinder compressor, a 4-pass air 
condenser with an inclosed propeller 
type fan, liquid receiver, direct cur- 
rent generator, storage battery, and 
control panel—all mounted on a 
steel frame and supported by eight 
rubber vibration dampeners. 

The engine has a vacuum operated 
choke, adjustable governor, fuel 
pump, circuit controller to prevent 
backfire, oil bath air filter, and an 
electrical preheating carburetor to 
provide easy starting in _ cold 


and throw the switch. 


Packaged Truck Cooler 


Baker’s new self-contained truck 

unit is mounted at the rear of 

the truck or trailer body, has 
its own starting equipment. 


weather. The engine is direct con- 
nected to the compressor. 

The cooling unit, which may be 
mounted on the floor of the truck 
body or suspended from the ceiling, 
is equipped with copper coils and 
a centrifugal blower handling 800 
c.f.m. which may be driven by a 
separate electric motor, or from the 
engine of the power unit by means 
of a V-belt equipped with automatic 
belt adjuster. 

To operate the unit the truck 
driver has only to set the thermostat 


Refrigeration Covered In 
M. |. T. Foods Course 


CAMBRIDGE, Mass.— A summer 
course in food technology, covering 
refrigeration and quick-freezing as 
well as other phases of food handling, 
storage, processing and control, is 
being offered by Massachusetts Insti- 
tute of Technology during the period 
July 1 to 19. 

The course, which is under the 
direction of B. E. Proctor, associate 
professor of food technology, will in- 
clude lectures, demonstrations, labo- 
ratory exercises, conferences, re- 
ports, and visits to food plants in 
the Boston area. Tuition fee for the 
course is $55, plus a registration fee 
of $5. 


Attic Fan Sales Drive 
Opened In Dallas 


DALLAS, Tex.—A breakfast meet- 
ing of 174 attic fan dealers and 
salesmen was held at the Baker 
hotel here recently to start off the 
1940 selling season. Brief talks 
were given by C. A. Tatum, sales 
manager of Dallas Power & Light 
Co., and R. C. Dixon, also of this 
utility. 

Mr. Dixon traced the growth of 
attic fans in Dallas from 1935, when 
sales amounted to 58, to March, 
1940, when sales for the month were 
84. He predicted that 1,200 to 1,500 
attic fans would be sold this year, 
pointing out that only 10% of the 
potential Dallas market has been 
sold. 


; Stop and glance at the refrigerating machine — 
that insures more efficiency with smaller. 
electric power bills. Mills Novelty Company, | 


Better Display For Greater Sales Volume 


Store appointments blend in with the refrigerated display equipment 


in this modern food store in Newark, Calif. 


“Back bar” design includes 


a ledge effect and modernistic mirror, tieing store into a harmonious unit. 


* * 


Refrigeration Equipment Sets Store Theme 
In Modern West Coast Super-Markets 


OAKLAND, Calif. — Refrigeration 
equipment is moving “up front” in 
Ssuper-markets and other larger food 
retailing establishments, as an im- 
portant adjunct to all-around store 
design as well as greater volume and 
profits, a survey of some of the 
recent installations in this territory 
indicates. 

Better display means_ greater 
volume in the case of meats and 
seafoods—and in most cases this is 
accomplished only through modern 
and improved refrigeration equip- 
ment. In some of the newer installa- 
tions in this territory, the refrigera- 
tion fixtures have been used to “set 
the theme” for the rest of the 
establishment. 

An installation of this type, made 
by Shirar-Young of Oakland for a 
food store in Newark, Calif., incorpo- 
rates a “back bar” effect to match 
floor fixtures, tieing the whole store 
into a harmonious unit from a design 
standpoint. 

The design carries a modernistic 
ledge effect in white enamel, to 
match refrigeration fixtures, and is 
fitted with a modernistic mirror for 
both “theme” and decorative effect. 

Reach-in case in this market’s 
installation also has been designed 
to fit into the general store theme, 
effect of which has been to lift the 
market out of the “just another 
grocery and meat shop”’ class. 

Careful attention to eye-appeal 
also characterizes another Shirar- 
Young installation, this one in the 


Ranch Market, a super-market near 
San Leandro, Calif., on the heavy- 
traffic lane between that city and 
Oakland. Ample display was a major 
consideration, and decorative effects 
were well thought out. Display case 
tops in this market, instead of being 
piled with packaged or open displays, 
are “dressed up” with large floral 
vases. 


Significant is the fact that neither 
of these installations are in large 
population centers, but are rather in 
areas which may soon be populous, 
and are designed to catch customers 
“on the move.” Trend in these stores 
is toward open-front displays, with 
the more colorful fruits and produce 
toward the front because of their 
eye-appeal. Until recently, meats 
usually were given back-store posi- 
tion. 


Now, however, market owners are 
apparently becoming convinced that 
new and more attractive refrigera- 
tion fixtures merit better display, 
especially since, in the super-market, 
the meat department must be the 
compromise between self-service and 
clerk-service, with ‘display merchan- 
dising” the only thing that will 
bridge the gap. 

Whatever the trend, operators of 
the markets mentioned report that 
use of larger, more modern display 
cases and reach-in cases, plus an 
“up-front” location, has justified the 
extra planning and investment in 
increased meat sales. 


Nebraska Operators To 


‘Sell’ Public on Benefits 


Of Frozen Food Locker Storage Plants 


LINCOLN, Neb.—Tentative plans 
for a _ state-wide educational cam- 
paign to sell the public on the 
benefits of frozen food locker stor- 
age were discussed at length at the 
spring meeting of the Nebraska 
Frozen Food Locker Operators 
Association held recently at the 
University of Nebraska’s college of 
agriculture. More than 100 plants 
were represented at this meeting. 

In a_ session presided over by 
Mrs. J. Franzenburg, vice president 
of the state locker group, repre- 
sentatives of radio stations WOW 
and KFAB outlined the facilities 
which their stations could offer. 

Howard Peterson of WOW sug- 
gested the possibility of a promotion 
sponsored jointly by the Nebraska 
association and its counterpart in 
Iowa. Bill Larimer of KFAB recom- 
mended some sort of a program 
utilizing the services of that sta- 
tion’s home economist. He also sug- 
gested the possibility of using inter- 


In the discussion which followed 
these talks it was_ tentatively 
decided that all locker plant owners 
in the state would assess themselves 
10 cents a locker to finance some 
sort of an educational program. 

Albert Guggedahl, secretary of 
the National Frozen Food Locker 
Association, who was scheduled to 
be guest speaker at the meeting, was 
unable to attend. Pinch-hitting for 
Mr. Guggedahl, Roy G. Myers of 
Falls City, president of the Nebraska 
organization, spoke briefly on the 
national association and on the cur- 
rent status of the locker industry in 
Nebraska, reporting that there are 
now 160 plants in operation within 
the state. 


More Space—More Sales 


HARRISBURG, Tex.—A 50% in- 
crease in business resulted when the 
Harrisburg branch of Lansdowne & 
Moody moved to larger quarters, it 
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Regular Service | Contracts Bring Sales 


To Small-Town Commercial Dealer 


By Henry 


GALESBURG, Ill.—Selling refrig- 
erated display cases to merchants in 
the tiny crossroads towns which dot 
the map of this vicinity is the prin- 
cipal sales activity of Midwest Sales 
Co. here. 

The Midwest line of reach-in 
refrigerators and display cases is 
built right here in Galesburg, and 
H. Larson, salesman, recently joined 
forces with Stebbins Refrigeration 
Service, to form the Midwest Sales 
Co., located at 278 E. Simmons St. 

In doing service work for the 
company Mr. Stebbins travels an 
area within a 50-mile radius of 
Galesburg. When his regular serv- 
ice work is finished in any town, 
(he handles service for Goldencream 
Ice Cream Co. and Frosted Foods 
Sales Co.), he calls on other mer- 
chants in the town and asks them 
if they are in need of service work. 

If they do not need any work at 
the moment, Mr. Stebbins takes the 
merchant’s name and address, to- 
gether with information about the 
refrigeration equipment in use, and 
later sends a penny post card, giving 
the firm’s location and phone number. 

“There have been times,’ Mr. 
Stebbins said, ‘when we got calls 
for service a full year after the 
original postcard was mailed. This 
proves that the postcards are effec- 
tive and build up our business.” 

Mr. Stebbins charges $1.25 per 
service call within a 10 mile radius 
of Galesburg, and 5 cents per mile 
for mileage outside this limit. 

“We get a lot of business from 
nearby towns because I do _ not 
charge mileage,” Mr. Stebbins said, 
“and as it only takes about 15 
minutes to drive 10 miles, I am not 
out a great deal of time. And the 
more service work—the more sales.” 

Sales of display cases in the sur- 
rounding small towns are normally 
replacement of old end bunker ice 
cases which were equipped with 
mechanical refrigeration some ten or 
twelve years ago. Mr. Stebbins 
asserts there is no trade-in problem, 
as most of the equipment removed 
from service is not worth attempting 
to repair and salvage. 

Recent sales made by Midwest 
Sales Co. disclose the amount of 
business coming from nearby ham- 
lets. An 8-ft. display case was sold 
to Charles Ingram at Bewick, Ill. 
(Pop. 200); a 10-ft. case to Russell 
Meachum, Maple Grove, Ill. (Pop. 
50); a 12-ft. case to John’s Grocery, 
Matherville, Ill. (Pop. 300); and 
another 12-ft. case to Bernard’s 
Grocery, Wyoming, Ill. (Pop. 500). 

Two cases were sold in Monmouth, 
Ill., a city of 3,000 people. One was 
purchased by the Roy Carlson 


‘Specialties’ To Handle 
Servel Commercial 


DETROIT — Continuing its pro- 
gram of expanding its commercial 
refrigeration division, Specialties 
Distributing Co., which already 
handles Brunswick “Blue Flash” 
refrigerators and the “Silver Flash” 
line of draft beer dispensers, has 
taken on distribution of the entire 
Servel “Silver Fleet” line of commer- 
cial refrigerating units in seven lower 
Michigan counties, including metro- 
politan Detroit and the surrounding 
area, 

The company will sell direct to 
consumers in the metropolitan area, 
but will appoint dealers in the out- 
State districts. Three such outlets 
already have been named: Ray Kerns 
Co., Saginaw; A. B. Breen, Lansing; 
and Valmassei Bros., Monroe. 


A. M. Harris, as manager of the 
firm’s commercial refrigeration oper- 
ations, will direct sales of this newly 
added line. Seventeen members of 
the Specialties commercial _ staff 
attended the recent meeting held 
here by the Servel commercial 
Organization. 


Baker Refrigeration For Kitchen 
Of Nebraska Institution 


frcINCOLN, Neb.—Contract for re- 
. Seration equipment to be installed 
- the kitchen of the state home for 
es feeble minded at Beatrice, has 

n awarded to Baker Ice Machine 
Co., Omaha, on a bid of $6,738. 


Knowlton 


Grocery, and another by Kiley’s 
Grocery. A 6-ft. case was sold to 
Charles McCord in Middle Grove, 
Ill. (Pop. 150). 

Other sales of Midwest cases dur- 
ing recent weeks include, 10-ft. case 
to Butler’s Grocery, Farmington, 
Ill. (Pop. 500), and Wolf’s Grocery, 
Magnum, Ill. (Pop. 300); a 6-ft. 
case to Bishop’s Grocery, Herman, IIl. 
(Pop. 200); 8-ft. cases to Hulsted’s 
Grocery, Woodhall, Ill. (Pop. 400) 
and Hedges Grocery, Gladstone, IIl. 
(Pop. 200); and a 10-ft. case to 
Cambridge Market at Cambridge, 
Ill. (Pop. 1,000). 

With each display case sold the 
company installs a Universal or 
Copeland compressor. Parts and 
supplies are purchased from _ the 
R. E. Thompson Co., Peoria, Il. 
refrigeration supplies jobber. 


Air Conditioning—Aid To Apple Growers 


Extra Profits From Operating Own Plants Reported 
By Growers In Pennsylvania & Michigan 


SYRACUSE, N. Y.—Air condition- 
ing is playing an_ increasingly 
important role in the fruit growing 
industry, according to a study re- 
ported by Edward T. Murphy, 
Carrier Corp. vice president. 

Citing one instance where a 
Pennsylvania fruit grower effected 
an annual saving of $2,200 on apple 
storage through air conditioning his 
own plant, Mr. Murphy said that 
proper control of temperature and 
humidity now was being recognized 
as an important factor in the fruit 
business. 

“Last summer low-temperature air 
conditioning equipment was installed 
in the apple storage plant operated 
by Howard S. Orton at North East 
Pennsylvania,’ Mr. Murphy said. 
“The plant has a capacity of 10,000 
bushels. Up to the time it was 


decided to air condition this plant, 
storage on his apples had _ cost 
Mr. Orton about 25 cents a bushel, 
his bill with the storage company 
usually running to about $2,500 a 
year. 

“It now costs him approximately 
3 cents a bushel or $300 annually.” 
A temperature of 35° F. is main- 
tained in Orton’s. storage plant. 
The relative humidity is maintained 
at 85%. 

Correct humidity is being recog- 
nized aS an even more important 
function in the preservation of apples 
than proper temperature, Mr. Murphy 
explained. Orton’s apples are bring- 
ing him a better price now than 
he had been getting before. This 
is due to the fact that he now deals 
directly with his customers and 
packs apples as they are ordered. 


Another instance in which the 
air conditioning of an apple stor- 
age plant is substantially reducing 
spoilage and increasing business, is 
the Valley View Farms located at 
Shakertown Pike, Ohio. Here, tem- 
perature is maintained at 32° and 
relative humidity at 90%. The 
plant is a new pressed brick build- 
ing 30 feet by 60 feet by 12 feet. 

“Air conditioned apples” are bring- 
ing new profits to H. L. Hosbein’s 
farm near Sawyer, Mich. By hold- 
ing the apples he began to harvest 
last October and releasing them as 
the market develops up to March, 
Mr. Hosbein reports an average 
increase of 25 cents per bushel. 


The temperature of Hosbein’s 
two storage rooms, with a combined 
capacity of 13,000 bushels, is kept 
at a constant 38° F. 

One _ striking example of how 
Hosbein’s farm “squeezed” an addi- 
tional revenue of $3,250 out of 
the 1939 crop is the recent sale, at 
35 cents a bushel, of 800 bushels 
of “seconds.” In years past, this 
grade of apples was thrown away 
for lack of market. 


for Performance - Economy and Years of Faithful Service 


composite unit... not just a collection of individual 


PAR Refrigeration Equipment has been engi- 
neered, designed and built as a complete unit to give 
you peak performance, maximum economy and 
extra years of faithful service. From the ground 
up—each bolt and nut, each streamlined fitting, the 
simplified compressor, the over-all design of the 
complete assembly—have been engineered as one 


* * A PAR UNIT FOR EVERY JOB * * 
SEE YOUR JOBBER 


ALABAMA 
BIRMINGHAM=@REFRIGERATION SUPPLIES 
DISTRIBUTOR 
MONTGOMERY—TEAGUE HARDWARE CO. 


ARIZONA 


PHOENIX—J. CARL WHITE CO. 


GALIFORNIA 
LONG BEACH—REFRIGERATION SUPPLIES 

DISTRIBUTORS 
LOS ANGELES—FRANK GILLETT COMPANY 
LOS ANGELES—REFRIGERATION SUPPLIES 

DISTRIBUTORS 
OAKLAND—CALIFORNIA REFRIGERATOR CO. 
SAN FRANCISCO—CALIFORNIA REFRIGERATOR 
COMPANY 


COLORADO 


DENVER—MC COMBS REFRIGERATION SUPPLY CO 


DISTRICT OF COLUMBIA 


WASHINGTON—MELCHIOR, ARMSTRONG, 
DESSAU COMPANY 


FLORIDA 
JACKSONVILLE—BOWEN REFRIGERATION 
SUPPLIES, INC. 
TAMPA—BOWEN REFRIGERATION SUPPLIES, INC. 
WEST PALM BEACH—MOTOR PARTS & EQUIPMENT 
COMPANY, INC. 


GEORGIA 
ATLANTA—BOWEN REFRIGERATION 
SUPPLIES, INC. 
MACON—LOWE ELECTRIC Co. 


Catalog of 
Complete 
Line Sent 


ILLINOIS 
CHICAGO—H. W. BLYTHE COMPANY 
CHICAGO—AUTOMATIC HEATING & COO!_.ING 
SUPPLY COMPANY 
INDIANA 
INDIANAPOLIS—F. H. LANGSENKAMP CO. 
SOUTH BEND—F. H. LANGSENKAMP CO. 
IOWA 
CEDAR RAPIDS—DENNIS REFRIGERATION SUPPLY 
DAVENPORT—REPUBLIC ELECTRIC COMPANY 
DES MOINES—DENNIS REFRIGERATION SUPPLY 
SIOUX CITY—DENNIS REFRIGERATION SUPPLY 
WATERLOO—WINTERBOTTOM SUPPLY CO. 


WICHITA—HOWARD SUPPLY COMPANY 
KENTUCKY 

LEXINGTON—UNITED SERVICE CO., INC. 

LOUISVILLE—S. W. H. SUPPLY CO., INC. 


BALTIMORE—MELCHIOR, ARMSTRONG, 
DESSAU COMPANY 
MASSACHUSETTS 
BOSTON—MELCHIOR, ARMSTRONG. DESSAU CO. 
SPRINGFIELD—MELCHIOR, ARMSTRONG. 
DESSAU COMPANY 
MICHIGAN 
FLINT—LIFSEY DISTRIBUTING COMPANY 
GRAND RAPIDS—B. F. HARRIS & SON 
MINNESOTA 
MINNEAPOLIS—REFRIGERATION & INDUSTRIAL 
SUPPLY CO., INC. 


KANSAS CITY—FORSLUND PUMP & MACHINERY 
COMPANY 
ST. LOUIS—BRASS & COPPER SALES COMPANY 


LINCOLN—WICKHAM SUPPLY COMPANY 
OMAHA—INTERSTATE MACHINERY & SUPPLY CO 


sub-assemblies bolted together. 


On the record of hundreds of Par Refrigeration 
Units in daily operation nation-wide, you can expect 
this experienced engineering to give you economical 
performance and long life free of trouble. 


NEW JERSEY 
NEWARK—MELCHIOR, ARMSTRONG, DESSAU CO. 
RIDGEFIELD—MELCHIOR, ARMSTRONG, 

DESSAU COMPANY 

NEW YO 


ALBANY—MELCHIOR, ARMSTRONG, DESSAU 
COMPANY 
BROOKLYN—MELCHIOR, ARMSTRONG, DESSAU 
COMPANY 
BRONX——MELCHIOR, ARMSTRONG, DESSAU CO. 
BUFFALO—MELCHIOR, ARMSTRONG, DESSAU CO. 
ROCHESTER—MELCHIOR, ARMSTRONG, DESSAU 
COMPANY 
NEW YORK CITY—MELCHIOR, ARMSTRONG, 
DESSAU COMPANY 
NORTH 
CHARLOTTE—HENRY V. DICK & COMPANY 
GREENSBORO-——-HASCO,INC. 
RALEIGH—HENRY V. DICK @ CO. 
OHIO 


AKRON-—PERCY G. HANSEN 
CINCINNATI—THE MERKEL BROTHERS Co. 
CLEVELAND—DEBES & COMPANY 
COLUMBUS—REFRIGERATION ELECTRIC 
SUPPLY COMPANY 
DAYTON—THE W. H. KIEFABER COMPANY 
HAMILTON—W. H. KIEFABER CO. 
TOLEDO—HEAT & POWER ENGINEERING CO. 
OKLAHOMA 


OKLAHOMA CITY—MIDEKE SUPPLY COMPANY 
TULSA—MACHINE OBI @ SUPPLY CO. 


PORTLAND—REFRIGERATIVE SUPPLY. INC. 
PENNSYLVANIA 


HARRISBURG—MELCHIOR, ARMSTRONG, 
DESSAU COMPANY 
PHILADELPHIA—MELCHIOR, ARMSTRONG. 
DESSAU COMPANY 
PITTSBURGH—MELCHIOR, ARMSTRONG, 
DESSAU COMPANY 


SOUTH CAROLINA 


COLUMBIA—HENRY V. DICK & CO. 


TENNESSEE 
CHATTANOOGA—PEGLAR MACHINERY CO. 
KNOXVILLE—HENRY V. DICK & CO. 
MEMPHIS—UNITED REFRIGERATOR SUPPLY CO. 
NASHVILLE—ELECTRA DISTRIBUTING COMPANY 


TEXAS 

CORPUS CHRISTI—HOLSWORTH EQUIPMENT CO. 
DALLAS—THE ELECTROMOTIVE CORPORATION 
FORT WORTH-—MC KINLEY REFRIGERATION 

SUPPLY COMPANY, INC. 
HOUSTON—D. C. LINGO COMPANY 
LUBBOCK—R. R. PARTS AND SUPPLIES COMPANY 
WICHITA FALLS—UNITED ELECTRIC SERVICE CO. 


NORFOLK—NOLAND COMPANY, INC. 
RICHMOND—A. R. TILLER, INC. 


WASHINGTON 


SEATTLE—REFRIGERATIVE SUPPLY. INC. 
SPOKANE—REFRIGERATION PARTS SUPPLY CO. 


CHARLESTON—AIR CONDITIONING @ REFRIGERA- 
TION SUPPLIES, INC. 


APPLETON—REFRIGERATION SPECIALTY CO. 
MILWAUKEE—REFRIGERATION SPECIALTY CO. 


CANADA 
MONTREAL, QUEBEC——RAILWAY &@ ENGINEERING 
SPECIALTIES, LTD. 
TORONTO, ONTARIO—RAILWAY & ENGINEERING 
SPECIALTIES, LTD. 
WINNIPEG, MANITOBA—RAILWAY & ENGINEERING 
SPECIALTIES, LTD. 
VANCOUVER, BRITISH COLUMBIA—FLECK BROS.., 
LTD. 


MELCHICR, ARMSTRONG, DESSAU COMPANY, RIDGEFIELD. N. J. 


= MODERN EQUIPMENT CORPORATION 
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Price Maintenance 


Wins In Cleveland 


In the company of Ed Henderson, 
from the advertising staff of the 
NEWS, the editor went on a walking 
tour of Cleveland dealers last week. 
Business was excellent, we found, 
and everybody said that when the 
weather began to turn toward the 
warm side—if it ever will—sales 
would shoot even higher. It was the 
unanimous opinion that 1940 would 
be the biggest year in Cleveland’s 
refrigeration history. 


True, the $112.75 boxes were the 
biggest sellers; but the point was 
made frequently that cut-price tactics 
were no longer demoralizing the 
market. That $112.75 figure seems 
to be recognized by customers and 
chiseling dealers alike as _ rock 
bottom. 

We asked highly respected W. 
Hauser, buyer for the May Co. (one 
of the biggest refrigerator dealers 
in the country) what makes were 
selling best. 

“Frigidaire and Kelvinator,” he 
answered. 


W. Hauser, of the May Co., 

Cleveland, shows his appreciation 

of “clean competition” by push- 

ing those lines whose dealers 
are well “policed.” 


“Why?” we inquired. 


“Because we push ’em. -Kelvinator 
just has 15 dealers in the city of 
Cleveland. Frigidaire hasn’t many 
more than twice that many. There’s 
room for all of us, and there’s abso- 
lutely no price cutting. I can’t say 
so much for some of the others. 
Those that have too many dealers 
can’t preserve price structures. 
Their little dealers sometimes use our 
appliance floor as a demonstration 
room, and then undercut us. So we 
don’t press our customers to buy 


PERSONALITIES 


By George F. Taubeneck 


those makes. They can have them 
if they want them. But when they 
come over to the Frigidaire or 
Kelvinator line-up, then we really go 
to town.” 

Biggest seller in the house, he 
claimed, was the Kelvinator $139.75 
job. Almost 90% of Kelvinator sales 
in the May store are made on this 
model, he declared. 

Trade-ins are increasing, he re- 
ported. Wouldn’t care to estimate 
how high the percentage will run 
this year, but it certainly will be 
‘way ahead of last year. He thinks 
such features as humidity chambers 
and frozen foods storage will help 
persuade more and more present 
owners to turn in their old refriger- 
ators on new ones. . 


All used refrigerators taken in on 
trade by the May Co. are snapped up 
by low-income purchasers rapidly. 
They haven’t even had to advertise 
them. For this class of customer 
there is also an occasional sale of 
“Blackhawk” refrigerators (made by 
Johnson Motors) at $79.50 per 6-cu. 
ft. box. These refrigerators are not 
displayed in the appliance depart- 


ment. 
* * 


Electrolux Placed 


Everywhere 


In every dealer’s store we visited, 
there was at least one Electrolux 
refrigerator on the floor. But there 
was little evidence that they are 
selling very fast. 

D. D. Reed and L. W. Schmidt of 
the Halle Bros. Co., a big department 
store, gave us an interesting reason 
why Electrolux boxes don’t move 
very fast off their floor—they are 
too deep. 

“Even when a woman has shown 
marked preference for an Electro- 
lux,” they said, ‘we won’t deliver it 
until we have measured her kitchen 
and the spot where she wants to put 
it. Too many of them come back 
after housewives have bumped off 
their jutting-out corners for a few 
days.” 

The Electrolux has its refrigera- 
tion system on the back of the 
refrigerator, rather than the top or 
bottom, and this makes it several 
inches deeper than most of the 
electric makes. 


How To Sell Up 


From some of the other dealers 
visited—Taylor’s, Atlas Radio, Ted- 
rich Furniture, Schwab _ Electric, 
Sterling & Welch, the Bailey Co.— 
we learned how Cleveland dealers 
are “selling up.” 


It’s not too easy, they all agree. 
That $112.75 price has such strong 
appeal that those models are the 
leading sellers, despite all they can 
do. But they have found a few 
simple little things that often add 
$25 to $50 to their sale. 

One thing they have found is that 
women are daffy over glass. Put 
a glass top on a pan, or insert a 
glass shelf, and she’ll badger her 
husband into that extra expenditure. 
Glass utensils, as Extras, are also 
excellent stepper-uppers. 

If the man seems to have any 
voice in the matter, they bear down 
on the mechanical ice tray gadgets. 
For some reason, these don’t seem 
to spur women so much as you’d 
think—unless they already own an 
electric refrigerator. But men like 
to tinker with them, and seem will- 
ing to pay a round price to get them. 

In practically all cases, the sales- 
man doesn’t say: ‘“‘This model is so 
many dollars more.” Rather, he 
points out: “‘It will only cost you so 
many cents more a month to own 
this model with the fine features.” 


All the dealers we saw allow a 
straight 10% of the purchase price 
of the new refrigerator on a trade-in 
used electric refrigerator. These 
refrigerators are refurbished and 
sold, usually to employes or friends 
of employes. Some dealers have a 
“waiting line’ of applicants for the 
used boxes. They sell somewhere 
between $45 and $75, depending on 


condition. 
* * ok 


Dealer Committee 


“Squire’’ Head, who heads up the 
General Electric appliance distribu- 
tion operation in the Cleveland 
territory, says that running a dis- 
tributorship is no cinch at any time, 
but that a Dealer Committee is a 
great thing to rid one of surplus 
headaches. , 


General Electric has 60 dealers in 
Cleveland, and 14 in Akron. They 
have a committee of seven which 
meets once a month to compare 
notes, and find ways and means of 
keeping off each other’s toes. 


After “Squire” has sat through 
one of those meetings—wherein the 
boys pull no punches and spare no 
feelings—he has a pretty thorough 
idea of what to do next, and how 
to do it. Also, it’s a great help to 
have dealers help decide on the 
policies they are to follow, for when 
they’ve had a hand in making the 
decision, they’re far more ready to 
cooperate and put the ideas over. 


General Electric sells refrigerators, 
ranges, radios, cleaners, laundry 
equipment, dishwasher sinks, and 
lighting equipment, which gives Mr. 
Head and his committee more than 
the usual number of problems with 
which to cope. 


According to Mr. Head, 65% of 
the population in his territory is 
foreign or colored. Hence he must 
have dealers and salesmen who 
belong to those special groups. 


Gale Moves Into the Big Time 


pu g: 


Production figures on Gale and Mayflower refrigerators this season definitely rank the Galesburg company up 


among the substantial manufacturers. 
(3) Crating for shipment. 


assembly line. 


(1) General Manager C. P. Rossberg studies costs. 
(4) L. H. D. Baker, general sales manager, who has lined up some 


(2) Compressor 


blue ribbon distributors for the Mayflower line, admires some new Gale bluetop refrigerator ware. 


— 


Etech Gai ae tal oN 2 


He, too, reports that the demand 
for used refrigerators exceeds the 
supply. Most of his dealers, he says, 
allow 10% of the new refrigerator’s 
price as compensation for the old 
electric refrigerator. 

s * * 


Lively Mansfield 


Leaving Cleveland, Ed and I did 
the hop-skip-and-jump over to Mans- 
field, where Every House Needs 
Westinghouse, and how! There are 
some other going concerns in Mans- 
field, including author Louis Brom- 
field, but it’s Westinghouse which 
puts meat on the table in this 
rapidly expanding community. 

Over there they claim that, out- 
side of Texas, they have the fastest 
growing city in the United States. 
Current census, some of them will 
tell you, may show a population of 
60,000. 

However that may be, it is a fact 
that the Westinghouse crowd at 
Mansfield is one of the livest, most 
sociable groups to be found any- 
where in the industry. The writer 
has been going over there for years 
and years, and has yet to spend time 
there without being invited out to 
somebody’s house for a party. 

* * * 


Bachelor Dinner 


This time the boys really threw 
one for us. They called it George’s 
Bachelor Dinner (your correspondent 
is Hitching His Wagon to a Star on 
June 1), and it had all the elements 
that anyone could ask for on such 
an occasion. It was 6 a.m. when 
we broke up, and as we returned to 
the hotel, Ed vowed he didn’t realize 
that business relationships could be 
so congenial. 


Al Krieg, public relations; Paul 
Endress, merchandise advertising; 
George Erdman, range sales; Bob 
Richards, employe relations; S. G. 
Fisher, dishwasher sales; T. B. Kalb- 
fus, refrigerator sales; C. E. New- 
comb, department store sales; Don 
Denman, central district; and J. M. 
Barnett were among those present. 


Mr. Barnett is the father and the 
mother of Elektro, the Westinghouse 
mechanical man. Scoop: this year 
Elektro will have a mechanical dog, 
Sparko, to keep him company at the 
New York World’s Fair. We saw 
the insides of these two fearful 
contraptions, and were as bewildered 
as if we had been studying the plans 
for the Maginot Line. 


Incidentally, Mr. Barnett is as 
unlike an inventor—-or at least, the 
conventional notion of the inventor— 
as Hedy Lamarr is unlike the presi- 
dent of your local W.C.T.U. And 
he really plays them close to his 
vest. This Newcomb lad has a mind 
like a steel trap, too. 

* * * 


Dishwasher Dope 


“Fish” Fisher, the rollicking en- | 


thusiast for the dishwasher, had an 
answer for our question about the 
sad fate of the silverware in the 
electric dish scalders. He says that 
any silver erosion is caused by the 
presence of aluminum, for’ which 


silver seems to have an affinity. If | 


you'll just keep your aluminum ware 
out of the dishwasher when it’s 
cleansing your silver ware, you'll 
have no trouble. 


To cap the party, J. Gilbert 
“Throckmorton the Great” Baird, 
Westinghouse sales promotion man- 
ager, called us long distance from 
New York at midnight to say he was 
sorry he couldn't be there to ride the 
gravy train, and to wish us luck and 
happiness in our forthcoming nup- 
tials. Somehow, that gave your 
sentimental old correspondent an 
all-choked-up feeling. ‘ 


People are swell, aren’t they? 
* + * 


Electric Pup 


Sparko is the world’s first ani- 
mated canine companion to a 
mechanical man. He is an alu- 
minum-coated “Scotty.” 


As soon as the 1940 World's Fair 
in New York opens, he will run at 
the heels of Elektro, barking, growl- 
ing, and performing in the Westing- 
house exhibit building. 

Mr. Barnett says that Sparko will 
be operated solely by his robot 
master, running at his heels, sitting 
down, standing up, wagging his tail, 
and cocking his head in a sequence 
of movements that are as lifelike as 
may be expected of a mechanical 
man’s best friend. 


During his entire “bag of tricks,” 
Mr. Barnett said, Sparko will bark, 
whine; and growl with as much 
naturalness as a living Scotty. And 
then like a well-behaved dog, he will 
remain silent when his performance 
is over and Elektro is going through 
his routine. 

Not a large dog, Sparko stands 
a little over a foot high at the 
shoulders and measures 29 inches 
from his nose to his tail. Inside him 
are two motors, which give him his 
energy. Each of these motors is 
rated at one-twentieth of a horse- 
power. One of the motors makes 
him walk; the other sets him down 
and stands him up. 

The walking motor works through 
gears to a chain drive connected to 
front and rear leg mechanism. This 
chain drive turns a crankshaft, on 
both front and rear leg mechanisms, 
which raises and lowers opposite 
front and rear legs at the same time, 
then throws them forward and back- 
ward. The movements make Sparko 
walk. 

The sitting down motor is mounted 
on a sliding base and connected 
through a flexible shaft to a gear 
that draws the rear legs up and 
forward. Before Sparko sits, the 
motor slides backwards from _ its 
normal position near his front end 
to move the dog’s center of gravity 
back far enough to hold down his 
rear end. 


A tail wagger cam arrangement 
is connected to the rear walking 
mechanism so that Sparko good- 
humoredly wags his tail, all the time 
he follows Elektro. Also, connected 
to the sitting-down gears is a cable 
connection that turns his head up- 
wards when he crouches to let him 
look up at his mechanical master. 


Mr. Barnett says his biggest job 
was to get Sparko out of his blue- 
print “doghouse.” 

Sparko and Elektro may be just 
machines, with electric motors, re- 
lays, cams, sprockets, and thousands 
of feet of wire (for nerves), but they 
have electric personalities; and, when 
you see them together, they even 
give evidence of liking each other! 
They’re just for fun now, but what 
of the future? 


Selden of ithe futue 


Top picture shows the interior 
physiology of Elektro, the West- 
inghouse mechanical man. Below, 
inventor-and-poker-shark J. M. 
Barnett teaches new tricks to 


Sparko, his electrical Scotty. 
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Telephone Contacts Keep St. Paul Dealer 
In Close Touch With Prospective Buyers 


Friendly, Chatty “Voice of Home Appliance Studio’ 
Often Turns Total Strangers Into Customers 


By Henry 


ST. PAUL— “This is the Home 
Appliance Studio calling—we are 
making a survey of electrical appli- 
ances used in St. Paul—what type of 
refrigerator do you have?” 

Such is the “canned” approach 
used by Miss Betty Cook, telephone 
solicitor for the General Electric 
dealership owned by C. J. Lessard, 
in downtown St. Paul. 

For seven hours every day in the 
week, the pleasant voice of Miss 
Cook speaks to total strangers— 
names taken from the _ telephone 
pook, to casual prospects that have 
dropped into the store, and to “hot 
prospects” which she follows up for 
the firm’s salesmen. Mr. Lessard 
reports that the technique has been 
highly productive of business and 
that along with the new low prices 
on refrigerators asserts that “we are 
getting a lot of business that for- 
merly went to the chains.” 

Listening in on one end of Miss 
Cook’s conversations with total 


Betty Cook—the voice of Home 
Appliance Studio. 


strangers reveals an unusual amount 
of tact, diplomacy, and “what it 
takes” to tackle unknown people over 
the telephone. Her days are filled 
with numerous “human interest” 
experiences—she sympathizes with 
women who have lost a family pet— 
who are suffering with a hard cold, 
or who have come on economic mis- 
fortune. 

After the question—‘“What kind 
of a refrigerator do you have?” 
Miss Cook usually says—‘You don’t 
have one?—I wish you would come 
in and see me some day when you 
are downtown and look at the new 
General Electric—you know where 
we are—the Home Appliance Studio 
—right downtown. 

“Some one has been calling on 
you from the Co. ?— 
Is that so? Are you planning to 
move into your new home in 
Whiteberry Ave. soon? Do you plan 
to install a new refrigerator there?” 

The lady at the other end of the 
line offers the information that she 
has looked at the General Electric 
refrigerator and likes it very much 

and that she plans to rearrange 
her kitchen in the new house. 

Miss Cook’s voice purrs, “Some 
day when Mr. Lessard is in the 
neighborhood I would like to have 
him stop and talk over the com- 


(TERCKT 


ADJUSTABLE 


CARRYING 
HARNESS 


Efficient, sturdy 
and economical. 
Provides safer 


handling and 
thorough _ protec- 
tion of refrigera- 
tors. Pad and 
harness are sepa- 
rate units and 
both adjustable 
to practically all 
styles and sizes 
of cabinets. 
Adjustable Pad 
$9.75 each 
Adjustable 
Harness 
$6.25 each 
I f.o.b. Chicago. 
-ettering on pad at only $1.00 per order extra. 
rite for latest folder and prices on pads for 


refri : “ 
efrigerators, washers, ironers, ranges, radios, ete 


BEARSE MANUFACTURING COMPANY 


a. INCORPORATED 1921 
15-3825 Cortland Street, Chicago, Illinois 


Knowlton 


plete General Electric kitchen with 
WOE. » o's 

“Oh—you have a miserable cold? 
That’s too bad. . . . Colds make one 
feel so despondent, don’t they—if 
you don’t want Mr. Lessard to call, 
why not stop at our showroom in 
the Commerce Building the next 


time you are in town? You will? 
That’s splendid . . . don’t forget to 
ask for me—Miss Cook ... at the 


Home Appliance Studio. . . . So sorry 
you are not feeling well today. 
Goodbye.” 

With that Miss Cook makes a 
notation on a card—‘Mr. Lessard— 
follow up for G-E_ kitchen—new 
home on Whiteberry Ave.—Contact 
when she feels better.” 


FOLLOW-UP CALLS, TOO 


Just for luck Miss Cook tries a 
“follow-up” call for a _ salesman. 
“This is Miss Cook from G-E—Home 
Appliance Studio, you know—we 
expected to see you in the store one 
of these days. You’re not feeling 
well? Oh, that’s too bad—lI’m really 
sorry. Do you have a cold?—-You 
do. Well perhaps one of these days 
when you are feeling better we can 
have one of our men call on you— 
next week sometime—Tuesday ?— 
That’s fine, I will have the man stop. 
I do hope you feel better—goodbye.” 

According to Miss Cook, successful 
telephone selling and prospect hunt- 
ing are based on the ability to 
“sense” the customer’s attitude over 
the telephone. She does not attempt 
to do any “pressure selling’—that 
is, get customers to agree to buy 
over the phone. Her chief function 
is to get prospects to come into the 
store, to make follow-up appoint- 
ments for the salesmen, and to keep 
in touch with “suspects” and deter- 
mine when they are in the market 
for a refrigerator or other home 
appliances. 


Miss Cook reports that if the 
“suspect asks prices, the location of 


the store, what lines the _ store 
handles, or expresses dissatisfaction 
with the _ refrigerator owned at 


present,” she has a “hot one” on the 
line. These prospects are always 
followed up with further calls. 


PRICE NO PROBLEM 


C. J. Lessard, owner of the busi- 
ness, states that since the new low 
refrigerator prices went in effect the 
firm has not lost a single deal 
because of price. Mr. Lessard was 
associated with the appliance divi- 
sion of the Northern States Power 
Co. before starting the Home Appli- 
ance Studio in April of 1939. 


While the company makes every 
effort to market electric ranges, Mr. 
Lessard asserts that the sale is 
slow, because of the fact that the 
utility is interested in gas ranges 
and actively promotes this equipment 
in the St. Paul area. 

Mr. Lessard believes that a demon- 
stration is absolutely essential in 
selling any major appliance. He 
cited the example of a customer who 
had purchased an electric range, and 
paid for it—then finally said: 

“I shopped all over St. Paul for 
a range. Only two firms in town 
gave me a demonstration of their 
electric range, and you were the 
only person who ‘followed up” the 
deal on a second call. That’s why 
you got the order.” 


Mr. Lessard has found an excep- 
tionally good source of electric 
range prospects in the “Parisian 
Cooking School’”’ which is operated 
by Rene Boursier, every day in the 
year. Up to 150 women pay a 
nominal amount each day to hear 
Chef Rene—as he prefers to be 
called, demonstrate the fine points 
of French cooking on a G-E electric 
range. Food concerns located in 
the twin cities supply Mr. Boursier 
with the ingredients served at 
luncheon and dinner meetings. The 
school is operated twice each day, 
every day in the year. 

In addition, Chef Rene holds 
“cooking schools” for brides twice 
each week—limit of 12 young women 
to the class, for which the brides 
pay a flat rate for 10 lessons. Mr. 
Lessard reports that many good 


C. J. Lessard, (right), owner of Home Appliance Studio, poses with 
R. V. Mealey of G-E Supply Co., St. Paul. 


prospects are found among these 
brides, for “when a girl learns to 
cook on an electric range, she does 
not want to use anything else.” 
Mr. Boursier also teaches. the 
culinary arts at the University of 
Minnesota, at Minneapolis. 

Mr. Lessard likes to sell “complete 
G-E kitchens’”—because he has found 
that the dishwasher has a tremen- 
dous “labor saving’ appeal. “In 
selling the dishwasher,” Mr. Lessard 
says, “I like to compare the amount 
of time the housewife spends doing 
dishes with the amount of time she 
spends doing the weekly washing. 
She would not think of being without 
a washing machine, and after she 
learns how much time can be saved 
by a dishwasher and disposal unit, 
she is usually interested in having 
a complete G-E kitchen.” 


Tradesmen Hunt Prospects 
For Refrigerator Dealer 


SPRINGFIELD, Mass.—Using the 
milkman, the bakery man, and other 
tradesmen who contact the housewife 
is the method followed by Regal 
Appliance Co., Frigidaire dealer here, 
in lining up prospects. 

These contact agents are instructed 
to “get a line” on the refrigeration 
or cooking equipment in the homes 
they serve. If the information leads 
to a sale, a commission of from 5 
to 10% is paid to the tradesman who 
tabs the prospect. The higher com- 
mission is paid if the contact man 
brings the prospect into the store, 
the smaller commission if a _ store 
salesman must make the contact. 


‘Dual-Temp’ Buyers 
Get Week's Supply 
Of Frozen Foods 


MINNEAPOLIS — A _ week’s sup- 
ply of quick-frozen foods, and a 
suggested menu of the meals which 
can be prepared using them, is being 
offered by Boutell’s Minneapolis ap- 
pliance firm, to purchasers of 
Stewart-Warner Dual-Temp refrig- 
erators. 


The offer was featured in a re- 
cent half-page advertisement, which 
played up the “deliciousness” of 
frosted foods and the frozen storage 
capacity of the Dual-Temp models. 
Following is the week’s_ frosted 
foods menu suggested by the store: 


Monday Breakfast 
Frozen orange juice; little pig 
sausage. 
Tuesday Luncheon 
Frozen green shrimp (on toast); 
loganberries. 


Wednesday Dinner 
Blue Ribbon boneless club steak; 
green lima beans; Minnetonka straw- 
berries. 
Thursday Dinner 
Lorraine lamb chops; peas; black- 
berries. 
Friday Dinner 
Individual pike fillets; corn on cob; 
Minnetonka raspberries. 
Saturday Luncheon 
Cut asparagus (on toast); peaches. 


Sunday Dinner 
“Red-E-Stuft” roasting chicken; 
squash; cranberries; blueberries. 
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This simple device for the control and 
protection of Hermetically Sealed Units 
lends an added measure of safety and 
dependability to refrigerator operation. 
The relay consists of a thermal respon- 
sive wire element which controls the 
operation of two snap-action single-pole 
single-throw switches. The thermal ele- 
ment, connected in series with both 
motor switches, is accurately calibrated 
to open the starting circuit after the motor 
accelerates, and to limit motor tem- 
peratures to safe values under all oper- 
ating conditions. Under abnormal serv- 
ice conditions the main winding con- 
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tacts are opened, and both contacts reset 
automatically when the thermal element 


The permanence and accuracy of the 
Delco Start and Overload Relay provide 
yet another reason for specifying Delco 
Sealed Units for refrigerators. 


Delco motors are dynamically balanced 
for quiet operation . . . carefully wound 
and insulated for economical service... 
and precision machined for exceptionally 
long life. Available in a range of sizes 
from “%se-h.p. through %-h.p., Delco 
Sealed Units power many of the ‘best 
sellers’’ in the refrigeration field. 


ELCO 48 MOTOR 


DIVISION OF GENERAL 


PRODUCTS 
DAYTON, OHIO 
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AIR CONDITIONING & REFRIGERATION NEWS, MAY 8, 1940 


New Dealers 


HOUSTON, TEX. 


HOUSTON, Tex.—Bayne Radio & 
Refrigeration Co. recently opened 
here as a full-line appliance dealer 
at 4115-17 S. Main St. Westing- 
house refrigerators, ironers, and 
washers; Philco, R.C.A. and Zenith 
radios; Bendix home laundry equip- 
ment; and Quietaire attic fans are 
among the lines carried. 

The new store is housed in large, 
modern quarters. H. L. Bayne, a 
veteran of 16 years in the appliance 
business, is owner of the firm. 


AYNOR, S. C. 


AYNOR, S. C.—Dayton W. John- 
son, well known for some time as a 
Ford dealer in this area, has turned 
his sales experience to good account 
on the Frigidaire line of appliances, 
for which he has been named dealer. 


OAKLAND, CALIF. 


OAKLAND, Calif.—Servant’s Ap- 
pliance Co. has been opened here as 
a dealer in Kelvinator refrigerators 
and appliances, Thor and Bendix 
laundry equipment, and G-E and 
Eureka vacuum cleaners. Head- 
quarters of the company are at 
2401 Telegraph Ave. 


Partners in the company are 
Cecil Clark, refrigeration, laundry 
equipment, and range _ specialist; 


William Cooper, veteran appliance 
salesman; Joe Northedge, director of 
vacuum cleaner service; and Neal 
C. Johnson, formerly associated with 
resale departments in furniture and 
department stores. 


WINSTON-SALEM, N. C. 


WINSTON-SALEM, N. C.—C. R. 
Williams of C. R. Williams Radio Co. 
has been named dealer here for 
Warren commercial _ refrigeration 
equipment. Mr. Ernest is in charge 
of the company’s commercial sales. 


LITTLE ROCK, ARK. 


LITTLE ROCK, Ark.—Independent 
Metal & Equipment Co., 1118 Main 
St., has been organized here as a 
commercial and residential air condi- 
tioning dealership, also handling 
sheet metal work. S. L. Shepherd is 


president, A. E. Queen is manager 
and secretary-treasurer, and Walter 
Campbell, Lee Kolone, and Ernest 
Kelley are salesmen for the company. 


BLUEFIELD, W. VA. 


BLUEFIELD, W. Va. — Newcomer 
to the ranks of dealers of Warren 
commercial refrigerating equipment 
is Burgess Electric Co. here. This 
firm is operated by Mr. Burgess and 
Mr. Fuqua; Mr. Sinnett is the firm’s 
star salesman. 


DALLAS, TEX. 


DALLAS, Tex.—Dodson Furniture 
Co. has been appointed a dealer 
for Stewart-Warner refrigerators. 
The store was enlarged to provide 
additional space for the new depart- 
ment. Byron Dodson and Byron 
Good are owners of the store. 


ARLINGTON, VA. 


ARLINGTON, Va.—Lewis Elec- 
trical Supplies has been named 
General Electric dealer here. 


KINGSTREE, S. C. 


KINGSTREE, S. C.—K. B. Hill 
of Hill Plumbing Co., Frigidaire 
dealership in Sumter, S. C., has 
joined with Jamerson Timmons, an- 
other old timer in the appliance 
business, to open an appliance store 
here to handle the Frigidaire line 
in Williamsburg county. Mr. Tim- 
mons will be in active charge. 


WATERBURY, CONN. 


WATERBURY, Conn. — Domestic 
Appliance Corp. has moved to a 
new location at 146 Grand St. here. 
A. G. Baril heads the company. 


DALLAS, TEX. 


DALLAS, Tex.—Gene Goss, for- 
merly with the Folsom Co., has 
opened his own store at 3235 Ross 
Ave. here and will carry a complete 
line of evaporative coolers, attic 
fans, and circulating fans. Walter 
L. McGahan will assist Mr. Goss in 
sales and installation work. 


ROCKINGHAM, N. C. 


ROCKINGHAM, N. C.—W. J. 
Thrower, formerly sales and service 
representative of Gordon-Land Co. 
in Hamlet, N. C., has opened his own 
appliance dealership and service firm 


WIZARpaNE 


Attractive proposition on this 
fast-moving, profitable item for 
Distributors and Dealers 


Certified Products Co. 


136 Huron St. 
Toledo, Ohio 


A Room Cooler 
- PLUS - 


A Filtering Ventilator 
- PLUS - 


An Exhaust Fan 


Hermetically Sealed! 
4,100 BTU Capacity! 
Competitively Priced! 


Exactly what they want - 
The Right Size - - Low Price ! : 


Get more facts about this sensational 
new PELCO No. 326 coin operated 
cooler! Dispenses 1 to 3 flavors— 
either 6 oz. or 12 oz. or a combination 
of both. Dry type, fan distributed 
cooling. Capacity 146 bottles. Large 
pre-cooling space holds 106 bottles. 
Simple, sturdy, ECONOMICAL. Write. 


Portable Elevator Mfg. Co. 


Est. 1899. Bloomington, Ml. 


Portable Elevator Mfg. Co., Bloomington, Ill. 


Dept. A-50. Please send me Pelco facts. | 
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New PELCO 
Sells 3 Flavors! 


here under the name of Thrower’s 
Electric Service. He is handling the 
Universal line at present. 


ALBANY, N. Y. 


ALBANY, N. Y.— Champagne’s, 
Frigidaire dealer here, has moved 
from 41 Beaver St. to 18 S. Pearl St. 


FLORENCE, S. C. 


FLORENCE, S. C.— O’Farrell’s 
Service Station has been appointed 
Norge dealer here. 


LINCOLN, NEB. 


LINCOLN, Neb.—Ruegg Supply 
Co., refrigeration jobber, has taken 
on the complete Kelvinator line of 
commercial refrigeration equipment. 
Kelvinator commercial condensing 
units, parts, liquid cooling units, and 
other equipment will be sold by the 
main store of the company here and 
through its branch in Omaha. 


RAEFORD, N. C. 


RAEFORD, N. C.—Hoke Furniture 
Co., new full line Kelvinator dealer, 
is the latest local merchandising 
organization to enter the appliance 
field. 


OMAHA, NEB. 


OMAHA, Neb. — Carl Lagman, 
sporting goods dealer here, has 
opened a new store under the name 
of Carl’s Hardware and Sporting 
Goods. He will carry a full line of 
small electrical appliances. 


SUMTER, S. C. 


SUMTER, S. C.—Home Furniture 
Co., owned and managed by Jimmie 


. McDuffie, has been appointed Norge 


dealer here. The firm has also taken 
on the Universal line of ranges. 


ASHEBORO, N. C. 


ASHEBORO, N. C.—Brown’s Auto 
Supply Co., managed by John Wil- 
liams, has been named Kelvinator 
dealer here. 


New Branches 
& Distributors 


GENERAL CONTROLS CO. 


BOSTON — A branch office of 
General Controls Co., Glendale, Calif. 
manufacturer of pressure, tempera- 
ture, and flow controls, has been 
opened at 687 Boylston St. here. 
C. W. Marsh, sales engineer, is in 
charge. 


AIR-O-LINE EQUIPMENT 


WICHITA, Kan.—Steve Wise Co., 
520 W. Douglas Ave. has been 
appointed distributor of Air-O-Line 
evaporative cooling and ventilating 
equipment in this area. C. A. Bagby 
is sales manager, and E. T. Legg 
will be territory representative. 


SUPERFEX REFRIGERATORS 


ORLANDO, Fla.—Libby & Free- 
man, 711 W. Church St., has been 
appointed distributor for Superfex 
kerosene-operated refrigerators for 
the entire southern part of the 
state. Dealers are now being ap- 
pointed throughout the territory. 


STEWART-WARNER 
REFRIGERATORS 


MEMPHIS, Tenn. — Southern Dis- 
tributing Co. recently has _ been 
appointed Stewart-Warner distributor 
in this territory. W. C. McCann 
is manager. 


Deaths 


WALTER S. RUGG 


NEW YORK CITY—Walter S. 
Rugg, 74, retired vice president of 
Westinghouse Electric & Mfg. Co., 
and widely known throughout the 
electrical industry as an engineering 
and sales executive, died here 
April 25 after a heart attack. 


WILLIAM G. STEELE 


BIRMINGHAM, Ala.—William G. 
Steele, 50, manager of the radio 
and refrigeration department of 
Birmingham Electric Battery Co., 
Norge distributor for Alabama and 
west Florida, died April 14 at 
his home. 


Appointments and Promotions 


Back In Cincinnati 


“Hank” 
returned as manager of Fedders 


Henry Sherman has 


Cincinnati branch. 


Hunt Heads Cutler-Hammer 
Indianapolis Office 


INDIANAPOLIS—G. E. Hunt has 
been placed in charge of _ the 
Indianapolis office of Cutler-Hammer, 
Inc., located at 307 N. Pennsylvania 
Ave. This office is under the super- 
vision of C. J. Maloney, manager of 
the Chicago district sales territory. 

Mr. Hunt has been with Cutler- 
Hammer since 1920, and has served 
in the New York City, Philadelphia, 
Milwaukee, and Cleveland _ sales 
offices, as well as in the main plant. 


‘Ed’ Walsh To Represent 
Fedders In Ontario 


TORONTO, Ont. —E. A. “Ed” 
Walsh has been appointed representa- 
tive for Fedders Mfg. Co. refrigera- 
tion products in the Province of 
Ontario, which includes Toronto, 
Hamilton, London, and other large 
population centers. He has had 
more than twenty years’ experience 
in heating, ventilating, and refrigera- 
tion in both sales and contracting. 


Moran Named Crosley 
Planning Superintendent 


CINCINNATI— John D. Moran, 
well known in the automotive indus- 
try, has been appointed  super- 
intendent of planning for Crosley 
Corp. He comes to Crosley directly 
from Chrysler Corp., Detroit, where 
he held a similar position. He has 
been identified with the automotive 
industry for 15 years. 

At Crosley he will have charge 
of all materials moving into the 
plant, through their processing and 
into dealers’ hands. 


Smith To Manage G-E 


Distribution Services 


BRIDGEPORT, Conn.—H. K. Smith 
has been appointed manager of 
distribution services and secretary 
of the distribution committee of the 
General Electric appliance and mer- 
chandise department. 

Mr. Smith, who has been asso- 
ciated with the G-E accounting 
department at Schenectady for the 
past 15 years, will continue as 
manager of the commercial research 
division, to which post he was 
appointed last January. 


Hendrickson In Charge of 
Farnsworth Sales 


FORT WAYNE, Ind.—E. J. Hend- 
rickson has been appointed sales 
manager of the Farnsworth division 
of Farnsworth Radio & Television 
Corp. I. C. Hunter continues as 
Sales manager of the Capehart divi- 
sion of the company. 

A veteran of 17 years in the radio 
field, Mr. Hendrickson formerly was 
merchandise manager in charge of 
radio for all of General Electric’s 
wholesale distributing houses, middle 
west zone sales manager for Mills 
Novelty Co., and a merchandising 
manager for RCA-Victor radios and 
phonographs. 


Tuthill Promotes Huber 
To Vice Presidency 


CHICAGO—M. W. Huber, Tuthill 
Pump Co.’s general manager in 
charge of engineering, production, 
and purchasing since 1938, has been 
advanced to the post of vice presi- 
dent in charge of engineering and 
production. 

Mr. Huber joined the Tuthill 
organization in 1933 as engineer in 
charge of development. _ Since that 
time he has been responsible for 
a number of developments in the 
refrigeration products division as 
well as in the pump division, includ- 
ing the Tuthill Automatic Freezette. 


3 New Representatives 


Appointed By Kold-Hold 


LANSING, Mich. — George I. 
Boone has been appointed to handle 
east coast sales of Kold-Hold equip- 
ment, with the assistance of Louis 
Block, the company’s sales and 
service representative in the east. 

Frank Haag has been appointed 
sales and service representative of 
the company in the Chicago metro- 
politan area, northern Indiana, north- 
ern Illinois, and eastern Wisconsin. 

H. E. Rieckelman will take over 
Kold-Hold sales in western New 
York, western Pennsylvania, and 
northeastern Ohio. 


Balluff Opens Patent Law 
Office In Detroit 


DETROIT—Edwin J. Balluff, for- 
merly of Norge’s patent department, 
has announced the opening of his 
own law office at 3153 Penobscot 
Building here. Mr. Balluff, a mem- 
ber of the Michigan and _ Illinois 
bars, will specialize in patents, trade 
marks, and corporations. 


Lawrence Wilson, Designer, 


Opens New Offices 


DETROIT — Lawrence H. Wilson, 
product designer and stylist, has 
opened new offices at 913 Stephenson 
building here. In recent years, Mr. 
Wilson has served as head stylist 
for Norge and Detroit Vapor Stove 
divisions of Borg-Warner Corp. 


Hotpoint Omaha Man 


OMAHA, Neb.—Frank L. Sacha 
has been appointed Hotpoint repre- 
sentative in the Omaha territory. 


~ VBELTS 


Silent, wibtetionless, Py, = 
pendable, long-idsting. _ 
Powerfyl grip prevents 
slippage.-A nearby dise 
tributor cagries a com> 
plete stock for eager : 


and machines. 


THE DAYTON RUBBER | 
MFG. CO., DAYTON, OHIO | 


Water Coolers — Filters 
Cafeteria — Industrial 


Commercial Remote 
Surge Tanks Pipe Coils 


Filtrine Mfg. Co., Brooklyn, N. Y. 


Valves and Fittings 


Kerotest ¥ Makstactuites Co. 
Pittsburgh, Pa. 
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NEWS GOES TO COURT TO UPHOLD ITS RIGHT TO PUBLISH 
INVESTIGATION OF CONSOLIDATED AIR CONDITIONING CO. 


s. ¢ *# 


Robert B. Fullerton, 
Who Started Suit, 
Fails To Appear 


DETROIT—A $150,000 libel suit 
filed against Business News Publish- 
ing Co. and F. M. Cockrell, president 
of the company, was withdrawn by 
attorneys for Consolidated Air Condi- 
tioning Corp. of Chicago Tuesday, 
April 31. Judge Ernest A. O’Brien, 
in Federal Court, declared it a non- 
suit, and awarded costs to the 
defendant. 

Filed May 18, 1939, the damages 
were asked for alleged false state- 
ments about the Consolidated Air 
Conditioning Corp., as published 
in a full-page, signed article in 
the April 12, 1939 issue of AIR 
CONDITIONING & REFRIGERATION NEWS 
(reproduced on this page). 

The NEWS was well prepared to 
defend this case, with witnesses from 
various parts of the country ready 
to testify, and voluminous docu- 
mentary evidence. As time for the 
trial drew near, attorneys for the 
plaintiffs made repeated efforts to 
settle the case out of court for rela- 
tively small sums, all of which offers 
were refused. The NEWS insisted on 
bringing the case to trial. 

C. Robert Banwell, a young refrig- 
eration service man from Belvidere, 
Ill., started the whole thing by writ- 
ing a long letter to the NEWS, 
describing the proposition made to 
him by a representative of Con- 
solidated Air Conditioning Corp. 

Banwell’s letter was published in 
the NEWS, along with letters from 
York Ice Machinery Corp., Kroeschell 
Engineering Corp., and Baker Ice 
Machine Co., whose names were men- 
tioned in Banwell’s letter. 


Also published was the report of 
an investigator who visited the 
“factory” of Consolidated Air Con- 
ditioning Corp. at 2358 Ogden Blvd., 
Chicago. 


RETRACTION DEMANDED 


The following day R. B. Fullerton, 
president of the company, wrote 
F. M. Cockrell, publisher of the 
NEWS, demanding a retraction. His 
letter follows: 


Consolidated Air Conditioning Corporation 
Telephone Superior 4100 
General Offices 
American Furniture Mart 
666 Lake Shore Drive, Chicago 
Factory at 
Western and Ogden Ave., Chicago, IIl. 
Member of 
The Chicago Association of Commerce 

April 13, 1939 
Mr. F. M. Cockrell, Publisher 
Business News Publishing Co. 
5229 Cass Ave., Detroit, Mich. 
Dear Sir: 

We have just received copy of “Air 
Conditioning and Refrigeration News” 
published by your concern and carrying 
an article regarding the Consolidated 
Air Conditioning Corporation which has 
apparently been written by yourself. 

This article contains so many libellous 
Statements that it would be useless to 
attempt to list them or answer them. 

For your information the writer has 
been a member of the Chicago Associa- 
tion of Commerce for the past many 
years, and I cannot even imagine the 
Sources of your information. 

_ Such being the case, we have today 
instructed our attorneys to take immediate 
action in our behalf. 

re Yours very truly, 
Consolidated Air Conditioning Corporation 

R. B. Fullerton, Pres. 


A letter was also received from 
Byron M. Getzoff threatening suit 
for damages: 


Byron M. Getzoff 
Attorney and Counsellor 
666 Lake Shore Drive, Chicago 
Telephone Superior 4100 
April 13, 1939 
Mr. F. M. Cockrell, Publisher 
Business News Publishing Co. 
5229 Cass Ave., Detroit, Mich. 
Re: Consolidated Air Conditioning Corp. 
“an = Cockrell and Business News 
ishing Compan 
Dear Sir: . weed 
Please be advised that I have this day 
been | retained by the Consolidated Air 
Conditioning Corporation of Chicago, 
lllinois to prosecute a claim for damages 
in the amount of $500,000.00 sustained by 
what I have been informed is libellous 
matter concerning my client and con- 
tained in your publication entitled, “Air 
Conditioning & Refrigeration News” 
issued on April 12, 1939. 
, Unless both you individually and the 
above _company issue an immediate 
retraction and compensate my client for 
damages within a reasonable time, suit 
will be filed against you at once. 
Yours very truly, 
Byron M. Getzoff 


© 


Promoter 


ROBERT B. FULLERTON 


President of Consolidated Air Con- 
ditioning Corp., was also president of 
Associated Air Conditioning Institute, 
Inc., formerly vice president of 
American Television Institute, Inc., 
and previously connected with First 
National Television School of Kansas 
City, and the Hollywood Institute 
in California. 


Fullerton’s letter was received in 
Detroit on Apr. 14 and Cockrell 
replied immediately as follows: 


Apr. 14, 1939 
Consolidated Air Conditioning Corp. 
666 Lake Shore Drive 
Chicago, Ill. 
Att. R. B Fullerton, Pres. 
Gentlemen: 

This is to acknowledge your letter of 
Apr. 18, also a letter from your 
attorney, Mr. Byron M. Getzoff. 

We will be very glad indeed to publish 
a retraction or correction of any 
erroneous statements contained in the 
article which appeared in the Apr. 12 
issue of Air Conditioning & Refrigeration 
News. If you are being misrepresented 
by salesmen or other employes who are 
contacting the public, no doubt you will 
appreciate information regarding such 
activity and will want to take such steps 
as are necessary to correct it. 

You will note that the information 
published was obtained from a man by 
the name of Blanchard, who claimed to 
be a representative of your company and 
from a man by the name of E. L. Cox, 


who seemed to be in charge of the place 
of business at 2358 Ogden Blvd. which 
carried a sign “Consolidated Air Condi- 
tioning Corp.” 

We have had no infomation about you 
or your office in the American Furniture 
Mart Bldg. 

If the above mentioned individuals are 
not authorized to speak for your 
company, we will be very glad to make 
that fact known to our readers consisting 
mainly of manufacturers, distributors, 
dealers and others who are interested in 
the legitimate development of the air 
conditioning business. 

As a member of the Chicago Associa- 
tion of Commerce you are undoubtedly 
interested in supporting all efforts to 
protect legitimate business activity and 
prevent the spread of practices which 
would be harmful to the industry and the 
public. 

If you will read the article carefully, 
I believe you will agree that a serious 
effort was made to obtain information 
which would reveal the true facts regard- 
ing the proposition being offered to the 
public by individuals claiming to repre- 
sent your company. We believe you 
should also agree that the public is 
entitled to have such information and 
that a publication, recognized for its 
service to the industry, has a certain 
obligation to inform the industry regard- 
ing propositions of this kind. 

Please be assured that our. only 
purpose is to present the facts, whether 
favorable or otherwise, in accordance 
with our long-established practice. You 
will understand, of course, that we 
consider it our right and duty to 
publish the truth about developments 
affecting the industry and that we will 
defend that right at any cost. 

Very truly yours, 
F. M. Cockrell 
President 


Complaint 


No answer to the above was 
received and a suit was _ started 
by Levin, Levin & Dill, Detroit 
attorneys. Following are excerpts 
from the complaint filed May 18, 
1939. 

“Air Conditioning & Refrigeration 
News ... is one of the most promi- 
nent trade publications in the air 
conditioning and refrigeration indus- 
try, being distributed by mail and 
otherwise to thousands of subscribers 
throughout the United States and in 
foreign countries, and to many per- 
sons and firms who form a large and 
important part of the air conditioning 
and refrigeration industry in trade 
both as sellers, distributors, retailers, 
and consumers, and who, in the 
course of the plaintiff’s business, 
would have been solicited by the 


Serviceman 


ROBERT BANWELL 


Refrigeration service man of Bel- 

videre, IIl., who was approached by 

a representative of Consolidated Air 

Conditioning Corp. and who reported 

the proposition to the NEWS. His 

letter resulted in an_ investigation 
of the concern. 


plaintiff and upon whom the plaintiff 
would have been largely dependent 
for patronage, sales, the establish- 
ment and maintenance of good will, 
trade connections, and the mainte- 
nance of its competitive position 
throughout the industry.” 

“By and in such article and the 
statements made and set forth there- 
in, the defendant company and the 
defendant Francis M. Cockrell falsely 
and maliciously spoke, declared, and 
published of and concerning the 
plaintiff and intended that the readers 
of such article and such statements 
should believe the following: 


“DESIGNED TO CHEAT, 
DECEIVE, MISLEAD, 
AND DEFRAUD...” 


“(a) That the plaintiff had made 
and caused to be published, circulated, 
or otherwise distributed, certain 
advertising material, publicity mate- 
rial, statements, representations, 


Libellous,’ Says Fullerton. ‘“$500,000 Damage,” Claims Getzoff. 
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Investigation of Consolidated Air 
Conditioning Corp., Chicago, Reveals 
Weird Set Up and Selling Plan 
Read the’ Reports and See What You Make of It 


BY F. M. COCKRELL 

Air Conditioning seems to be one of those terms, like 
capitalism, social justice, or unemployment, which has a lot 
of different meanings to different people. And air conditioning, 
like everything else which gets into the spotlight of publicity 
these days, spells “opportunity” to a great variety of people. 

In the course of doing our job of reporting what’s going 
on in the air-conditioning field, we run into some strange situations, 
one of which is described below. On the information received 
so far it seems to be one of those propositions which calls for an 
editorial opinion. Perhaps some of our readers will say that 
something should be done about it, that young men should be 
warned against making an investment of $287.00 in a deal 


of this kind. 


Looking at the evidence given ©— 


here, we have no hesitancy in 
agreeing with that viewpoint but 
since it isn't so easy, in these 
cock-eyed times, to tell white from 
black, we will leave it to you, dear 
reader, to figure out for yourself. 
And in case you run into a sales- 
man from Consolidated Air Condi- 
tioning Corp., we will be interested 
to hear what you learn about the 
proposition and what you think 
about it. Following is the first 
report received. 


A Job Offered 


930 Nettie St. 
Belvidere, 


, Tl. 
Feb. 21, 1939 
Dear Sirs: 

Yesterday I was called at Rockford 
and given the information that there 
was a man at my home to see me 
about a job. I rushed back home 

4 to . 


tioning Corp., Western Ave. at 
Ogden, Chicago, Il. 

He represented his firm as looking 
for some young man to establish as 


The person's room and board would 
be taken care of by the firm, and 
would require two hours work per 
day in the factory to cover this 
expense. They would furnish the 
necessary tools, gauges, and gas 
drum. 


At the completion of this training 
the person would be given an exclu- 
sive franchised territory. Salesmen 
would be sent out to work this terri- 
tory, while the representative would 
install, demonstrate, and take care 
of the service work in his territory. 
He would receive 334% of the sale 


believe this was the quoted figure), 
be 

month. This would include tools 
ued 


average six or eight-room residence, 
under average conditions. This would 
drop the temperature 15 to 20° and 

a and 


He had quite an i lot of 
literature including photos of their 
plant, laboratory, and shop, He also 
had a great deal of data relative to 
the air-conditioning industry growth 
and volume of business. Some of 
these sheets were facsimiles of pages 
from the AIR CONDITIONING & 
REFRIGERATION News, while other 


firm was represented as being 

formed and backed by York, Baker, 
and Kroeschell Engineering Corp. 
G lidated Air CG ‘ 


Corp. had completed a survey of this 
locality and was convinced that they 
could do a large enough volume of 
business to warrant their entering 
the field here. The business the 


compressor and the other on the fan. 
The compressor was a vertical recip- 
rocating pump, employing “F-12" 

rigerant. Mr. hard, 


capacity was attained. (Evidently 
some of our manufacturers have 
slipped up badly on their power 
requirements for unit coolers.) 
Along with this miracle they plan 
to have an automobile conditioner on 
the mar soon, for $35. 


part of this letter to give this 
scheme the publicity it deserves. 
C. ROBERT 


Manufacturers Reply 


dated Air Conditioning Corp. or Mr. 
Blanchard. Neither party backed or 
endorsed by us. 
ROBERT KROESCHELL, Vice Pres., 
Kroeschell Engineering Corp. 


York Ice Machinery Corp. 
York, Pa. 


Feb. 28, 1939 
Business News Pub. Co.: 

We reviewed your letter of Feb. 25 
very carefully. We have also given 
the same consideration to copy of 
report dated Feb. 21 which was sub- 
mitted to you by C. Robert Banwell. 

We can inform you, in answer to 
your inquiry, that we are not asso- 
ciated in any manner with the 
Cc lidated Air C 


ng Corp. 
of Chicago, Ill. We are not building 
any products for them nor are we 
selling the products we make to this 
organization. We are unable, there- 
fore, to substantiate the statements 
they made nor give you any specific 
information concerning their prod- 
ucts nor the plans they have under- 
taken to sell and install them. 
R. B. MEISENHELDER, 
Asst. to Sales Manager 


News Pub. Co.: 
4 Air a 


Business 
Subj: C 


Corp. 

With reference to your letter of 
Feb. 25 regarding the above com- 
pany, we have never heard of them. 
Our Chicago distributor, the Burge 
Ice Machine Co., advise that there is 
no such firm as the Consolidated Air 


a description of the man in question 
and his methods, I will give you as 
much as possible. 

Mr. Blanchard appears to be a 
man of about 45 years of age, is 
about 5 feet 11 inches or 6 feet in 


at the time the R.A.C.I. was started. 
At the time I tried to stall him 
off so that I could investigate before 
doing , but it was one of 
those now or never proposals. 
C. ROBERT BANWELL 


No Record of Hedrick 


Industrial Training Corp. 
2130 Lawrence Ave., Chi 
March 21, 1939 
Business News Pub. Co.: 
I am afraid I cannot help you 


much with regard to the Mr. Blanch- 
ard who represented this firm. We 
have never had a Hedrick or Hend- 
rich in our organization who might 
have known this fellow. Mr. Blanch- 
ard is probably a man who has had 
some experience in selling courses, 
but I don’t know how we could go 
about locating him. 
Cc. H. SMITH, 
Vice President 


Investigator’s Report 


In accordance with your recent 
request to make a thorough investi- 
gation of the Consolidated Air 
Conditioning Corp. at Western Ave. 
and Ogden Bivd., I herewith submit 
my report to you. 

I located the office of this institu- 
tion at 2358 Ogden Bivd., however, 
there was no name of Consolidated 
Air Conditioning Corp. on the door 
at the street entrance. There was, 
however, on the back of the building 
a big sign painted in white letters, 
“Cc d Air Conditioning Corp., 
Office Address 2358 Ogden.” 

The gentleman whom I contacted 
there was E. L. Cox, who is president 

u der & Cox, app ly in 
the business of manufacturing 
cialties and replacement parts for 
old-type machinery, together with 
manufacturing form bolts for con- 
crete manufacturers. 

This is a three-story building, of 
which the first floor is entirely taken 


in this building, ac- 
cording to Mr. Cox, for about 25 
years. 

Their office was on the second floor 
and of all the dismal, dirty holes in 
the wall I have ever seen this takes 
the prize. Mr. Cox has apparently 


him but I did not see any evidence 
ot ‘ Cart 


P to the 
compressors for this type 

of work. 
He advised me that he did not 


nothing about his attire to point him 
out. 
He was directed to me by Mr. 
Burt, who runs a neighborhood gas 
filling station. He was traveling in 
a Graham d 0 k or dark 


further stated that they anticipated 
having an extension course of train- 
ing of approximately 100 lessons, but 
further said that only five or six of 
them had actually been written, 
although he could-not show me any 
of them as they were still at the 
printer’s. The other 94 or 95 he has 
not had time as yet to formulate and 
prepare for the printer. 

The plan of operation was to sell 
the prospect a course of training for 


Exhibit A of Complaint filed in U. S. District Court by Plaintiff (Civil Action 


so forth, until the student had re- 
ceived in full two motors, one a %. 


hp. and the other a 149 hp., a %-ton_ 


Chieftain compressor, two sets of 


coils, a fan for circulating the air,, 


and two gas receivers, this material 
to be shipped to the student with 
sufficient small duct inlets and out- 
lets and the necessary beaver board 
outside frame to hold the equipment 
intact, together with what shelving 
and braces were necessary for him 
to assemble the complete unit by 
himself. 

In other words, a knock-down 
room cooler, Mr. Cox advised that 
this cooler would have a capacity 
equivalent to the melting of % ton 
of ice every 24 hours. 

There does not seem to be any- 
thing definite about how many lessons 
a student might have to complete, 
the only thing that seemed definite 
in Mr. Cox's mind was that if a 
student would pay $287, they would 
equip him with this knock-down 
assembly regardless of how much 
study he might do, because if their 
lessons weren't ready as he stated, 
they could send the boy right into 
Chicago and he would teach him the 
necessary cycle of refrigeration that 
he would have to know. 

Mr. Cox could not give me the 
name of his sales manager or the 
name of any of his salesmen, al- 
though he stated that there were 
about 15 of them operating in the 
field, and some students had been 
enrolled, although he did not antici- 
pate any of them coming into the 
shop for at least four to six months. 

The only evidence of any refriger- 
ation equipment at all in their shop 
was four old dilapidated household 
cabinets, none of them having any 
units in them, and it showed no 
evidence whatever of being a shop 
which could give -any possible train- 
ing in refrigeration. 

Mr. Cox told me emphatically that 
they had no connection whatsoever 
with York, Baker, or the Kroeschell 
Engineering Corp., and he said that 
possibly the salesmen might have 
made those remarks because he 
could not control the statements that 
a salesman might make in the field. 

At the close of my interview with 
him he said he would like to have 
his sales manager get in touch with 
me, and I told him I was visiting 
from California and staying with my 
mother, and if he would call me any 
evening at my home I would be glad 
to have a chat with him. 

I did not have any opportunity to 
see their sales kit as Mr. Cox had 
none of their kits there, nor could 
he give me a sample or copy of an 
application that their sales force 
might use in the field. In other 
words, he didri’t seem to know much 
about what the men were doing on 
the outside. 

All he was supposed to do was 
to supply the parts for the assembly 
of the unit, all of which material is 
bought on the outside with’ the 
exception of the fan which he made 
himself, but the motors were all pur- 
chased on the outside and merely 
resold to the students. 

These people, according to Mr. 
Cox, have only built two or three 
complete coolers and I saw no evi- 
dence whatsoever of any facilities 
which might be construed as an 
assembly room for getting into any 
type of production in the construc- 


| tion of these coolers. 


File No. 1213). 


claims, or information which was 
false, misleading, and intended and 
designed to cheat, deceive, mislead, 
and defraud members of the public 
and those dealing with the plaintiff, 
either as prospective sales and service 
men or entering into other business 
relationships with the plaintiff, in- 
cluding the purchase and installation 
of units sold and distributed by the 
plaintiff, such statements being false, 
fraudulent, and deceptive as to the 
nature, size, and character of the 
plaintiff’s business and its resources, 
the nature, quality, and character of 
the product sold and distributed or 
to be sold and be distributed, the 
nature and character of the plaintiff’s 
intended policies and plans with rela- 
tion to merchandising and distribu- 
tion, whereby persons reading such 
advertising or publicity material, or 
obtaining such information, would be 
induced to enter into business rela- 
tionships with the plaintiff to their 
damage. 

“b) That the products sold and 
distributed and to be sold and dis- 
tributed by the plaintiff were of poor 
and inferior quality not suited or 
adapted for the purposes or uses for 
which they were to be sold, designed, 
or distributed, and that the claims, 
representations, advertising, and pub- 
licity made, issued, and published by 
the plaintiff with relation thereto 
were false, fraudulent, and designed 
to cheat, deceive, mislead, and de- 
fraud. 

“(c) That the plaintiff’s plans with 
relation to the merchandising and 
distribution of air conditioning units, 
and the servicing thereof, were stupid, 
false, ineffective, and valueless, and 
that the claims, and representations 
made with relation thereto by the 
plaintiff were without basis or merit, 
grossly exaggerated and designed to 
cheat, mislead, defraud, and deceive 
those entering into business relations 
with the plaintiff. 

“(d) That the air conditioning units 
and equipment sold by the plaintiff 
were wholly valueless and inefficient 
for the purposes and uses for which 
they were sold, and that the claims 
made with relation thereto by the 
plaintiff were wholly false. 

“(e) That the plaintiff through 
publicity material, advertising, repre- 
sentations made by its agents, officers, 
and employees had falsely represented 
and was falsely representing that the 
plaintiff was connected with, pro- 
moted by, owned by, or a subsidiary 
of, or an enterprise otherwise related 
to the corporations above named. 

“(f) That the claims, representa- 
tions, information, advertising, pub- 
licity, and material made, issued, 
published, or circulated by the plain- 
tiff, its agents, officers, servants, 
employees, or representatives, with 
relation to the hiring, engagement, 
training, and supervision of service 
and sales employees were wholly 
false, grossly exaggerated, deceptive, 
and misleading, and intended to cheat, 
mislead, defraud, and to induce 
individuals to engage in such rela- 
tions with the plaintiff to their 
damage. 

“(g) That the plaintiff had engaged 
in, was engaging in, and would in 
the future continue to engage in and 
commit felonious and criminal acts 
in violation of the laws and statutes 
of the United States and the States 
of Illinois and Michigan, in that the 
plaintiff, by reason of the foregoing, 
had used, was using, and would con- 
tinue to use the mails of the United 
States to defraud, cheat, mislead, and 
deceive members of the public, to 
their damage, pecuniary and other- 
wise, in violation of Section 338, Title 
18, U.S.C.; further, in that the 
plaintiff, its agents, servants, em- 
ployees, officers, and representatives 
had conspired, and were in further- 
ance of such conspiracy conspiring 
and acting to obtain money under 
false pretenses in violation of Chapter 
38, Section 139, of the Illinois Revised 
Statutes, for the year 1937, being 
section 37.102 of Jones’ Illinois Stat- 
utes Annotated; Chapter 38, Section 
253 of the Illinois Revised Statutes 
of 1937, being section 37.202 of Jones’ 
Illinois Statutes Annotated; and also 
Section 218 of Act 328 of the Public 
Acts of the State of Michigan for the 
year 1931; that the plaintiff had 
engaged in, was engaging in, and 
would in the future continue to engage 
in the making, publication, and circu- 
lation of false, fraudulent, untrue, 
misleading, and deceptive advertising 
in violation of Chapter 38, Section 249 
of the Illinois Revised Statutes of 
1939, being section 37.195, Jones’ 
Illinois Statutes Annotated; and Sec- 
tion 33 of Act 328 of the Public Acts 
of the State of Michigan for the year 
1931; all of which scandalous, mali- 
cious, defamatory words, figures, and 
statements, in and by the particulars 
hereinbefore set forth, were intended 
to bring the plaintiff into public 
hatred, contempt, and ridicule; to 
hinder, defeat, injure, and destroy the 


(Continued on Page 11, Column 1) 
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Low Prices 
Plague Range 
Business 


NFORMATION coming to the 

News’ from _ unimpeachable 
sources reveals that the electric 
range business is in much the 
same boat as the electric refrig- 
erator business this year—unit 
sales volume is excellent, but 
dollar volume leaves something to 
be desired. 


Just as the household electric 
refrigeration business has _ its 
$112.75 model, so the electric 
range industry has its $99.50 
model. Both have been heavily 
featured by manufacturers, utili- 
ties, distributors, and dealers, and 
both have been accounting for too 
large a proportion of the total 
sales. 


The words “too large a propor- 
tion” are used advisedly, because 
on these models profit margins 
are too small for all concerned. 
They do not allow for further 
development of the product or for 
growth of the industry, and they 
are especially tough on dealers. 


This seems especially deplorable 
in the case of the electric range 
industry. Here is a product which 
needs a great deal more promotion. 
It is a product which does not 
have full public acceptance yet. 


There are vast sectors of the 
public which believe that gas 
cooking is superior to electric 
cooking. There are other sectors 
which doubt that electric cooking 
is successful, no matter with what 
you compare it. These great 
groups of people need educating. 
And education requires appropria- 
tions. Educational appropriations, 
to complete the cycle, come out 
of profit margins. 


The electric range has made 
amazing progress in product de- 
velopment during the last few 
years, but that’s a fact which 
hasn’t sufficiently seeped into 
public consciousness yet. Hence 
the electric range hasn’t anything 
like the consumer acceptance en- 
joyed by the electric refrigerator. 
What’s more, it has to fight a 
really tough competitor in the gas 
range. 


True, the electric refrigerator 
must compete with the gas refrig- 
erator. But there’s only one gas 


refrigerator, whereas there are 
any number of gas range manu- 
facturers, all of them in there 
fighting. And the “combination” 
utilities (selling both gas and 
electric power) do not discriminate 
against the electric refrigerator; 
whereas many of them put their 
strongest efforts behind gas 
ranges, according to manufactur- 
ers of electric ranges. 


The utilities, incidentally, are 
given much of the responsibility 
for the preponderance of sales on 
the $99.50 ranges. No doubt 
Ernest Greenwood of the Edison 
Electric Institute will protest this 
statement, but manufacturers 
claim that the utilities push the 
$99.50 models which, of course, 
consume as much current as do 
most of the more expensive—and 
more useful—electric ranges. 


This, naturally, makes it tough 
on electric range dealers. In order 
to stay in the range business, 
they have to sell a higher propor- 
tion of the better ranges than they 
are now selling. And they are 
worried for fear the utilities, with 
their emphasis on the $99.50 
ranges, are stamping that figure 
in the public’s mind as the maxi- 
mum price one should pay for a 
range. 


Unlike the refrigerator situa- 
tion, the utilities are still the 
dominant factor in the sale of 
electric ranges. They account for 
more than half the total. Inci- 
dentally, the $99.50 range is also 
accounting for half the total sales 
this year. 


Westinghouse and Hotpoint are 
said to be the leaders in range 
sales to date, as they were in 1939, 
with Westinghouse holding a 
slight edge. General Electric 
ranks next, and then Frigidaire, 
which has come up fast in the 
business by virtue of having a 
strong dealer organization and an 
understanding of good promotion. 


Representatives of the utilities 
may claim that by selling $99.50 
ranges they are “making available 
this product to people of low 
incomes.” But that presupposes 
that people of low incomes—or 
people of higher incomes, for that 
matter—want the product. 


There is some doubt in the 
minds of a good many industry 
observers that this is so. It’s their 
belief that the electric range 
business still has a tremendous 
educational task ahead of it, not- 
withstanding all the good work 
that has been done, and is being 
done today. 


Taxes 


URING the past four years 

the Westinghouse Electric 
& Mfg. Co. has paid or provided 
a total of $9,932,298 in taxes for 
the benefit of its employes under 
the Social Security Act and the 
various state unemployment com- 
pensation laws. 


This information is contained in 
a report distributed April 30, with 
the pay checks of hourly paid 
employes of the company. The 
Westinghouse tax under these acts 
has increased, with the exception 
of one year, as follows: 1936— 
$1,111,990; 1937—$2,966,147; 1938 
— $2,708,933; 1939—$3,125,266. 


During the same years the tax 
per employe has risen from $27.00 
in 1936 to $71.00 in 1939. The 
report points out that the present 
1% tax for old age benefits under 
the Social Security Act is “‘sched- 
uled to eventually increase to 3% 
for both the company and em- 
ployes.” 
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They'll Do It Every Time . . 


MSKIDNEY 7 IM NOT IN! 
TELL HIM I'M OUT OF 
TOWN — WAIT~ TELL HIM 
I'VE MADE My LAST 
OFFER-ASK HIM IF HE 
THINKS I'M MADE OF 
MONEY—ASK HIM— 
TELL HIM— ASK HIM- 
DONT LET ON IM HERE! 
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Copr. 1940, King Features Syndicate, Inc., World nghts reserved. 
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By Jimmie Hatlo 


POOR OL! GERTRUDE y 
HAS TO DO EVERY THING 
FOR THAT Guy, BUT 


EVERY TIME. — 
| -26 


—and Taxes 


OLLOWING paragraph is from 

the annual report for the 
year 1939 of the Socony-Vacuum 
Oil Co.: 


“Taxes paid by the company in 
the United States including those 
collected for the States and 
Federal Government amounted to 
$115,330,760. This is about 3% 
times the entire net earnings from 
our operations all over the world. 
It is 1%o times the total of our 
payroll in the United States. 
The oil industry as a whole paid 
taxes in the United States during 
1939 of approximately $1,335,000,- 
000 including taxes collected for 
the States and Federal Govern- 
ment. This is more than the 
estimated value of all of the crude 
oil produced in the country by the 
entire oil industry during the year. 
The gasoline taxes collected for 
the Federal and State Govern- 
ments are now equivalent to a 
sales tax of about 40%.” 


QUOTED 


Items of Comment 


From March, 1940, issue of 
Refrigerating Engineering, 
official publication of the 
American Society of 
Refrigerating Engineers. 


HE correspondence school racket 

has grown to scandalous propor- 
tions. The spread between the 
gradual growth of employment in 
this field and the avalanche of appli- 
cants taught by mail has. been 
pointed out in this magazine from 
time to time. To our observation 
there have been few other attempts 
to tell the truth about this situation. 
Daily the radio drones on by the 
hour in every city in the land with 
a story palpably absurd but one 
believed in by several thousand new 
victims monthly. Now at last are 
appearing signs that the industry in 
general is sick of having its gates 
stormed by hordes of eager but 
unwanted, unqualified youngsters. 
There is also hope in tests under 
way by the Federal Trade Commis- 
sion and United States Post Office. 


NOTE: Referring to the A.S.R.E. 
editor’s observation that “there have 
been few other attempts to tell the 
truth about this situation,” the News 
has not only informed its readers 
regarding “the situation” but has 
also given NAMES and accepted the 
burden of proving its statements in 


court.—Editor 
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Regulating the Sale of 
Correspondence School 


Co urses 


From May, 1940 issue of 
Consumers’ Digest 


ROM the number of correspond- 

ence schools which have gotten 
themselves in trouble with the Federal 
Trade Commission for using mislead- 
ing advertising during the past year 
or two, it would appear desirable to 
set up some kind of system of 
registration, such as that required 
in the Province of British Columbia, 
Canada, in order to protect unwary 
victims from correspondence school 
shysters and fly-by-night organiza- 
tions. Any person who operates a 
trade school by correspondence or 
home study courses in the Province 
of British Columbia is required to 
keep on deposit with the Minister of 
Labor $1,000 to guarantee due per- 
formance of his contract. 


Furthermore, anyone who has 
entered into a contract for some 
particular course may notify the 


school of his intention to cease taking 
the course contracted for, and the 
school is required to return the bal- 
ance of the tuition fees for the 
unexpired portion of the course less 
10% of the amount remaining due. 
This is an excellent provision which 
would save many heartaches on the 
part of correspondence school en- 
rollees in this country, particularly 
young people who too easily believe 
all the claims and promises they read 
in persuasive advertisements. 

It often happens that a young and 
inexperienced person may misjudge 
the suitability of a particular course 
and sign up for something of which 
he is totally incapable of making any 
use or which is quite unsuited to his 
educational background and interests 
and therefore does not in any way 
serve his needs. Sometimes it also 
happens that after contracting for an 
expensive series of lessons, some 
personal problem, such as _ illness, 
death in the family, or the loss of a 
job, may make it difficult or impossi- 
ble for the prospective student to 
continue with the planned course. 


In the present set-up in this coun- 
try, such a student has no recourse 
whatever, but is bound to pay the 
full amount whether he takes the 
lessons or not. Indeed, the contracts 
are carefully written so that he is 
unable for any reason whatsoever to 
change his mind and get his money 
back or get out of the obligation to 
finish up all payments. 


The regulations in British Columbia 
further provide that the correspond- 
ence schools may not advertise that 
a student is assured of a position 
upon completing his course, or that 
there is a specific demand or posi- 
tions available for graduate students 
or trained men, without giving full 
particulars and locations where such 
openings exist. It is forbidden to use 
Help Wanted or other employment 
columns in newspapers and magazines 
to secure students. The Canadian 
Act provides for a maximum penalty 
of $500 for a corporation, or $250 for 
an individual, for infractions of the 
Trade Schools Regulation Act. 

It is interesting to note in this 
connection that the State of Wiscon- 
sin also has recognized the need for 
protecting the prospective correspond- 
ence school student on this point. 


Under a provision that went into 
effect July 14, 1937, it is forbidden 


in Wisconsin to sell a correspondence 
school course with the inducement 
that a job will be awaiting the student 
on his completing it unless the school 
has a written contract with an em- 
ployer who guarantees to provide 
such employment. 


The excellent example of Canada in 
this field is one which the United 
States would do well to follow. It is 
impossible to tell how many hard- 
earned dollars are collected from 
hopeful victims in the low income 
brackets who have visions of sub- 
stantially increasing their rate of pay 
or improving their position in life by 
signing on the dotted line for some 
particular course of instruction. The 
advertising men who are making 
much ado about cleaning up advertis- 
ing in this country should certainly 
turn their attention to this very 
decided blot on the advertising 
escutcheon. It is one of the meanest 
forms of gyps, taking advantage of 
the very persons whose youth and 
inexperience or lack of formal educa- 
tion make them least able to guard 
their own interests. In short, much 
correspondence school operation is 
pretty much in the class of taking 
pennies from a child’s bank. 


LETTERS 


Tall Tales on Sales 
Circulate In Kansas 


The Ranney-Davis Mercantile Co. 
Arkansas City, Kan. 
Editor: 


We heard some rather startling 
news—that Sears-Roebuck sold 55% 
of all electric refrigerators last year, 
and we understand that you can 
verify this statement. 


We would appreciate hearing from 
you on the above matter. 
W. R. RANNEY 


Answer: Your “startling news’— 
that Sears-Roebuck sold 55% of all 
electric refrigerators produced last 
year—would be startling indeed, if 
true. Actually, Sears sold 285,000 
refrigerators out of a total (American 
manufacturers alone) of 2,085,000. 
This figures close to 14%. 


Grateful For Specifications 


Miller Service, Inc. 
San Diego, Calif. 
Sirs: 


Find enclosed $1.00 for six copies 
of your Annual Specifications Supple- 
ment to AIR CONDITIONING & REFRIGERA- 
TION NEws. 

Again this year we are very grate- 
ful to receive this very valuable book. 

Harry Kemp, 
Home Appliance Sales Manager 


Buyer’s Guide 


C. W. Neihuss Co. 
Riderwood, Ala. 
Sirs: 


We herewith enclose check for $1.00 
for which please send us a Buyer's 
Guide. Please send this promptly as 
we are in immediate need of some 
equipment and feel that this will be 
of great assistance. 

C. W. NIEHUSS 
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Consolidated Air Conditioning Corp. Fails To Deny 


Facts Asserted In Answer Filed By the News 
Contract Offered To School Boys 


(Continued from Page 9, Column 5) 


plaintiff in its business and its good 
will, the furtherance of its plans, 


and its continued expansion and 
development, as_ hereinbefore set 
forth.” 


“As a result of the making, issu- 
ance, publication, and circulation of 
such article, and the _ scandalous, 
malicious, defamatory, and _ false 
words, matters, and statements there- 
in set forth, the plaintiff has been 
and is greatly injured in its good 
name, fame, credit, and reputation, 
and has been, is, and will continue 
to be held in public disgrace and 
shunned and avoided in business deal- 
ings by divers good and worthy 
persons who would otherwise deal 
with it, and held in public contempt, 
hatred, and ridicule, and by reason 
of the foregoing, and as a further 
result of such false and malicious 
words, statements, and figures, the 
plaintiff has sustained, and will con- 
tinue to sustain in the future, direct 
and special damage in the following 
respects: 

“(a) The plaintiff has been, is, and 
will continue to be hampered, injured, 
and deprived of credit necessary to 
maintain and develop its business. 

“(b) The plaintiff has been, is, and 
will continue to be hampered and 
injured in its dealings with good and 
worthy persons with relation to the 
training and employment of such 
persons as a part of the plaintiff’s 
business. 

“(c) The plaintiff has been, is, and 
will continue to be hampered, injured, 
and deprived of the profits accruing 
to it from the conduct, maintenance, 
operation, development, growth, and 
expansion of its business. 

“(d) The plaintiff has been, is, and 
will continue to be hampered, injured, 
defeated, and deprived of the profits 
accruing to it from the execution and 
development of its unique and valu- 
able plan of sale, servicing, and 
distribution of its profits, and the 
plaintiff has lost, and will continue 
to lose and be deprived of the value 
of such plan. 

“(e) The plaintiff has lost and been 
deprived of business profits to an 
amount presently in excess of One 
Hundred Fifty Thousand Dollars 
($150,000.00) .” 


PUBLISHER’S ANSWER ASSERTS 
THAT STATEMENTS ARE TRUE 


In its answer, filed June 10, 1939, 
Lightner, Crawford, Sweeny, Dodd 
& Mayer, attorneys for Business 
News Publishing Co., affirmed that 
the defendants would show: 


“(a) That the alleged libelous state- 
ments are true. 

“(b) That the alleged libelous state- 
ments were made, either in whole or 
in part, under such circumstances as 
would make them _ absolutely or 
qualifiedly privileged, for the reason 
that they were published by the 
defendants in good faith without 
malice and after careful investigation, 
upon subject matter in which the 
defendants had and have an interest 
and in reference to which they had 
and have a duty to the subscribers 
and other readers of Air Conditioning 
& Refrigeration News, who have a 
similar interest.” 


POINTS TO VIOLATIONS 
OF FEDERAL LAWS 


In the amended answer, filed 
Jan. 30, 1940, attorneys for the 
Business News Publishing Co. as- 
serted: 


“(D) That in violation of the provi- 
sions of the Federal Trade Commis- 
sion Act, particularly Title 15 U. S. C., 
Section 45, the plaintirf corporation, 
in soliciting the sale of and in selling 
its said courses of study and instruc- 
tion, has made numerous misleading 
representations by one or more of the 
following methods, to wit: Through 
its representatives and agents en- 
saged in soliciting the sale of such 
courses; in advertising matter caused 
by plaintiff corporation to be circu- 
lated among the general public, in- 
cluding prospective students in vari- 
Ous states of the United States; in 
printed matter circulated by plaintiff 
corporation by mail or otherwise to 


American Furniture Mart, 
666 Lake Shore Drive, 
Chicago, Illinois. 


Chicago, the following: 
ENTIRE COST: $287.00. 
The sum of $.... 


by the Corporation. 


pO  Peeeerrrererre reer rr re 


ibs UsKSE PERE ANEN ESO RREa RES Dollars 
For initial payment on above appli- 
cation if accepted. 


ACCEPTED: 
CONSOLIDATED AIR CONDITION- 
ING CORP. 


APPLICATION 


for 
TERRITORIAL ASSIGNMENT 


Consolidated Air Conditioning Corporation, 


ey 


hereby make application for a territorial assignment with training for the 
assembling, installing, and maintaining of your Air Conditioning units in 
a territory which you will assign to me. 
to qualify me for such territorial franchise, I am to receive: 


1. Training in Refrigeration and Air Conditioning, assembly, 
installation and maintenance work. 


2. All parts necessary to enable me to assemble one complete Air 
Conditioning Unit which shall become and remain my property. 


3. One metal cabinet for said Unit. 
4 One service kit, charts, diagrams, text, drawings, and instruments. 


5. Four weeks’ factory training at Chicago, with my transportation 
to Chicago at your expense, upon completion of my home training. 


For all of the above I hereby agree to pay you at your office in 


with this application, $.... 
. per month thereafter until the sum of $287.00 


It is understood that there shall be no additional charge except the 
cost of transportation of the apparatus shipped to me. I shall not be 
responsible for breakage in transit but hereby agree to call such breakage 
to the attention of the Express Company and the Consolidated Air 
Conditioning Corporation at its office in Chicago, Mlinois. 
understood by me that shipment of the equipment and other supplies will 
be made in the order that they are used throughout the training. 


When accepted no other agreement shall vary the terms of this 
application as printed, unless endorsed in writing on this page and approved 
If this application is not accepted by the Consolidated 
Air Conditioning Corporation, then all money paid herewith will be refunded. 


It is understood that in order 


It is further 


Exhibit 1 of the Answer filed by Business News Publishing Co. 


prospective and signed applicants 
and others in various states of the 
United States. Among such mislead- 
ing representations made by or 
through one or more of the said 
methods, are representations that 
import or imply: 

“(1) That the person solicited has 
been specially selected to take the 
course and employment offered and 
that all those solicited and signed 
are specially selected for employment 
and free training. 

“(2) That a job is available with 
the plaintiff corporation for each 
applicant who completes the course 
of training in refrigeration and air 
conditioning assembly, installation 
and maintenance work as _ required 
by the plaintiff corporation and that 
such applicant, upon completion of 
such training, will be given a ‘terri- 
torial assignment’ in which territory 
he shall act as a ‘factory associate’ 
of said plaintiff corporation, resulting 
in large earnings and profits to each 
of said persons. 

“(3) That laboratory work given at 
plaintiff’s ‘factory’ may be taken by 
the applicant upon completion of the 
home study, regardless of whether 
requisite payments have been made 
in full. 

“(4) That immediate application for 
territorial franchise is necessary in 
order to secure the training and 
position offered or that opportunity 
to secure the ‘territorial franchise’ 
will not be available later because 
such ‘territory’ will be assigned to 
another person. 

“(5) That the earnings in plaintiff’s 
employ that may be expected by 


applicants who finish plaintiff’s course 
of training are high earnings. 

“(6) That no previous education is 
necessary or required of an applicant 
in order for him to _ successfully 
pursue and finish the course of free 
training offered and to secure the 
employment promised. 

“(7) That the salesman or other 
representative of plaintiff will return 
and assist the applicant or prospective 
employee in his home studies. 

“(8) That the size of plaintiff 
organization is great and that plain- 
tiff corporation occupies the entire 
space in large buildings depicted in 
its literature and advertisements or 
is interested in or connected there- 
with. 

“(9) That plaintiff organization was 
founded and financed by and is 
operated by or under the direction of 
Kroeschell Engineering Corporation 
of Chicago, Illinois, York Ice Ma- 
chinery Corporation of York, Pennsyl- 
vania, and Baker Ice Machine Com- 
pany, Inc., of Omaha, Nebraska, 
prominent refrigeration and air con- 
ditioning firms. 

“(10) That all applicants for terri- 
torial franchises will have highly 
profitable employment with the plain- 
tiff corporation as factory associates 
thereof on completion of their courses 
of study, including home laboratory 
and factory training at Chicago, 
Illinois. 

“(11) That the contract caused by 
the plaintiff corporation to be pre- 
sented to and signed by the prospec- 
tive applicant is a mere application 
for employment and not a contract 
and is merely preliminary and of no 


further binding effect on the appli- 
cant signing the same, but when 
accepted by plaintiff is binding upon 
plaintiff to give employment to the 
applicant, a copy of the form of 
which application for Territorial 
Assignment or contract is attached 
hereto and marked Exhibit 1. 

“(12) That there is a great demand 
and need by plaintiff corporation for 
men trained in the refrigeration and 
air conditioning industries and that 
the demand in general is much 
greater than the supply of trained 
men. 

“(13) That by signing the ‘applica- 
tion for territorial assignment’ an 
applicant is accepting the chance of 
a lifetime and that his successful 


financial future is assured as a 
‘factory associate’ of the plaintiff 
corporation. 


“(14) That the training provided by 
plaintiff corporation qualifies the 
applicant as an engineer in the fields 
involved and that by taking such 
training such applicant will be fully 
qualified to act for the plaintiff and 
others as a ‘factory associate’ in the 
assembly, demonstration and _ servic- 
ing of air conditioning and refrigera- 
tion units. 

“(15) That the number of applica- 
tions accepted by plaintiff corporation 
is limited to the number of territorial 
franchises available and openings for 
employment with the plaintiff corpo- 
ration. 

“(16) That the value or cost of 
laboratory equipment sold by plaintiff 
corporation to the applicant is greater 
than it is in fact. 

“(17) That transportation costs of 
the applicant to and from Chicago 
for laboratory training and expenses 
while in Chicago are paid by plaintiff. 

“(18) That a so-called limited quota 
of applicants are afforded opportuni- 
ties by plaintiff, so that those from 
whom applications are accepted will 
not exceed the territorial requirements 
and available territorial franchises. 

“(19) That the plaintiff corporation 
provides the correspondence training, 
trip to Chicago and return, expenses 
in Chicago, factory training and 
territorial franchise, to the applicant 
free of charge and that the price paid 
by the applicant represents merely 
the cost of equipment and _ tools 
furnished to him, claimed by plaintiff 
to be necessary to the study course. 

“(E) That plaintiff corporation, 
through its duly authorized repre- 
sentative, one Blanchard, did, on to 
wit, February 20, 1939, represent unto 
C. W. Banwell, in the City of Belvi- 
dere, Illinois, the following 

“(1) That said corporation was 
looking for and in need of young men 
to establish as their installation and 
service representatives in various 
territories and communities. 

“(2) That said corporation had com- 
pleted surveys of various localities, 
through which surveys said corpora- 
tion was convinced that it could sell 
a large volume of air conditioning 
and refrigeration units manufactured 
and sold by plaintiff corporation to 
the public. 

“(3) That said corporation main- 
tained a large sales force and that 
many air conditioning and refrigera- 
tion units would be sold in each 
territory to be assigned to factory 
associates. 

“(4) That a large volume of busi- 
ness would be done by plaintiff corpo- 
ration in the sale of unit coolers for 
residences, offices, stores and restau- 
rants. 

“(5) That plaintiff’s volume of busi- 
ness in each territory so assigned 
would require the establishment of a 
trained man in each territory as 
opened as a factory associate, who 
would handle demonstrations and 
service. 

“(6) That the training period re- 
quired was a short one, consisting of 
home study plus four weeks training 
at the laboratory and factory main- 
tained by the corporation in Chicago, 
Illinois, and that the applicant’s board, 
room and expenses during his stay 
in Chicago would be paid by the 
plaintiff corporation. 

“(7) That the territory to be as- 
signed to the applicant upon comple- 
tion of his entire training would be 
exclusive and that upon such assign- 
ment, units would be sold in said 
territory by salesmen of the plaintiff 
corporation and said applicant would 
receive one-third of the sale price 
for said unit, to wit: one-third of 
$319.00. 

“(8) That the applicant would be 
established in a good and profitable 
business as a factory associate of the 
plaintiff corporation at no cost to the 
applicant and that the training re- 


Values Quoted To 


“Factory Associates’ 


EQUIPMENT SUPPLIED 


TO YOU 
List Price 
One Compressor .............+55+ . -$ 35.00 
Air Cooled, Two Cylinder. 
One Compressor Motor ............ 24.00 


High Starting Torque, with Rubber 
Absorption Mounting. 


One Condensing Coil .............. 18.00 
Air Cooled, Finned Tube. 

One Condenser Fan and Pulley ... 3.50 
Incorporating the “V”-Belt Principle. 
One Liquid Receiver .............. 4.00 

Pressure Tested Pressed Steel. 
One Evaporator Coil ........... +. 18.00 


Finned Tube Type, Special for 
Air Conditioning. 
One Thermostatic Expansion Valve 15.00 
Standard for Air Conditioning. 


Gee: BROWeP TNO co cecicvcctevces 3.50 
Forced Air Circulating Type. 

One Blower Wheel Housing........ 7.00 
Pressed Steel Scroll. 

One Blower Motor ................ 10.77 
Fan Type, Mounted in Rubber. 

ID: hab di cecsei ese soeeeet 8.00 
Heavy Duty Special. 

One High Pressure Cut-Out ...... 9.50 
Outside Calibration. 

One Combination Frame* ......... 11.00 
Rugged, Sturdily Welded 1” Angle Iron. 

Two Sheet Metal Duct Fittings . 7.25 
Adapted by Special Angle Fittings. 

One Base With Casters .......... 6.00 
Rubber Tired for Silent Portability. 

One Steel Cabinet® ......cccccccces 36.50 


Industrially Designed for Modern 
Beauty and Use. 
One Set of Insulating Panels ..... 4.50 
Insulation for Sound as Well as 
Heat and Cold. 
One Set of Fittings and 
Gomer DUM  ccccaccscisccccicetes 14.75 
According to Latest Fitting 
Design Standards. 
Special Fittings, Nuts, Bolts, 
PS SNUG. Sac6.6e o's nh00e Faas bos 18.94 
Miscellaneous Assortment for 
Complete Assembly. 
One Tool Kit Together With 
BE. FE sis aiccrccvnctsasebucss 31.79 
Professional Tools for Efficient 
Assembly, Installation, Service, 
and Maintenance. 


TOTAL $287.00 
Exhibit 2, Page 8 of Answer by 
Business News Publishing Co. 


ceived by him was without charge. 

“(9) That equipment necessary to 
his training would be supplied him 
at cost. 

“(10) That the demonstrator unit 
required to be purchased by the 
applicant was a portable, self-con- 
tained machine, built to handle a 
space of thirty feet wide, by ninety 
feet long, by twelve feet high, or the 
average six or eight room residence, 
under average conditions and under 
such average conditions would drop 
the temperature fifteen to twenty 
degrees and would maintain a bal- 
anced humidity and was constructed 
to cool, de-humidify and filter the air. 

“(11) That the demonstration unit 
was one manufactured in its entirety 
in the factory of the plaintiff corpora- 
tion. 

“(12) That the plaintiff corporation 
manufactured the demonstration unit. 

“(13) That plaintiff corporation was 
soon to embark upon the manufacture 
of an automobile air conditioner 
which would sell for $35.00 and which 
automobile conditioner unit would 
mount under the dash cowling of an 
automobile and would employ the 
Electrolux principle and would main- 
tain a temperature of seventy-two 
degrees the year around, with all 
windows of the car closed. 

“(14) That Banwell had been spe- 
cially selected for employment and 
that immediate application was neces- 
sary in order to secure such employ- 
ment and that opportunity for such 
employment would not be available 
later because such territory would 
then be allotted to another person. 

“(F) That plaintiff corporation, in 
soliciting and selling its said courses 
of study and instruction, has made 
numerous misleading representations 
by means of printed matter circulated 
by the plaintiff to prospective stu- 
dents, a specimen copy of one of 
its folders being attached hereto, 
marked Exhibit 2, and reference to 
which is hereby prayed, as follows: 

“(1) That plaintiff corporation 
owned and operated a factory at 
Western and Ogden Avenues in the 
City of Chicago, Illinois. 


(Concluded on Page 12, Column 1) 
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(Concluded from Page 11, Column 5) 
“(2) That plaintiff corporation ‘was 
established by air conditioning manu- 
facturers and technicians for the 
purpose of producing a moderately 
priced, compact air conditioning unit.’ 

“(3) That the plaintiff corporation 
had devised an entirely new method 
of merchandising and maintenance, 
eliminating all serious problems exist- 
ing in connection with the manufac- 
turing, distribution, installation and 
maintenance of air conditioning and 
refrigeration units. 

“(4) That an applicant, as a ‘factory 
associate’ would occupy a _ unique 
position. 

“(5) That an applicant would be 
given ‘a franchise to represent the 
Consolidated Air Conditioning Corpo- 
ration’ in his community. 

“(6) That in his ‘community’ would 
be sold many C.A.C.C. units which 
would be assembled, installed, and 
maintained by the applicant at a 
great profit to him, which otherwise 
would be paid to the jobber, distribu- 
tor, wholesaler and other ‘useless 
cogs.’ 

“(7) That plaintiff corporation’s 
‘plan’ reduces the cost of air condi- 
tioning units to a minimum. 

“(8) That the applicant would re- 
ceive the profit which otherwise goes 
to the jobber, distributor and whole- 
saler. 

“(9) That plaintiff corporation, by 
this plan, would be able to undersell 
competitors. 

“(10) That the applicant, by signing 
the application for a territorial assign- 
ment, would ‘be established profitably 
in the air conditioning business’ in 
his locality as a ‘factory associate.’ 

“(11) That plaintiff corporation by 
its actions was rendering a valuable 
service to the applicant personally. 

“(12) That a territorial franchise 
would be reserved for each applicant, 
regardless of ability or efficiency or 
lack thereof. 

“(13) That free training would be 
provided the applicant by plaintiff 
corporation whereby applicant is 
prepared to handle any type of refrig- 
eration or air conditioning work. 

“(14) That as a result of this train- 
ing alone, each applicant ‘will be in 
a position to make a very worthwhile 
income.’ 

“(15) That plaintiff corporation has 
‘made arrangements with the Asso- 
ciated Air Conditioning Institute of 
Chicago to train the assembly men 
required’ by plaintiff’s plan, thus 
representing that plaintiff corporation 
is not in the correspondence or exten- 
sion school business and is entirely 
separated from the Associated Air 
Conditioning Institute, Inc. 

“(16) That the only expense to the 
applicant required would be to ‘take 
care of the cost of the tools and 
equipment’ which he acquired. 

“(17) That as a ‘factory associate’ 
he would have at his disposal the 
services and facilities of the plaintiff 
company. 

“(18) That the applicant as a ‘fac- 
tory associate’ would receive, among 
other advantages and aids, the benefit 
of consultation service, local and 
national advertising collaboration 
service and the opportunity to assem- 
ble, install and maintain units sold 
in his territory through plaintiff's 
regular sales channels. 

“(19) That upon completion of the 
home study training course and be- 
fore the laboratory training in Chi- 
cago, the applicant will be able to 
earn spare time or full time money 
by servicing and maintaining opera- 
tion of refrigeration and _ cooling 
equipment. 

“(20) That upon completion of the 
preliminary home training, the appli- 
cant will be taken into plaintiff’s 
factory in Chicago where he will have 
an opportunity to become familiar 
with numerous machines and various 
types of refrigerators and air condi- 
tioners. 

“(21) That the training in Chicago 
provided by the plaintiff corporation 
is provided in a manner which is not 
possible by any other means. 

“(22) That plaintiff corporation has 
an extensive technical engineering 
staff in its factory. 

“(23) That upon completion of the 
entire training, a _ certificate’ is 
awarded the applicant as a ‘refrigera- 
tion and air conditioning technician’ 
together with a ‘territorial franchise.’ 

“(24) That the applicant then is 
fully equipped and officially qualified 
as a factory associate with plaintiff 
corporation, operating in the appli- 
cant’s own franchised territory. 

“(25) That said Exhibit 2 contains 
numerous other misleading and decep- 
tive statements and misleading and 
deceptive pictures. 

“(G) That attached hereto, marked 
Exhibit 3 and hereby made a part 
hereof, is a specimen copy of Assign- 
ment Number One of the home train- 
ing course to be sent to each of its 
applicants. 

“17. In truth and in fact: 
“(A) No special selection is or has 


Fullerton Stopped By Federal 
Trade Commission In 1938 


been made of prospective applicants 
who are interviewed by plaintiff 
corporation’s salesmen and solicited 
to execute the ‘Application for Terri- 
torial Assignment,’ but generally 
speaking, solicitation is made by 
plaintiff corporation’s salesmen with- 
out regard to selectivity. 

“(B) Generally speaking, profitable 
jobs with the plaintiff corporation or 
with the industries involved are not 
available for all applicants who com- 
plete plaintiff corporation’s course of 
instruction or for the great majority 
thereof, nor can all applicants receive 
a ‘territorial assignment’ in which 
they shall act as factory associates 
and receive large earnings therefrom. 

“(C) The plaintiff corporation re- 
quires payment in full before appli- 
ecants are eligible to take factory 
training and does not permit such 
training to be taken until payment 
has been made in full. 

“(D) That failure to execute appli- 
cation for ‘territorial assignment’ 
does not result in loss of opportunity 
to applicant. 

“(E) That the application or con- 


tract (Exhibit 1) does not bind 
plaintiff to provide the applicant with 
any employment, job, or earnings 
whatsoever, either before or after the 
applicant finishes his course of train- 
ing. 

“(F) That the subjects involved in 
the study of refrigeration and air 
conditioning not only require a con- 
siderable degree of intelligence and 
the ability to concentrate and study 
systematically and persistently, but 
also require some knowledge of chem- 
istry, physics and high school 
mathematics, which have not been 
ordinarily acquired by students hav- 
ing little previous education or only 
a common school education. 

“(G) That it is not a part of plain- 
tiff corporation’s practice or system 
of training for the salesman or other 
representatives of the plaintiff to 
return and assist applicants in their 
studies. 

“(H) That the ‘factory’ occupied by 
plaintiff corporation and located at 
2358 Ogden Avenue in Chicago, con- 
sists of a part of a building three 
stories in height, which is leased to 
Anderson and Cox Company, a 
corporation, and which ‘factory’ is 
also occupied by Construction Acces- 
sories, Inc., and Russell Specialty 
Manufacturing Company, both being 
corporations, and said factory has in 
it machinery and equipment belonging 
to Alexander and Cox and which 
machinery and equipment has been 


"Cease & Desist’’ 


The News Cites Order of 
Federal Trade Commission 
Issued Against Robert B. 
Fullerton as Vice President 
and Sales Manager of 
American Television Insti- 
tute to “Cease and Desist” 
from Improper Practices. 


Reproduced below is a 
page from literature of 
Consolidated explaining 
“How the Plan Works” 
and how “Factory Asso- 
ciates” are trained by 
Associated Air Condition- 
ing Institute. | 


1, Otis B. Johnson, Secretary of the Federal Trade Commission, and official custodian 
records, do hereby certify that attached is a full, true, and complete copy of: 


of America 


Dederal Trade Commission 


Complaint issued Pebruery 16, 1957, and findinre 
ae te the facts and order to cease and desist 
eutered April 20, 1936, by the Federal Trade 
Cormission im Docket 3060, in the watter of 
American Television Institute, Inc., et al. 


IN WITNESS WHEREOF, I have hereunto subscribed 
my name and caused the seal of the Federal Trade 
(Commission to be affixed this 29th day of 

april , A.D. 1940 , at 
Washington, D. C. 


20 ermenen coer arcs Tee 


extent any possible profit. 


and the myriad of taxes imposed. 
necessity of hiring expensive labor. 


toward you. 


Conditioning Corporation. 


it can be taken at home. 


equipment which you acquire. 


making ideas, and in general, 


CONSOLIDATED AIR CONDITIONING CORP. 


666 LAKE SHORE DRIVE, CHICAGO, ILLINOIS 


FOREWORD 

The Consolidated Air Conditioning Corporation was established by 
air conditioning manufacturers and 
producing a moderately priced, compact air conditioning unit. 

One of the many problems which has heretofore beset the entire industry 
has been that of economical distribution. 
maintenance in rural districts especially, has previously offset to a great 
Another serious 
exorbitant investment in factory sites, assembly plants, expensive machinery, 


All of these factors made it necessary 
to charge an unduly high price for the finished product. 


HOW THE PLAN WORKS 

The Consolidated Air Conditioning Corporation devised an entirely new 
method of merchandising and maintenance. 
have been minimized or eliminated entirely. 

As a factory associate you occupy a unique position. 
given a franchise to represent the Consolidated Air Conditioning Corporation 
in your community. You will assemble, install, and maintain CACC units, 
thereby making the profit that would otherwise be made by the jobber, 
distributor, wholesaler, and other “useless cogs.” 

It is evident that this plan reduces the cost of air conditioning units 
to a minimum. The profit to the majority of “useless cogs” is now directed 
By giving you a large portion of the profit which they would 
ordinarily receive we are able to undersell competitors. 

You may thus be established profitably in the air conditioning business 
in your locality as our Factory Associate. 
service not only to you personally, but to your community as well, while 
at the same time developing an outlet channel for our units. 


HOW ARE YOU ESTABLISHED AS 
OUR FACTORY ASSOCIATE 

First, a territory Franchise is reserved for you by the Consolidated Air 
Training is provided through your association 
with us, whereby you will be prepared to handle almost any type of 
Refrigeration or Air Conditioning work. Thus qualified, you will be in a 
position to make a very worthwhile income as a result of this training alone. 

We have made arrangements with the Associated Air Conditioning 
Institute of Chicago to train the assembly men required by our plan. The 
larger portion of this training has been designed by the engineers so that 
Our standard Air Conditioning Unit forms the 
basis, or nucleus, of the training. 
Corporation naturally expects you to take care of the cost of the tools and 


AUXILIARY SERVICES 

As a factory associate of the Consolidated Air Conditioning Corporation 
you will have at your disposal the services and facilities of the company. 
Among the many advantages and aids that the Corporation extends to you 
are consultation service, as outlined below, local and national advertising, 
collaboration service, and the opportunity to assemble, install and maintain 
units sold in your territory through our regular sales channels. 
CONSULTATION SERVICE: Associates of the Consolidated Air Conditioning 

Corporation are privileged to draw upon the knowledge and experience 

of the engineering staff. You may obtain information concerning technical 

progress of Refrigeration and Air Conditioning at any time. 
COLLABORATION: From time to time the Consolidated Air Conditioning 

Corporation publishes its own journal to which your fellow associates 

and the engineering staff contribute questions and problems, money- 


a 


appreciate this mutual service of collaboration. 


technicians for the purpose of 


The cost of installation and 


obstacle has been the 


Still another obstacle has been the 


Now all the serious problems 


You are to be 


We are rendering a valuable 


The Consolidated Air Conditioning 


valuable welfare service. You will 
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in said building for many years. 

“(I) That neither Kroeschell Engi- 
neering Corporation of Chicago, 
Illinois, York Ice Machinery Corpora- 
tion of York, Pennsylvania, or Baker 
Ice Machine Company, Inc., of Omaha, 
Nebraska, has any interest in or 
connection with the plaintiff corpora- 
tion. 

“(J) That said contract or ‘Applica- 
tion for Territorial Assignment’ is in 
reality a contract binding upon the 
applicant to purchase, over a period 
of time, as long in some instances as 
four years, for the sum of $287.00, a 
course of study by correspondence in 
refrigeration and air conditioning, 
binding plaintiff in no respect whatso- 
ever except to provide the applicant 
with certain training in refrigeration 
and air conditioning, together with 
certain parts and equipment pertain- 
ing thereto. 

“(K) That there is not, nor has 
there been for the last year or two 
at least, any great demand for men 
in the refrigeration and air condition- 
ing industries or for new men not 
already connected, therewith or that 
is not capable of being principally 
supplied through regular channels in 
the industries involved. 

“(L) That said application for 
territorial assignment provides the 
applicant with no assurance whatso- 
ever as to his financial future. 

“(M) That plaintiff corporation’s 
training is not such as to qualify its 
applicants as ‘engineers’ under the 
usual acceptance of that term, nor 
engineering training in the sense that 
the applicants receive the same kind 


and grade of training as given in. 


colleges and _ universities granting 
degrees in engineering, but is in the 
nature of a trade school offering 
training tending to qualify the appli- 
cant for a job as a mechanic or 
service man. 

“(N) That the number of applicants 
accepted by plaintiff corporation is 
not restricted by the number of terri- 
tories or openings for employment 
with plaintiff corporation. 

“(O) That the value of the equip- 
ment listed on page 7 of Exhibit 2 
hereto attached cannot be and is not 
the sum of $287.00. 

“(P) That transportation costs to 
and from Chicago for laboratory work 
is furnished and paid in advance by 
the applicant as part of the charge 
made by plaintiff corporation for the 
training, to wit, $287.00. ; 

“(Q) That the price of $287.90 is 
not the true value of the equipment 
supplied by plaintiff corporation to 
the applicant, but is in reality a 
charge made for the training course, 
the parts and equipment necessary to 
assemble an air conditioning unit, 
and expenses to Chicago and four 
weeks factory training at plaintiff’s 
factory. 

“(R) That nothing in the contract 
or ‘Application for Territorial Assign- 
ment’ requires plaintiff corporation to 
sell any units whatsoever in the terri- 
tories which might be assigned to its 
so-called ‘factory associates.’ 

“(S) That plaintiff corporation had 
no sales force of any magnitude for 
the purpose of selling units to the 
public and that it had no large volume 
of unit sales business in any territory 
which it might have assigned or would 
in the future assign. 

“(T) That the plaintiff corporation’s 
business requirements do not call for 
trained men in territories throughout 
the United States. 

“(U) That nothing in said contract 
or ‘Application for Territorial Assign- 
ment’ requires that such franchise be 
exclusive. 

“(V) That nothing in said contract 
or ‘Application for Territorial Assign- 
ment’ indicates at what price said 
units shall be retailed to the public 
nor what commission or percentage, 
if any, on sales thereof would be 
received by the ‘factory associate.’ 

“(W) That the representations here- 
inbefore set forth and made by the 
plaintiff corporation’s agents and rep- 
resentatives pertaining to the said 
units are untrue. 

“(X) That the plaintiff corporation 
was not and is not engaged in the 
business of manufacturing any units. 

“(Y) That plaintiff corporation was 
in reality formed and organized for 
the purpose of engaging in the busi- 
ness of selling correspondence school 
courses in air conditioning and 
refrigeration. 

“(Z) That plaintiff corporation’s 
plan does not eliminate all serious 
problems existing in connection with 
the manufacturing, distribution, in- 
stallation and maintenance of air 
conditioning and refrigeration units. 

“(AA) That under plaintiff corpora- 
tion’s plan of sales and distribution 
the applicant was assured of no 
benefits whatsoever. 

“(BB) That nothing in the contract 
or ‘Application for Territorial Assign- 
ment’ provides that the applicant 
‘would receive the profit which other- 
wise goes to the jobber, distributor, 
wholesaler and other useless cogs.’ 

“(CC) That plaintiff corporation’s 
plan of sales and distribution would 
not in and of itself enable it to 
undersell competitors. 

“(DD) That the applicant under 
said plan received no personal benefits 
whatsoever. 

“(EE) That under the contract or 
‘Application for Territorial Assign- 


ment’ no territorial franchise was 
reserved for any applicant. 

“(FF) That under said contract the 
training to be provided to the appli- 
cant is not free and even after said 
training, an applicant may not be 
prepared to handle all types of 
refrigeration or air conditioning. 

“(GG) That no applicant, as a re- 
sult of such training, is assured of a 
worthwhile income. 

“(HH) That under the terms of 
said contract, even if an applicant 
were to become a ‘factory associate,’ 
he is not guaranteed the services and 
facilities, whatever they may be, of 
the plaintiff corporation. 

“(II) That the contract, even 
though the applicant were to become 
a ‘factory associate,’ does not require 
the plaintiff corporation to provide 
the applicant with ‘consultation serv- 
ice and local and national advertising 
collaboration service.” 

““(JJ) That even if the applicant 
completes his preliminary home train- 
ing and travels to Chicago for his 
‘four weeks factory training,’ the 
plaintiff corporation is unable to give 
such thorough factory training. 

“(KK) That plaintiff corporation is 
not the only organization which pro- 
vides laboratory training. 

“(LL) That the plaintiff corporation 


does not maintain ‘an extensive 
technical engineering staff in its 
factory.’ 

“(MM) That even if an applicant 


finishes his home _ correspondence 
course, his factory training in Chi- 
cago, and receives a territorial fran- 
chise thereafter, no substantial bene- 
fits accrue to the applicant thereby. 

“18. The foregoing acts and prac- 
tices used by plaintiff corporation in 
connection with the offering for sale 
and sale of its said courses of study 
and instruction have had and now 
have the tendency and capacity to 
mislead purchasers and prospective 
purchasers thereof and applicants 
and prospective applicants for ‘terri- 
torial franchises’ into the erroneous 
and mistaken belief that such repre- 
sentations as hereinbefore alleged are 
true and to induce them to purchase 
and pursue such courses of study and 
instruction on account thereof, and 
the aforesaid acts and practices of 
plaintiff corporation are all to the 
prejudice and injury of the public 
and constitute unfair and deceptive 
acts and practices in commerce with- 
in the intent and meaning of the 
Federal Trade Commission Act. 

“19. Further answering, these de- 
fendants say that the plan or scheme 
of selling correspondence courses by 
mail hereinbefore described and which 
involves, in its successful operation, 
the use of Consolidated Air Condition- 
ing Corporation and Associated Air 
Conditioning Institute, was conceived 
by and was and is operated and con- 
trolled by one Robert B. Fullerton, 
a man whose business background 
and experience consists solely of sales 
work and particularly the selling and 
distribution of correspondence school 
courses of study and _ instruction, 
which he was and is carrying on 
under the name and style of The 
Fullerton Company, with offices at 
433 East Erie Street, Chicago, Illinois; 
that the said Robert B. Fullerton, 
prior to February 1, 1939, was asso- 
ciated with the American Television 
Institute, Inc., as its Vice President, 
Sales Manager and stockholder, a 
corporation engaged in the business 
of the sale and distribution through 
the United States Mail of courses of 
study and instruction in the industry 
of television, with offices at 433 East 
Erie Street, Chicago, Illinois, and 
while the said Robert B. Fullerton 
was so associated with the American 
Television Institute, Inc., he caused 
the sales methods hereinbefore de- 
scribed in whole or in part to be 
practiced for and upon behalf of 
American Television Institute, Inc., 
resulting in the issuance on or about 
May 1, 1938, of a cease and desist 
order of the Federal Trade Commis- 
sion against American Television In- 
stitute, Inc., and Robert B. Fullerton 
and others, ‘prohibiting certain unfair 
methods of competition in the sale 
of correspondence courses of study 
in radio and television and in the 
sale of equipment for radio and tele- 
vision,’ reference to which cease and 
desist order is hereby prayed as 
though fully set forth herein. 

“20. Further answering plaintiff's 
complaint, these defendants aver that 
said article is not only true in every 
material particular but was published 
with good and commendable motives 
and for justifiable ends, without 
malice or negligence, and that such 
article is and was privileged in its 
character and no action can be main- 
tained by said plaintiff therefor as 
complained of in its complaint and 
in further answer, these defendants 
say that said article was written of 
and concerning the ‘selling plan’ of 
the plaintiff as in said article set 
forth and constitutes and embraces 
fair comment and candid discussion 
upon matters of vital interest and 
importance to the subscribers and 
other readers of ‘Air Conditioning & 
Refrigeration News,’ with honest and 
fearless statements thereon, based 
upon and made after an examination 
of well-known, substantiated and 
admitted facts.” 
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Fort Wayne Air Conditioning Council 


Seeks Repeal of City Licensing Law 


By Henry Knowlton 

FT. WAYNE, Ind. — Organized 
opposition to an ordinance which was 
passed by the city last year at the 
instigation of the local sheet metal 
contractor’s association is a leading 
activity of the Air Conditioning 
Council of Ft. Wayne, declares 
Everett Buck, secretary of the 
organization. According to Mr. Buck, 
this measure was put through “with- 
out adequate engineering advice” 
and is working a hardship on con- 
cerns engaged in air conditioning 
at the present time. 

No printed copies of this ordinance 
are now available, Mr. Buck states, 
as copies of the local paper in which 
the ordinance was. printed are 
exhausted. The measure provides 
for licensing firms engaged in the 
air conditioning business, and ad- 
ministration of the measure is by 
a board of “gravity furnace men,” 
Mr. Buck reports. 


OPPOSE FURNACE MEN 


Mr. Buck was a member of the 
original committee which drafted the 
ordinance, but when he discovered 
that its provisions would be dictated 
by “gravity” furnace men he with- 
drew from the committee. At the 
present time, Mr. Buck states, “The 
ordinance is so absurd that we don’t 
pay any attention to it.” 


One of the chief objections of the 
Ft. Wayne Council to the ordinance 
is a provision which restricts the 
velocities of air permissible in air 
conditioning systems. This provision 
was inserted, Mr. Buck declares, to 
create a demand for “more sheet 
metal work” on air conditioning jobs 
—because the low velocities provided 
require much larger ductwork than 
is ordinarily used. 

Clause D, Section 27 of the ordi- 
nance reads, “Mechanical Warm Air 
Heating and Air Conditioning Sys- 
tems: Maximum allowable velocities: 
The air velocities in feet per minute 
given in the following table shall not 
be exceeded in the various types 
of installations to which they apply.” 


Low Medium High 

Velocity Velocity Velocity 

Res. Com’1 Ind. 

Systems Systems Systems 

Main Ducts....500 750 1,000 

Branch Ducts. .450 600 750 

Wall Stacks....350 500 600 
Baseboard 

Registers ...300 350 400 

Wall Grilles. ..500 550 600 


The ordinance states further that 
“medium and high velocity systems 
shall apply to public buildings and 
commercial installations. For indus- 
trial buildings higher velocities may 
be used subject to the approval of 
the inspector of buildings.” 


OTHER ACTIVITIES 


According to Mr. Buck there is 
no “inspector of buildings” in Ft. 
Wayne at the present time to pass 
judgment on the allowable velocities 
used in air handling systems. 


Other activities of the Council are 
directed toward “elevating the stand- 
ards of the air conditioning industry,” 
Mr. Buck asserts. The Council is 
interested in teaching the builder, 
architect, and owners to expect— 
and get, sound engineering on air 
conditioning systems, from qualified 
firms who belong to the group. 

The Air Conditioning Council of 
Ft. Wayne is operated without dues, 
and members are assessed for any 
necessary expenses throughout the 
year. Mr. Buck reports that this 
System has been very satisfactory. 

Mr. Buck reports that no “rules” 
relating to business ethics have 
been established, but if a “member 
of the organization puts in a job 
that we believe is too small, or not 
Properly engineered, he hears about 
it at the next meeting.” Mr. Buck 
States that this “moral persuasion” 
System is very effective in keeping 
the member firms up to the proper 
engineering standards. 


At the present time the Ft. Wayne 
Council is attempting to get fuel 
ou dealers in the city to give up 
free Service” to users of winter air 
conditioning systems and spend the 
money that is now going out for 
this Service in advertising automatic 
heating and winter air conditioning 
in Ft. Wayne. 

_Another function of the associa- 
tion is to check the record of air 
Conditioning salesmen before they are 


dome ~~ ; 
7 > <aeks ‘ a 
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EVERETT BUCK 


* * * 


hired by any member firm. “In this 
way we are able to get rid of the 
floaters and ringers that have cost 
this business a great deal of money,” 
Mr. Buck said. 

Membership in the council consists 
of firms engaged in winter and 
summer air conditioning and repre- 
sentatives of the three local utilities; 
Northern Indiana Public Service Co., 
City Power & Light Co., and the 
Indiana Service Co. 


Problems relating to the air condi- 
tioning industry are discussed at 
Tuesday morning breakfast meetings, 
held each week. 


Mr. Buck reports that the 8 o’clock 
meetings have been unusually well 
attended, and that members take an 
active interest in the council’s work. 
T. Fred Hipskind of the Hipskind 
Plumbing & Heating Co. (G-E air 
conditioning distributor) is president 
of the Ft. Wayne association. 


Small Hospitals Seen 
As Another Field For 
Unit Cooling Systems 


COLUMBUS, Ohio — Adaptability 
of unitary air conditioning equipment 
to the requirements of the small 
hospital which cannot afford an ex- 
tensive system is typified by the in- 
stallation recently completed in the 
Franklin County Tubercular Hospital 
here. 

In this case, a standard 3-ton 
Frigidaire unit was installed to con- 
dition the operating room. The unit 
itself is located in a small chamber 
which opens into the doctors’ locker 
room, immediately adjacent to the 
operating room. An overhead grille 
in the wall of the operating room 
supplies the air to the room at a 
point directly above the operating 
table. ; 

To avoid redistribution of anaes- 
thesia fumes, 100% fresh air from 
outside is brought into the room 
through the unit conditioner, and is 
allowed to dissipate through adjoin- 
ing utility and _ sterilizing rooms. 
Under this arrangement, no return 
air duct to the unit is necessary. 


Despite the fact that none of the 
air in the room is returned for re- 
conditioning, special explosion-proof 
motors are installed in the unit to 
guard against hazards due to anaes- 
thesia fumes leaking backwards into 
the unit. 


A standard control panel, operated 
manually in the manner of an ordi- 
nary radio, permits control of the unit 
to meet requirements of each indivi- 
dual use of the room. During hot 
summer months, presence of the unit 
eliminates time-wasting brow-mop- 
ping, in operations where perhaps 
every second counts. 


80-Ton Plant Installed 
In Peoria Dept. Store 


PEORIA, Ill.—Westerlin & Camp- 
bell is completing the installation of 
an 80-ton York air conditioning 
system in the B&M Department 
Store here, according to I. F. Louns- 
bury, manager of the company’s local 
branch. The equipment was sold by 
W. W. Grote. 

The company has recently equipped 
the Rozell division of National Dairy 
Co. with ammonia units. 


Air Conditioning Makes 
Summer ‘Best Season’ 
In Mader Restaurant 


MILWAUKEE — George Mader, 
operator of Mader’s German Restau- 
rant, founded by his father in 1900, 
states that air conditioning is 
“absolutely essential’ to the success 
of any modern restaurant. 

“Before we had air conditioning,” 
Mr. Mader declared, “we always had 
to send part of the help home on 
real hot days. Now we look forward 
to summer, and hot days especially, 
as the best season of the year.” 

During hot weather people stand 
in line to get tables at Mader’s. 
Most of the crowd waiting for tables 
are “out of town” visitors, as the 
establishment is known all over the 
country. Typical German dishes are 
served and in the spring “May 
Wine,” a light wine flavored with 
Woodruff—is served. 

The first air conditioning system 
was installed in Mader’s about ten 
years ago. This was a city water 
system which did not prove to have 
enough capacity and was soon dis- 
carded. 

Later a 10-ton Frigidaire system 
was installed and it was necessary 
to insulate the roof and put doors 
on the kitchen to offset the addi- 
tional heat load created by patrons 
who flocked to the air conditioned 
restaurant and waited in line for 
tables. 

Finally the restaurant was _ re- 
modeled and a_ second 10-ton 
Frigidaire compressor, together with 
additional fan capacity, was added 
to the original system, making the 
total load 20 tons. 


A Hot Weather 


Ten years’ experience with air 


conditioning has convinced 
George Mader, Milwaukee restau- 
rateur, that it is “absolutely 
essential” to success in that field. 


Metal Corrosion Is Subject of 
Special ASHVE Study 


NEW YORK CITY—Corrosion of 
metals exposed to conditioned air or 
to spray water used for cooling and 
dehumidifying is a problem now 
actively being studied by the Ameri- 
can Society of Heating & Ventilating 
Engineers’ technical advisory com- 
mittee on corrosion. A progress re- 
port on this activity is being pre- 
pared by this committee. 


West Coast Fan Firm 
Enters Heating Field 


LOS ANGELES — Utility Fan 
Corp., manufacturer of blowers and 
air coolers, is now entering produc- 
tion on an extensive line of gas- 
fired heating equipment, and is 
enlarging its manufacturing facilities 
to accommodate the firm’s new 
heating division. 

The new Utility line will include 
circulating heaters, floor furnaces, 
and basement type furnaces. 


From VA ie: , 
25 TONS 


of refrigeration 


Conditioning equipment com- | 
prises air and water cooled r 
condensing units for practi- 
cally all types of commercial _ 
es applications up to and includ- 
_ ing 25 tons of refrigeration... 
_ Catalog promptly on request. 


FOR YEARS THE SYMBOL OF QUALITY 


— 


PO OTT Re mpeNp ere 


TYPE 1609 

Because this control will handle so many 
different kinds of installations it is one of 
the most popular items on the jobber’s shelf. 
Range —20 to +50° F. Adjustable differ- 
ential 3° to 25° F. 
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Fig. A 
Contracted 
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These cross-sectional views show the | 
Hydraulic-Action diaphragm in con- — 
tracted (Fig. A) and expanded (Fig. B) — 
position. The “solid liquid” provides a 
positive, thermai-expanding force. 
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EXACTLY 


4 switch operated by this means is not dependent on 


your next job! 


ie 


SET THEM 


Fidelity of setting is a characteristic of Hydraulic 
Action controls. It will increase your profits by elimi- 
nating needless service calls. 

Hydraulic Action has the same fundamental basis of 
expansion and contraction as employed in a mercury- 
filled thermometer, where temperature change is 
expressed in terms of motion or distance. A control 


: 
a the variable performance of springs for either cali- 
3 bration or control accuracy. 


YOU CAN LOWER SERVICE COSTS WITH 


Mydraulic Hotion 


TEMPERATURE CONTROLS 


BECAUSE YOU CAN 
DEPEND ON THEM 
TO ALWAYS OPERATE 


AS YOU 


Installers have found they can depend on Hydraulic 
Action controls. That’s the reason more and more of 
them are being demanded every day. Use them on 


WHITE-ROUGERS ELECTRIC COMPANY 


Controls for Heating... . 
1211 CASS AVE. 


Refrigeration... 


. Air Conditioning 


ST. LOUIS, MO. 


: +. tsa SES ee x peg SF eng ey RP ge tanh Sige ef ; a ee cat nt 3 oY, Mien oar eae he, ; F akc Se Shr ew ere tee Dee TCT Ee, saa Set ‘7 oh Nea SA Nee SO 3 amet the tetris aoe eg Me ae a Nee he's ep Bg BRS ae ; 
+ 4 ie 2 ‘ . : : ’ , “ ‘ ‘ > 4 “ye 
5 3 ee 
ey 
; aes 
—_—$—__$_ —_—_ ———_ ———— eS 
re Jeeta, 
‘Must’ 2 
as ust ae * 
Ries 
he sees et 
SS io 
li- ~~ Nee Be ye 
id aq a > pe ee wees 
be ane ee . 7 i ty. 
’ i " een I <> Ae “Die 
of Ss FF er 4 a 
 - einer ie al TOR ee : is 
— eked 6eaey aan at ‘ ad ae i : ii se 
: pee ee eRe oo, a “] AS aN Heke a aat ry oe ad ,: cy t ae 
a CE ee a ee ee fs 
of ; — ye ee rt an rey 
ee < Se SU “ae : 
~ mo f ae « a ae Se aie 
e, —_——— a ) Je “4 Re tee 4s | 
id oe..l.!lld,l er a ae - @ ees he ae at 
of oe oe 4 te y 2 f pos a - esis don a ee cid 
= : i Ss) Ree a Ces ered | es Shae ih tn Sips 
aa : ee 3 ee og Pat a a 1 
oS 3 = coe. { cae ote i tl ae sre ———— 
n Ne 3 \ : a: Soe OE SE, ; 
" =" , - Beg pes ~ | 
re cee ae ut 2a ee eee eee ee eee ae P3 a 
ites saa a — ee } ~ aie: eRe pete Sm msde es ee fs a 
” ct en eee ee a ene” cae ys 
v- me a Ts BY 4 $5 ~ a .-- Or Ge : 
t= P Wee oes eee ets — Seema’ Eee ee a ' : 
aan a ne ie | * . Rare : 
at . oa ia is > 
ae ee” : is 4) : ‘ 
™ St 4 2 Se Tay 4 { F 
n ae he — he. ws { a é - P 
1e a Ja" yr ce 
ye “Sar Se oui Pie ae 
Re See a os ‘ ome | Br py Refrigerating e iy hen) 
ss Brunner Re and Air 
0- es po ae 
n } 
e ; 
" ee 
acres | Bis 
it pce : 
se = 
i- | ae, 
n-  heunnkecieneten ke Eee 
e- ese ' Pee eae i a 
y. Ste, 1. 6S A ites ea 
C- os " So oc eee eae sen 
in ae : a 
le a s ina 
- RUNNER | 
x0) a : 
° 7 - 
ts 5 aa e PF ack 7 j - 
i- Ly ; i 
IS a 
2 rere annonce | 3 
e | : sd 
e | ee 
d 
a | ee 
of rere 
ie ade 
 steiasitaeiaainaieneianelitai eemeeneatst icone eae 
ic r Bi | 
re i = } 
i ' BNR re ‘eS j wae 
Le Cone i bia - - a <7 4 
1e iB ight tes Soe ge: ie ra 
Sa oe cs heer 
2 Par cue Ps 4 . ; 
Vv oe eh) ‘4 
‘ oS | ~~ @ > 
2 : — 
sag 7 j a , : 
1- me ie 
ir mo * a 7 
d iff 4 4 Sy ek 
| Hf femess | mercs 
4 | I w ie mL) es { a 
A | me ee , a 7a 
ieee | 2 “ g H ieee. 
> | hh a : 
Ss Ls) Be Wie ; ae 
d M. eer ee 2 ! wre 
Es ee ti | = lee 
' : See f i z 
1, ¥ — i a 
n f — . } _ 
e Be ci iat sel a fa 
| one 
it pe pe oo 
‘ | ee: 
; | aig 
| Pe 
> , 
* C * a * 
t, te sat ei 
a <del 
S ee . , = 
h ee ee ee ee ae oe 
f | re ce ‘ 
y 2 eS <s 
t | BS La par” Se a — 2 
n } Le * hin, od “4 fe it J a : a 
| be : a4 : 
- | * “/* _atsiii . 
e ~ gn ET = — 
f a 
t 5 
t : 
= a * 
3 
k i 
: : 
' ‘ 
; SS 
fe ” Expa & 
f ‘ a 
| : a 
| rs - be LIED 
| pS ee - — 
ee eg eS = =} 
ie : STI ow | : 
ee / _ 
j Ss _ — 
re : ¥ 
ACTION CONTROL 
cana 3 
; i 
gs ent 
{ Kaeo) 
: : a 
iss ee so i Se ie ane a ee Er 3 ; ae x ETE epg . ey earn | ro i * eee eT - ss +i Sgt i, ;= 


14 


AIR CONDITIONING & REFRIGERATION NEWS, MAY 8, 1940 


Factors In the Selection and Installation 
Of Multiple Temperature Valves 


Considerations of the Installer In Using Either the 
Snap Action or Constant Pressure Type 


By Ed. Kellie, Sales Manager, American Injector Co. 


Multiple temperature valves are 
installed in systems having more 
than one coil operated from one 
compressor unit, when it is desired 
to have different temperatures on 
the various coils. The compressor 
is controlled by a suction pressure 
control, set to operate at a pressure 
corresponding to the temperature 
desired on the coldest coil. 

A multiple temperature’ valve 
should be installed at each warmer 
coil, with each valve being adjusted 
to a pressure and differential setting 
corresponding to the temperature 
desired on the coil it is to control. 
Multiple temperature valves are used 
in place of solenoid valves for this 
purpose because of their uniform 
dependable operation, their ease of 
adjustment, their lower cost, and 
because they require no wiring or 
electrical services which in a refrig- 
erated space are always costly. 


Choice of Type of Multiple 


Temperature Valves 


Two types of multiple temperature 
valves are offered by the American 
Injector Co., the snap action valve 
and the constant pressure valve. 


No Joints! No Leaks! 


This Rome Jointless Water Cooled 
Condenser is a typical example of 
Rome’s ability to provide trouble 
free condensing equipment. Rome 
Water Cooled Condensers are used 
by many leading compressor manu- 
facturers. Write for complete 
information. 


ROME-TURNEY 
RADIATOR COMPANY 


222 Canal Street 
ROME, N. Y. 


The choice of which to use depends 
upon the type of installation. The 
two types are discussed separately 
below. 


Snap Action Valves 


Snap action valves are essential 
when a defrost cycle is required. 
The snap action valve is installed 
in the suction line of the coil it is 
to control. It is either wide open or 
tight shut, and operates with a range 
from 20 inches vacuum to 63 pounds 
pressure with a differential up to 
29 pounds. 

The differential (interval between 
closing and opening), when properly 
set to meet the particular service 
requirements of the coil, permits the 
coil on which it is installed to 
defrost on every cycle of the valve 
or to have a limited amount of frost 
on the coil if desired. 

This feature which characterizes 
the Aminco snap action valve is 
desirable on such 
installations as 
sweet water 
baths, butcher 
boxes where a 
moist coil is de- 
sirable to help 
prevent dehydra- 
tion of meat, 
and many other 
installations 
where it is desir- 
ed to limit the 
amount of frost, 
or to prevent it 
SN ab mere entirely without 

having to de- 
frost by stopping the compressor. 

Many under-capacity coils are 
helped along by the use of the snap 
action valve because of the absence 
of frost on the coil. 

A gauge shut off valve is supplied 
with this valve so that the setting 
of the valve can be changed without 
loss of refrigerant gas. The snap 
action mechanism on Aminco valves 
is contained entirely within the body 
and is so designed that no snap or 
whip is transmitted to the bellows, 
thus preventing crystallization of the 
bellows material. 


Installation and Adjustment 


The snap action valve should be 
installed in the suction line of the 
coil it is to control. It has a range 
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THE REFRIGERATION LIBRARY 


BS 
SERVICE 
- MANUALS | 


COMMERCIAL 
REFRIGERATION 


Theery and Principles of Commerciel Remgeranen 
Retrigerante Cylinders Valves end Batery Devieoe 
Transtering and Dehrdraning Retrigerents 


BUSINESS NEWS PUBLISHING CO 
CONDITIONING & 


Hubliehere of AIR 
HEPRIGERATION NEWS Detrot, USA 


BY K. M. NEWCUM 


MANUAL NO. C-1 


ferring refrigerants. 96 pages. 


modern types. 
ture controls. 


overload relays. 144 pages. 


——, | Of practical help 
|| in your daily 
service work 


This series of Commercial 
Manuals is 
solving the problems the service man 
encounters every day. 
have proved to be highly popular 
with beginners and experienced serv- 
ice men. 


The theory and principles of refrigeration presented 
in a more complete manner than in household manuals. 
refrigerants, including effect on lubricating oils. 
cylinders, valves, and safety devices. 
Price $1.00. 


MANUAL NO. C-2--Installation and service methods. 
mation on commercial condensing units and their component parts. 
Water regulating valves, both electric and pressure-actuated types. 


Flooded evaporators and low side float valves. Two-temperature 
flooded systems. 112 pages. Price $1.00. 
MANUAL NO. C-3-—Installation and service methods continued. 


Chapters on expansion evaporators, 
Thermostatic expansion valves. 


Refrigerant control valves. 
Price $1.00. 


Your Jobber Can Supply You—or Order Direct 


BUSINESS NEWS PUBLISHING CO., 5229 Cass Ave., Detroit, Mich. 


Service 


of practical help in 


These books 


Properties of 
Types of refrigerant 
Methods of drying and trans- 


Detailed infor- 


including blower units and all 
Pressure and tempera- 
Electric motors, starters, 
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How Snap Action Valves Are Used 
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This drawing illustrates the use of 
multiple temperature snap action 
valves in a system using four evapo- 
rators to hold varying temperatures 
in a range from a high of 40° to 
—5° F. A two temperature snap 
action valve is at the outlet of each 
evaporator, except the old held at 
—5° F. A check valve is placed at 
the outlet of this evaporator to 


prevent gas from the higher tempera- 
ture evaporators from entering and 
condensing in it. The suction pres- 
sure is set to cut in (with a methyl 
chloride system) at approximately 
6 pounds pressure, and to cut out at 
5 inches of vacuum. The two tem- 
perature valves at the other evapora- 
tors are set at pressures necessary 
to maintain the desired temperatures. 


adjustment nut which is screwed 
down (clockwise) to raise the oper- 
ating pressure, and screwed up 
(counterclockwise) to lower the 
operating pressure. 

Inside the center sleeve of the 
valve is a slotted screw which con- 
trols the differential, and if screwed 
in will increase the differential, and 
if screwed out will decrease it. 
Setting of the valve is accomplished 
by turning the range adjustment nut, 
to where the cut out or closing 
pressure, corresponding to the tem- 
perature desired in the coil, is 
reached. The opening pressure may 
then be obtained by adjusting the 
differential screw until this pressure 
is reached. 

It is important to note that the 
range adjustment changes both the 
cut-in and cut-out pressures at the 
same time and by the same amount, 
while the differential adjustment only 
changes the cut-in pressure, thereby 
increasing or decreasing the differ- 
ential in opening and closing pres- 
sure. 

By observing the gauge attached 
to the gauge shut off valve, any 
desired conditions in the cooling or 
defrosting conditions of the coil can 
be easily and quickly obtained. 

A check valve should be installed 
in the suction line of the coldest coil, 
to prevent the hotter gases from the 
other coils backing up into the 
coldest one. Aminco check valves 
No. 1076 % inch S.A.E. or No. 1077 
5, inch S.A.E. with frictionless 
operation on a few ounces of pres- 
sure difference are specially designed 
and recommended for this service. 


Constant Pressure Valves 


Constant pressure valves are de- 
signed to throttle the flow of gases 
from the coils 
they control, so 
as to maintain 
a constant pres- 
sure within the 
coils, and hence 
a constant tem- 
perature higher 
than that. of 
other coils on 
the same com- 
pressor. They 
are used on bev- 
erage coolers, 
kitchen boxes, 
etc., wherever 
defrosting can 
be done by shut- 
ting down the 
compressor. They 
are also _§ fre- 
y quently used in 
CONSTANT ing two or more 

PRESSURE coils of the same 
temperature, but of differing loads. 

For example, in cases where a 
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counter and storage box are both 
held at the same temperature, but 
the heat loss in the counter keeps 
the compressor running oftener than 
is necessary for the storage box. 
In such cases, the constant pressure 
valve would be installed in the suc- 
tion line of the storage box and 
would close off tightly when the 
storage box temperature was down 
while the compressor was running 
to take care of the counter. 

The Aminco constant pressure 
valve has a built-in check valve so 
that it is only necessary to install 
a check valve at coils in the system 
which have no constant pressure 
valve installed. Adjustment is made 
by turning the knurled cap to the 
right, to increase operating pressures 
and to the left to decrease them. 
The standard valve has a ‘4 inch 
F.P.T. gauge connection, but can be 
supplied with gauge shut off valve 
installed on _ special order. The 
valves have a fixed differential of 
approximately 2 pounds. Operation 
range is adjustable between 20 inches 
vacuum and 42 pounds pressure. 

Both of the above described multi- 
ple temperature valves provide the 
best and cheapest answer to the 
problem of: temperature control of 
more than one coil when operated 
from a single compressor. 


Cox & Blackburn Take 
Salesmen To Movie 


HOUSTON, Tex.—Cox & Black- 
burn, Frigidaire distributor in this 
territory, was host to dealers and 
dealer salesmen at a spring sales 
meeting held recently, at River Oaks 
Country Club. Many features, in- 
cluding a sound picture in techni- 
color, highlighted the meeting. 

Principal speaker was Jack Mitzel- 
felt, sales promotion representative 
from the Frigidaire factory, who 
outlined methods of “step-up” sell- 
ing for the 135 men present. 


Buffalo Service Engineers 
To Hold Party May 11 


BUFFALO—The Niagara Frontier 
chapter of Refrigeration Service 
Engineers Society will hold its annual 
banquet on May 11 at the Hotel 
Touraine. ° 

Feature of the affair will be a 
showing of Herman  Goldberg’s 
“Gone With the Wind” pictures. 
The pictures, taken by Mr. Goldberg, 
Chicago manufacturers’ representa- 
tive, at the Second All-Industry 
Show in Chicago, present a pictorial 
record of convention events. Stanley 
Szyszkowski is secretary of the 
chapter. 


Ontario Service Men Hold 
One Meeting, Plan Others 


TORONTO, Ont., Canada — The 
Ontario Maple Leaf chapter of 
Refrigeration Service Engineers So- 
ciety met at the King Edward hotel 
here recently to complete plans for 
the chapter’s annual picnic, which 
will be held at MHuttinville Park 
later this spring. 

The chapter’s “stag night” will be 
held on May 17 this year, the date 
being moved up to allow chapter 
members to attend the Buffalo 
chapter’s banquet on May 11. 

Speaker of the evening was C. R. 
Davis of Davis Automatic Controls, 
Toronto, who gave a talk on solenoid 
valve construction and application. 
Bert Nye, Railway & Engineering 
Specialties, Ltd., was re-elected en- 
tertainment chairman, and _. Bill 
Marshall, Leaside, was re-named 
educational chairman. 


Holmes Remodels Store 


FAYETTEVILLE, N. C.—Holmes 
Electric Co. has remodeled its store 
“to take care of its rapidly expand- 
ing retail business.” 


HARTFORD, CONN. 


BRANCH FACTORY 
610 M.OANLEY BIVO. CHICAGO, HL. 


More than 20 years of high rep- 
utability...in every kind of refrig- 
eration service. ..has established 
the name ‘‘“GR-LIPMAN"’as a BUY 
word that breaks down sales 
resistance. Make this reputation 
your sales asset... for greater 

profit and better cus- 

tomer satisfaction. 


GENERAL REFRIGERATION CORP. 
Dept. AC-1, Beloit, Wisconsin 
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rofit 
overlook—sell 
They're tops for every refrigerated locker requirement. 
That's why so many dealers throughout the country 
are finding them such a profitable source of income. 


easy 
unprofitable 
immediate food 
profits on repeat orders. 

Don’t wait! Now is the time—write for full information 
today on this sensational sales and profit opportunity. 
No obligation. 

SOLD ONLY THROUGH DEALERS 


ALL-STEEL-EQUIP COMPANY 


servicing. 


105 KENSINGTON AVE. 
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UNIT Lockers. 


A-S- Froz-N-Food 


to assemble and_ install—require N° 
You can sell them for 
locker plant needs—make additional 


Incorporated 
AURORA, ILLINOIS 
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City Residents Are Best Customers of 
Small-Town Minnesota Locker Plant 


By Henry Knowlton 


HOPKINS, Minn.—Sixty per cent | available at a _ substantial saving 
of the patrons of Delbert Card’s | over prevailing- retail prices. 
Economy Refrigerated Lockers, Inc., Services rendered to patrons have 
situated in this town of 3,800 people, | been expanded rapidly since the plant 
drive distances ranging from five to | opened. The finest grades of ‘“pack- 
fifteen miles from the Twin Cities to | ing house’ meat are on sale in the 
obtain locker storage service. While | large aging room. Oscar Hjortass, 
Hopkins is known as “the raspberry | head butcher, packs “Oscar’s Pork 
capital of the world” and is located | Sausage,” ring bologna, ring liver 
in a rich agricultural area, a large | sausage, and hamburger. Hams and 
portion of the business obtained by | bacons are smoked in a_ large 
this modern locker plant is “carriage | commercial smoke house at the rear 
trade’”—from city people. of the building. A complete lard 

Since the plant was opened late | rendering plant, including kettle, 
in 1938, it has shown a record of | cooler, and press, is used by patrons. 
constant growth. Beginning with Mr. Card also does a _ thriving 
485 lockers, 100 more were installed | business in frozen foods. Loose pack 
in 1939 and a second hundred placed | vegetables are purchased in large 
in service early this year. According | quantities and re-packed in con- 
to present indications more will soon | venient sizes for home use. Peas, 
be needed to supply the demand. cut corn, broccoli, spinach, cauli- 

Mr. Card’s policy is to handle top | flower, baby green lima beans, and 
quality products of all kinds, and | jumbo asparagus tips are on sale. 
by selling these products to patrons Last year the plant handled 110,000 
in wholesale quantities, for storage | lbs. of locally grown raspberries and 
in the customer’s locker, make them | strawberries. The latter were dry 


. X tet Tous 


Big Business In 


Delbert Card, owner of Economy Refrigerated Lockers, Ine. points to 
frozen food price list in the plant’s reception room. 


One of the many services offered to patrons of Economy Refrigerated 
Lockers, Inc. is the curing and smoking of choice hams and bacon. 


A customer at Economy Refrigerated Lockers, Inc. supervises the 
Processing and packing of meat before it goes to the sharp-freeze room. 


UNIFORMITY 


You get it in WOLVERINE TUBING 


| WOLVERINE TUBE CO. DETROIT 


Locker Specialist 


A. R. Mullin and the Baker com- 
pressors installed in the plant. 


packed in sugar, while the rasp- 
berries, being more fragile, were 
frozen in a heavy syrup. 

On the bulletin board in the plant’s 
attractive reception room are current 
prices of all meats, poultry, and 
frozen foods sold by the concern. 
For the epicure Mr. Card makes a 
specialty of guinea hens, kept in 
stock along with broilers, fryers, 
roasters, stewers, capons, and tur- 
keys. 


INSPECTION INVITED 


Adjacent to the reception room is 
a large “processing room’ equipped 
with meat blocks, cutting equipment, 
scales, and wrapping counters. Like 
all parts of the plant, this room is 
immaculate. Patrons are permitted 
to oversee the work of white coated 
butchers as their meat is being cut 
up and wrapped ready for storage. 


Many sportsmen patronize the 
Economy plant. Last fall 5,500 
pheasants and ducks were cleaned 
and frozen during the _ shooting 
season. In the first week of the 
hunting season over a thousand birds 
were stored in the plant. 

To get new patrons for the plant, 
Mr. Card offers premiums to his 
customers. The “booster fee” con- 
sists of a 5 lb. package of fresh 
frozen vegetables, fruit, sea food, 
or a Taylor meat’ thermometer. 
Approximate value of each premium 
runs from $1.50 to $2. 


EQUIPMENT USED 


Baker “Freon” refrigeration equip- 
ment was installed by Mullins 
Brothers Co. of Minneapolis. Two 
compressors, of 74% hp. and 3 hp., 
are used to handle the cooling load. 
Temperatures in the large walk-in 
cooler, or aging room, ‘are kept at 
40° by means of conventional com- 
mercial coils, but forced air is used 
in the locker room and sharp freeze 
room. The latter is equipped with 
a McQuay forced air unit. Durabilt 
and All-Steel-Equip Co. lockers were 
used. 

A. R. Mullins, who designed the 
refrigeration equipment used in the 
plant, has_ specialized in locker 
plant work in Minnesota. He believes 
that city people will demand locker 
plants and that the Twin Cities 
have an immediate potential of 
“at least 25 good plants.” 


Colombia’s First Locker 


Plant Will Use 
U.S. Equipment 


BOGOTA, Colombia—Contract for 
the first locker storage plant in 
Colombia, constructed after North 
American standards, has been secured 
by Uribe, Garcia Alvarez & Co., S. A., 
distributor of Carrier commercial 
refrigeration and air conditioning 
equipment here, reports F. Fingado, 
Carrier representative with that 
company. . 

Carrier also is supplying equip- 
ment for first air conditioned railway 
cars in the country, to be put into 
service soon, Mr. Fingado reports. 
General business conditions in Colom- 
bia, are quite bad at present, he 
declares, as a result of the European 
War, which has deprived this country 
of its best coffee customers. 

Air conditioning is unknown to 
90% of the people of Colombia, Mr. 
Fingado says, and most of his free 
time is being spent in writing articles 
for various magazines in an effort 
to educate the country to air condi- 
tioning and its various applications. 


lockers For Alabama Co-op 


Palmer Firm Builds 
Third Branch Plant 


DOUSMAN, Wis.— Third branch 
locker plant of Palmer Frozen Foods, 
which has its headquarters and cen- 
tral plant in Waukesha, is being 
erected here. 

The Palmer policy of operation is 
to handle all processing and quick 
freezing at its main plant in Wau- 
kesha, and then to deliver the food 
by truck to its branch plants where 
it is stored at 0° F. until picked up 
by the patrons. 

This system makes it unnecessary 
for customers in outlying districts 
to drive clear to the Waukesha head- 
quarters every time they want to 
pick up something from their lockers. 
Other branch plants are located at 
Mukwonago and Muskego. 

The Palmer company is offering, 
through newspaper advertisements, 
to construct similar branch plants in 
any Waukesha county communities 
in which sufficient interest in such 
a plant is demonstrated, and is 
encouraging chambers of commerce, 
merchants associations, farmers 
groups, and similar organizations to 
cooperate with the company in 
establishing locker storage service. 


NO CUT 


@ The corner is cut out of this Ansul adver- 
tisement, but there are no corners cut in the 
production of Ansul refrigerants. Ansul tests 
and checks at every step right up to the load- 
ing platform. And every cylinder of Ansul 
gases carries its own individual analysis 
tag—written assurance it is Clean, Pure, Dry. 


ANSUL CHEMICAL COMPANY - 


Tke COOK AUTOMATIC 


COUNTER DISPENSING FREEZER 


DADEVILLE, Ala.—The Tallapoosa 
County Farmers Exchange, a farm 
cooperative, has opened a new $22,000 


250-locker cold storage plant. 


25th Anniversary Year. 1915-1940 


ANSUL 


SULPHUR DIOXIDE 
METHYL CHLORIDE 


MARINETTE, WISCONSIN 


2 MODELS 


SELF-CONTAINED: Refrig- 
eration unit is perma- 
nently built into freezer 
illustrated above. 


REMOTE: Requires even 
less space because refrig- 
eration unit is installed 
separately in any con- 
venient location. 
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These freezers are espe- 
cially designed for 
Frozen Malted 
Frosted Orange 
and the NEW 
Frozen Sherbets made 
from Fresh Fruits 


Cook Automatic “Self-Contained” Freezer 


What your prospects can make big money 
on, YOU can make big money on. And the 
counterman who serves a 10¢ FROZEN 
MALTED made in a Cook Automatic knows 
that he’s taking in 7¢ gross profit, that on 
600 drinks he’ grosses $42.00. Profit 
POTENTIAL on a single machine is exceedingly high: more than $5.00 
per hour! The only self-contained 6-quart portable freezer for counter 
or back bar—entirely automatic, electrically refrigerated, foolproof. All 
parts standard, by manufacturers nationally famous for quality. No refrig- 
eration installation needed for self-contained unit. To operate, just plug in. 

In short, a complete package unit that will interest every drug store, 
soda fountain, wayside stand. Carried on by the tremendous, rapidly 
growing wave of demand for Frozen Malteds, every sale produces two 
more sales—and YOUR DISCOUNT IS LARGE. 


BECOME A COOK AUTOMATIC DISTRIBUTOR 
AND REAP TREMENDOUS PROFITS! 


Now is the time to make the biggest profits, with summer right ahead. 
In many sections distributors are already cashing in handsomely, but 
some choice territories are still open. 


Write, wire or phone today for attractive distributor proposition 


ARGOS PRODUCTS CORPORATION 
67-69 Irving Place, New York 
Telephone Gramercy 7-4357 
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Passenger comfort in airliners at 
all times has been solved by the 
portable air conditioner developed by 
General Refrigeration Corp., and 
pictured here in use by two major 
airlines. While the plane is at the 
airport there is need for auxiliary 
heating in winter, and cooling in 
summer. In the truck is installed an 


engine-generator set, an_ isolated 
refrigerating machine, an air condi- 
tioner operated on direct or heat 
pump cycle, and a new type of evapo- 
rative condenser. A Hercules 6-cylin- 
der gasoline engine powers the electric 
generating plant, which has _ also 
proved its value in cases of emergency 
when regular power is shut off. 


Open Eye, Open Mind Termed Best Assets 
For Ambitious Young Refrigeration Engineer 


By Robert Price 


DETROIT—The ability to seek out 
and to use up-to-date information on 
refrigeration principles and develop- 
ments was seen as the biggest aid 
to a refrigeration engineers’ progress 
at the open forum discussion on 
“How Engineers Can Get Ahead in 
the World” which featured the recent 
meeting of the Detroit section of 
American Society of Refrigeration 
Engineers. 

The open forum followed short 
talks by George B. Bright, Detroit 
Ice Machine Co.; F. M. Cockrell, 
publisher of AIR CONDITIONING & 
REFRIGERATION NEWS; and Prof. A. L. 
Hesselschwerdt, Wayne University, 
Detroit. 

“Look at every new thing in 
refrigeration that comes. along,” 
advised George Bright. ‘“Refrigera- 
tion enginers, both old-timers and 
newcomers, can gain a great deal 
by looking closely at what the other 
fellow has to offer. While there has 
been little or nothing new in refrig- 
eration principles in the last 100 
years, there have been many changes 
in materials and applications.” 

Mr. Bright then traced the changes 
he has seen in 45 years of refrigera- 
tion work. He told of the changes 
in equipment, the change from steam- 
driven equipment to electrically 
driven refrigeration equipment, the 
change from pipe to shell and tube, 
and of the introduction of safety 
devices. “Engineers had to decide 
the best method, and to learn that 


“| want to tell you that we are very well satisfied 
with the results of our advertising in Air Condition- 
ing & Refrigeration News. It is pulling valuable 
inquiries from interested dealers throughout the 
country. Not only have inquiries been received 
from all parts of the United States, but from such 
distant points abroad as Norway, Porto Rico, Cuba, 
Panama, Dutch West Indies and China. 
publication has proven most effective in coverage 


and in results.” 


— Louis Weiss, Pres., 


Ideal Beer Cooler Company 


Your 


values. 


to the 


Regular readers of the NEWS are good judges of 
They are quick to recognize Sales possibilities 
in commercial refrigeration equipment. They are 
veterans in specialty selling. 


“The Newspaper of the Industry” 


And they are responsive 
advertising of those manufacturers whose 
products offer profit-making opportunities. 


Air Conditioning & Refrigeration News 
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method by practice,” said Mr. Bright. 

“As many new developments in 
refrigeration come from outside the 
field, it is wise to search all possi- 
bilities to keep up and forge ahead,” 
he continued. Mr. Bright saw a need 
for a refrigeration library of infor- 
mation and said that the old and 
young engineers should combine to 
contribute their information so that 
it could be made available to the 
industry. 

“The progress of a young engineer 
depends on his ability to get infor- 
mation,” F. M. Cockrell told the 
group. ‘Most people,” he _ said, 
“wait for information to come to 
them. The man who is a ‘seeker’ 
after information can learn much 
from just talking to people. The 
small-town tradesman, for instance, 
gets a great deal of his information 
by word of mouth. 

“But the college-trained man,” 
Mr. Cockrell said, “has had drilled 
into him the way to get useful infor- 
mation out of a book. Yet the 
market for technical books is small. 
Many people, however, read maga- 
zines, and nearly everyone reads the 
newspapers. It was for this reason 
that we decided to pattern AIR 
CONDITIONING & REFRIGERATION NEWS 
along the lines of a newspaper, 
making information available to 
tradesmen and engineers alike.” 


THEORIES MUST BE APPLIED 


Summing up the value of engineer- 
ing training, Mr. Cockrell said that 
the main thing to carry into the 
field is the ability to apply theory 
to practice and to keep. well 
informed on all new developments 
and applications by increasing the 
ability to find useful information. 

“The most critical point in an 
engineer’s career is that ‘period 
when he is trying to get a foot- 
hold in industry,” said Prof. A. L. 
Hesselschwerdt, Wayne University 
engineering instructor. ‘We in the 
teaching profession,” he continued, 
“have a big interest in the placement 
of students after graduation.” 

In a survey of graduates, Prof. 
Hesselschwerdt said that it was 
found that the man who was 
“average” in academic standing found 
a job first, and even the “low” 
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student found his place quicker than 
the ‘‘A” student. 

“The high-average men very often 
do nothing but study while in school,” 
he continued. “Such education is 
not enough. The man who supple- 


' ments his technical knowledge with 


other activities that will make him 
a ‘good mixer’ is more likely to fit 
in a position after graduation. 

“When a man leaves the sheltered 
atmosphere of the college or school, 
he becomes subject to keen competi- 
tion, and every man must make his 
own breaks. Employers should help 
instead of hinder the new men, for 
the good of their own organizations,” 
Prof. Hesselschwerdt advised. 

Prof. Hesselschwerat told the group 
that teachers had a great difficulty 
in getting up-to-date information on 
new equipment and applications in 
refrigeration. “To prepare the re- 
frigeration engineer for a place in 
the field, we must give him the 
latest data on application and design, 
yet we find it difficult to get this 
information from manufacturers in 
the industry. It would be a distinct 
service to teachers and students if 
such information was made avail- 
able,” he said. 


SEES CHANGE IN METHODS 


He also predicted that the teaching 
of refrigeration engineering’ will 
center more and more around new 
applications of basic principles. He 
recommended that engineering stu- 
dents take subjects such as public 
speaking, to allow them to express 
their ideas clearly and briefly. 

The accent on information and 
how to get it started off many and 
varied comments from the floor. 
Glenn Muffly, veteran refrigeration 
engineer and inventor, volunteered 
that while information should be 
made readily available, standardiza- 
tion could be carried too far. 
“Engineering can’t be taught like 
history,” said Mr. Muffly, “because 
application and design in refrigera- 
tion in the field will not be as it 
was in the book. These things 
change too rapidly. The engineer 
must learn on the firing line.” 

Mr. Muffly advised the young 
engineer not to guard his informa- 
tion, but to pass it on. “The man 
who teaches someone else his job 
while learning all about the job up 
higher will move on faster,” he 
commented. 

“If the young graduate engineer 
would ‘come down to earth’ he would 
not have to wait years to capitalize 
on his education,’ said Delos P. 
Heath, president of the Detroit 
section, A.S.R.E. “Teaching,” he 
said, “should lean more toward the 
practical side, especially in the use 
of different applications. Let the 
student work with his hands as well 
as his head.” 


SERVICE MAN’S EXPERIENCE 


Raymond Porter, who graduated 
about a year ago from a trade 
school, gave an account of how a 
young refrigeration mechanic breaks 
into the business and his search for 
information that will lead him up 
the ladder. He got his first job as 
a service man through an advertise- 
ment and has been working ever 
since under an experienced refrigera- 
tion service man. “I have found 
the theory I learned at school very 
helpful,” said Mr. Porter, “but I find 
that I must continually look for 
data that will increase my value as 
a practical serviceman.” 


One of the most valuable sources 
of information, according to Mr. 
Porter, is the material published in 
the NEWS. “Being a regular reader 
of the NEWS,” he said, “I find new 
ideas and information that I can use 
to practical advantage in my work.” 


Ed Kellie of American Injector Co. 
said that manufacturers could sup- 
ply more useful information if they 
were asked specific questions. ‘The 
great trouble we manufacturers find 
in supplying information,” said Mr. 
Kellie, “is that the engineers are 
reluctant to supply information sim- 
ply because they are not sure just 
what information is needed.” 

R. W. Doeg of Kelvinator sug- 
gested that young engineers could 
find a good opening as_ factory 
foremen. He pointed out that the 
job of foreman in a manufacturing 
plant demands a man having techni- 
cal and administrative ability. 


R. C. Doremus, Detroit Ice Ma- 
chine Co., said that all engineers 
were faced with the problem of 
getting information. He suggested 
that the refrigeration industry have 
a laboratory te locate useful infor- 
mation by experiment, and to make 
is available to interested persons. 
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; More Specifications of 1940 Models 
Of Self-Contained Air Conditioners 


Editor’s Note: In the last (May 1) issue of AIR CONDITIONING 
& REFRIGERATION NEws, product specifications were published 
on 1940 models of self-contained (complete -with refrigerating 


machine) air conditioners. 


Product specifications of the Fairbanks-Morse and Standard 
Air Conditioning, Inc. 1940 lines of self-contained air conditioners, 
which were not included in last week’s tabulation, are published 


on this page. 


Fairbanks, Morse & Co. 


Model SCH-36W 


Dimensions: 89 inches high, 4644 inches 
wide, and 23 inches deep. 

Functions: Cooling, dehumidifying, heat- 
ing, humidifying, cleaning, and circulat- 


ing. 

Cabinet: Rounded corner steel cabinet, 
blue-gray finish. Rigid air acoustic 
insulation. 

Condensing Unit: Fairbanks-Morse 3- 
hp. 4-cylinder ‘Freon-12’” compressor 
driven at 1,060 r.p.m. Thermostatic con- 
trol through a solenoid. 

Blower: Centrifugal blower, diameter 
9%, inches, driven by %-hp. motor. 

Air Circulation: Air intake at front 
center, air discharge horizontally at the 
top. Fresh air intake provided. Room 
air circulation 1,200 c.f.m. 

Cooling Surface: Thermek copper cool- 
ing coils, with 2.4 sq. ft. total area. 

Heating Surface: Thermek copper heat- 
ing coils, with 1.8 sq. ft. face area. 

Cooling Capacity: 40,100 B.t.u. at 85° F. 
dry bulb, 70° wet bulb. 

Heating Capacity: 102,000 B.tu. at 5 
lbs. steam pressure, 40° F. entering air. 

Humidification: Spray type. 

Air Cleaning Medium: Renewable type 
filters. 

Suggested or List Price: $1,174.00. 

Control Equipment: Thermostatic ex- 
pansion valve, thermostat, solenoid, water 
control valve, pressure control. 


Model SCH-60W 


Dimensions: 89 inches high, 4614 inches 
wide, and 23 inches deep. 

Functions: Cooling, dehumidifying, heat- 
ing, humidifying, cleaning, and_ air 
circulating. 

Cabinet: The same as model SCH-36W. 

Condensing Unit: Fairbanks-Morse 5- 
hp. 4-cylinder ‘“Freon-12” compressor 
driven at 1,265 r.p.m. Thermostatic con- 
trol through a _ solenoid. 

Blower: Two centrifugal blowers, 
diameter 934 inches, driven by %%-hp. 
motor. 

Air Circulation: Air intake at front 
center, air discharge horizontally at the 
top. Fresh air intake provided. Double 
deflection type discharge grille. Room 
air circulation 2,000 c.f.m. 

Cooling Surface: Thermek copper tub- 
ing with face area of 4 sq. ft. 

Heating Surface: Thermek copper tub- 
ing with face area of 1.8 sq. ft. 

Cooling Capacity: 67,700 B.t.u. at 85° F. 
dry bulb and 70° F. wet bulb. 

Heating Capacity: 151,000 B.t.u. at 5 lbs. 
steam pressure and 40° F. entering air. 

Humidification: Spray type humidifier. 

Air Cleaning Medium: Renewable type 
filters. 

Suggested or List Price: $1,515.00. 

Controls: Thermostatic expansion valves, 
thermostat, solenoid, water control valve, 
and pressure control. 


Model SC-90W 


Dimensions: 88%, inches high, 63% 
inches wide, and 28% inches deep. 

; Functions: Cooling, dehumidifying, heat- 
Ing, humidifying, cleaning, and circulat- 
ing. 

Cabinet: Light weight steel sheets with 
smooth gray finish, felt base, asphaltic 
coated insulation. 

Condensing Unit: Fairbanks-Morse 714- 
hp. 8-cylinder ‘“Freon-12" compressor 
driven at 920 r.p.m. Pressure control. 

Blower: Centrifugal blowers, 145-inch 
diameter. 

Air Circulation: Air intake at front 
center, air discharge horizontally at top. 
Fresh air intake provided. Room air 
circulation 3,000 c.f.m. 

Cooling Surface: Thermek copper tub- 
ing with face area of 6 sq. ft. 
} Heating Surface: Thermek copper tub- 
ing with face area of 6 sq. ft. 

Cooling Capacity: 102,300 B.t.u. at 85° F. 
dry bulb, 70° F. wet bulb. 

Heating Capacity: 327,000 B.t.u. at 5 Ibs. 
steam pressure and 40° entering air. 

Humidification: Spray type. 

— Cleaning Medium: Renewable type 
ers. 

Suggested or List Price: $2,386.00. 

Controls: Thermostatic expansion valve, 
Solenoid valve, water control valve, 
pressure control. 


Model SC-120W 


_ Dimensions: 88%, inches high, 63% 
inches wide, and 2834 inches deep. 
_ Punctions: Cooling, dehumidifying, heat- 
re humidifying, cleaning, and circu- 
ating, 
Cabinet: Same as Model SC-90W. 
Condensing Unit: Fairbanks-Morse 10- 
i. 8-cylinder ‘Freon-12” compressor 
— at 1,180 r.p.m. Pressure control. 
, ower: Two centrifugal blowers, 145% 
Mches in diameter. 
air gciteulation: Air intake front center, 
ll ischarge horizontally along top. 
‘Tesh air intake provided. Room air 
“irculation 4,000 c¢.f.m. 
inne Surface: Thermek copper tub- 
ng with face area of 8 sq. ft. 
_ Heating Surface: Thermek copper tub- 


‘Ing with face area of 8 sq. ft. 


an ing Capacity: 135,000 B.t.u. at 85° F. 
td bulb, 70° F. wet bulb. 
eating Capacity: 436,000 B.t.u. at 5 
= Steam pressure, 40° F. entering air. 
umidification: Spray type. 
M 


Air Cleaning Medium: Renewable type 


Suggested or List Price: $2,529.00. 
Controls: Same as Model SC-90W. 


Model SC-180W 


Dimensions: 80%, inches high, 74% 
inches wide, and 76% inches deep. 

Functions: Cooling, dehumidifying, heat- 
ing, humidifying, cleaning, and circulat- 
ing. 

Cabinet: Same as Model SC-90W. 

Condensing Unit: Fairbanks-Morse 15- 
hp. 4-cylinder ‘“Freon-12’”" compressor 
driven at 530 r.p.m. Pressure control. 

Blower: Two centrifugal blowers, 1614 
inches in diameter. 

Air Circulation: Air intake at top in 
rear, air discharge at top in front. Fresh 
air intake provided. Room air circulation 
6,000 c.f.m. 

Cooling Surface: Thermek copper tub- 
ing, face area of 12 sq. ft. 

Heating Surface: Thermek copper tub- 
ing, face area of 12 sq. ft. 

Cooling Capacity: 207,700 B.t.u. at 85° F. 
dry bulb, 70° F. wet bulb. 

Heating Capacity: 656,000 B.t.u. at 5 lbs. 
steam pressure, 40° F. entering air. 

Humidification: Spray type. 

Air Cleaning Medium: Renewable type 
filters. 

Suggested or List Price: $4,003.00. 

Controls: Same as Model SC-90W. 


Standard Air Conditioning, Inc. 


Air Captain No. 6 


Dimensions: 3914 inches high, 30 inches 
wide, and 15% inches deep. 

Functions: Cooling, dehumidifying, 
circulating, and cleaning. 

Cabinet: Insulated steel cabinet, two- 
tone walnut grain finish. 

Condensing Unit: York %4-hp. 2-cylinder 
“Freon-12” compressor driven at 600 r.p.m. 
Manual control. 

Blower: Propeller-type blower driven 
by 14o5-hp. motor. 

Air Circulation: Air intake at rear of 
unit under window duct, air discharge 
at front near the top through adjustable 
louvers. Room exhaust means provided. 

Cooling Surface: Direct expansion 
copper cooling coil. 

Capacity of Unit: 5,750 B.t.u. at 85° F. 
dry bulb and 50% relative humidity. 

Air Cleaning Medium: Glass fiber filter. 

Suggested or List Price: $249.50. 


Air Captain No. 9 


Dimensions: 41% inches high, 39% 
inches wide, and 15% inches deep. 

Functions: Cooling, dehumidifying, 
circulating, and air cleaning. Heating 
optional. 

Cabinet: Insulated steel cabinet with 
two-tone grain finish. 

Condensing Unit: York %-hp. 2-cylinder 
“Freon-12” compressor, driven at 530 r.p.m. 
Manual control. 

Blower: Centrifugal type blower driven 
at 1,140 r.p.m. by 19-hp. motor. 

Air Circulation: Air intake at bottom 
of unit near floor, air discharge at top 
of unit through adjustable bars and 
vanes. Air velocity at grille, 1,100 f.p.m. 
Room air circulation 310 cf.m. Fresh 
air intake and room exhaust provided. 

Cooling Surface: Direct expansion 
copper cooling coils. 

Capacity of Unit: 9,050 B.t.u. at 80° F. 
dry bulb and 50% relative humidity. 

Air Cleaning Medium: Cellular type 
filter. 

Suggested or List Price: $374.50. 


Space Conditioner No. 2 


Dimensions: 84 inches high, 36 inches 
wide, and 21% inches deep. 

Functions: Cooling, dehumidifying, 
circulating, and cleaning. Heating and 
humidification optional. 

Cabinet: Insulated steel cabinet, brown 
crinkle finish. 

Condensing Unit: York 2-hp. 2-cylinder 
“Freon-12” compressor driven at 570 r.p.m. 
Thermostatic control. 

Blower: Centrifugal blower driven at 
1,080 r.p.m. by %-hp. motor. 

Air Circulation: Air intake at front or 
rear center of unit, air discharge at front 
of unit through combination type grille. 
Room circulation 1,200 c.f.m. Fresh air 
intake optional. 

Cooling Surface: Direct 
copper tubing. 

Capacity of Unit: 32,400 B.t.u. at 80° F. 
dry bulb and 50% relative humidity. 

Air Cleaning Medium: Bronze wool 
filter. 

Suggested or List Price: $705.00. 


expansion. 


Space Conditioner No. 3 


Dimensions: 84 inches high, 36 inches 
wide, 21% inches deep. 

Functions: Cooling, 
cleaning, and air circulating. 
and humidification optional. 

Cabinet: Insulated steel cabinet with 
brown crinkle finish. 

Condensing Unit: York 3-hp. 2-cylinder 
“Freon-12” compressor driven at 750 r.p.m. 
Thermostatic control. 

Blower: Centrifugal type driven at 
1,280 r.p.m. by %-hp. motor. 

Air Circulation: Air intake at front or 
rear of unit and at either side, air dis- 
charge at front of unit through combina- 
tion type grille. Fresh air intake optional. 
Room circulation 1,500 c.f.m. 

Cooling Surface: Direct 
copper tubing. 

Capacity of Unit: 42,240 B.t.u. at 80° F. 
dry bulb 50% relative humidity. 


dehumidifying, 
Heating 


expansion 


Air Cleaning Medium: Bronze wool 
filter. 
Suggested or List Price: $890.00. 


Space Conditioner No. 5 


Dimensions: 84 inches high, 36 inches 
wide, 21% inches deep. 

Functions: Cooling, dehumidifying, 
air cleaning, and circulating. Heating 
and humidification optional. 

Cabinet: Insulated steel cabinet, brown 
crinkle finish. 

Condensing Unit: York 5-hp. 3-cylinder 
“Freon-12” compressor driven at 770 r.p.m. 
Thermostatic control. 

Blower: Centrifugal type blower driven 
at 1,430 r.p.m. by %-hp. motor. 

Air Circulation: Air intake at front or 
rear of unit and at either side, air dis- 
charge at front of unit through com- 
bination type grille. Fresh air intake 
provided. Room air circulation 1,500 c.f.m. 

Surface: Direct expansion 
copper tubing. 

Capacity of Unit: 57,630 B.t.u. at 80° F. 
dry bulb 50% relative humidity. 

Suggested or List Price: $1,170.00. 


Space Conditioner No. 7 


Dimensions: 100 inches high, 49 inches 
wide, and 36 inches deep. 

Functions: Cooling, dehumidifying, air 
cleaning, and air circulating. 

Cabinet: Insulated steel cabinet with 
two-tone gray finish. 

Condensing Unit: Two York 3-hp. 
2-cylinder ‘“‘Freon-12’”’ compressors driven 
at 750 r.p.m. Thermostatic control. 

Blower: Centrifugal type blower driven 
at 1,100 r.p.m. by 1%-hp. motor. 

Air Circulation: Air intake at rear of 
unit, air discharge at front of unit 
through a duct flange type of grille. 
Total air circulation 3,000 c.f.m. 

Cooling Surface: Direct expansion 
copper tubing. 

Capacity of Unit: 82,200 B.t.u. at 80° F. 
dry bulb, 50% relative humidity. 

Air Cleaning Medium: Bronze wool 
filter. 

Suggested or List Price: $1,669.50. 

Note: Space Conditioner No. 10 and 
Space Conditioner No. 15 are similar to 
Space Conditioner No. 7 with the excep- 
tion that Conditioner No. 10 has two 
5-hp. compressors and a capacity of 
123,000 B.t.u.; and Space Conditioner No. 
15 has three 5-hp. compressors and a 
capacity of 184,000 B.t.u. Price of Space 
Conditioner No. 10: $2,289.00. Price of 
Space Conditioner No. 15: $3,097.50. 


Waste Water From Mill 


Cooling System Irrigates 
Community Garden Plots 


CRETE, Neb.—This community is 
developing into one of the most 
“garden-minded” in the country, as 
a result of the ingenuity of L. B. 
Johnson, president of the Crete 
Mills, who decided to do something 
about the waste water from the mill’s 
air conditioning system. 

Two years ago he got the idea 
of leasing land near the mills from 
a railroad company, dividing the 
land into garden plots, piping waste 
water to the plots, and giving each 
employe who wanted it a garden 
free of charge. Twenty-five took 
plots in the enterprise, which he 
organized into the Crete Mills 
Garden Club. 

Last year more _ people’ were 
interested, and the land was divided 
into more plots. This year it has 
been subdivided into 52 plots. 
Estimated value of the garden prod- 
ucts last year was $1,800. 


Many of the gardeners have won 
prizes at the county fair with their 
products irrigated from the air 
conditioner. 


Pleasantaire Issues 
‘Sales Stimulators’ 


WASHINGTON, D. C.—Two new 
booklets designed to stimulate sales 
of window type room conditioning 
units have recently been released by 
Pleasantaire Corp. One i booklet, 
“Wholesaling Packaged Air Condi- 
tioning at A Profit,” is designed for 
distributor use and consumption, 
while the other, “Retailing Packaged 
Air Conditioning,” is for dealer use. 


- THE BUYER’S GUIDE 


THE NEW KOCH 


outstanding Koch Products in the complete 
line of Koch Commercial Refrigerator Cabinets. 
Write for details concerning open territories. 


a KOC REFRIGERATORS 


NORTH KANSAS CITY, MO. 


_———— 


SAVE MONEY. 


parts. 


NEWYORK  —-- NEWARK 
BROOKLYN  —-— DETROIT 
BRONX = CLEVELAND 
JAMAICA ST.LOUIS 


THE HARRY ALTER CO. 


1728 S. MICHIGAN AVENUE, CHICAGO, ILLINOIS 
3 CHICAGO BRANCHES, NORTH, WEST, SOUTH 


ALL-INCLUSIVE PROFIT LINE 


Throw out your chest and proudly survey the increased profits 
you'll make selling the superb Sherer line. It’s “‘tops’’ in con- 
struction and performance. Double sales and profits by selling 
refrigerators and compressors . . . on one contract. 


Write today for franchise details and catalog. 


SHERER-GILLETT CO., marsnaut, mich. 


UT OrsPuay ano STORAGE FQUIPHENT 
FOR RETA FOOD STORES 


ORDER FROM US AND 


Send for our big catalog 
of accessories, and serv 
Please use yo 
letterhead. 


ice 
ur 


For 
Applications — RANCO Type G2! 


Heavy-Duty Commercial 


ERE’S an outstanding value for general commercial use — 
Ranco Type G2 Control. Pressure, Temperature and Com- 


bination units available. It's a control you can install with con- 
fidence—at a price that will make a hit with your customers. 
High capacity. Extreme simplicity. Built for enduring service. 
Ask your jobber for this outstanding Ranco value. 


RANCO Inc., Columbus, Ohio, U.S.A.— 
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GENUINE GRUNOW PARTS 


GET GENUINE PARTS 


AND 


SAVE EXPENSIVE CALL BACKS 


Grunow Authorized Service, Inc. 
4313 Fullerton Ave., Chicago, Ill. 


and 


no 


Aminco Oil 


to the crankcase; 


harm. 


Export: 
31 


PREVENT WAX and CARBON 
with an AMINCO Oil Separator 


Separators remove oil from gases as 
they leave the compressor and return it automatically 
preventing oil-logged evaporators 
increasing the efficiency of the unit. 

Helps to prevent the formation of hard carbon and 
wax deposits by separating entrained moisture from 
the oil and settling it in a sump where it can do 


Send for Bulletin No. 14 


AMERICAN INJECTOR COMPANY 


1481 FOURTEENTH AVENUE, DETROIT, MICH. 
Pacific Coast: Van D. Clothier, 1015 E. 16th, Los Angeles 
Borg-Warner International Corp., 

0 S. Michigan Avenue, Chicago, Ill. 


AN 
D SOLD by LEADING JOBBERS 


no — 


Balanced-Action equalizes pressures on both 
sides of the valve seat at the instant of opening. 
Equalization takes place through a balancing 
channel located in the valve stem. This exclu- 
sive Henry feature assures that the valve will 
always open positively and close easily. 


HENRY BALANCED -ACTION DIAPHRAGM PACKLESS VALVES 


HENRY VALVE COMPANY 
1001-19 N. “°AULDING AVE., CHICAGO, ILL. 


DIGELER JA. CYLINDER 
CONDENSING 


For Design, Construction and Service the most 
is offered by DICELER. You'll find it worth 
your while to get all the facts about DICELER 
compressors in both air and water cooled models 
from 44 H.P. to 30 H.P. Write for the DICELER 
catalogue and learn how you can gain greater 
sales and increased profits. 


THE CONDENSING UNIT LINE WITH EXCLUSIVE FEATURES 


DEISSLER MACHINE COMPANY Greenville, Pa. 


UNITS 


1 EP. 
AIR-COOLED 


Export Dept., 100 Varick Street, New York. 


PIONEER OF FOUR CYLINDER REFRIGERATION 


to friction. 


Canadian distributor: 


For both domestic and 


business use 


Puro electric water coolers are avail- 
able in all sizes for all purposes .. . 


homes, offices, industrial. 


can. 


Puro dealers 


.. and do...make money. Write 


WATER 


trace BY mark 


ELECTRIC WATER COOLERS 


Puro Filter Corp. of America, 440 Lafayette St., New York. 


CHIEFPTAIN—announces CHIEFTAINIZED connecting rods—a new surfacing 
treatment that practically prevents scoring and greatly reduces wear due 


Again Chieftain leads in new development. 


TECUMSEH PRODUCTS CO., TECUMSEH, MICH. 


Refrigeration Supplies Co., Ltd., London, Ontario 


A MODEL FOR EVERY NEED 


Widest variety of standard stock sizes 
and styles in the industry. 


The one-quality—all porcelain line.— 
Protected by 
Lifetime Vision. 
dealers. 
available. 


Famous Fogel 


Hundreds of successful 


Some territories 


still 


INQUIRE TODAY 


FOGE 


[AdRL 


Por bigger profits—greater prestige—more satisfied customers—sell LARKIN .. . 
Patented CROSS-PIN COILS Bare Tube Coils Humi-Tem 


Instantaneous Water Coolers 
Disseminator Pans 


LARKIN COILS, INC., 519 Fair Street, S. E., Atlanta, Ga. 


. REFRIGERATOR COMPANY .;; 
I6t* & Vine Sts.,Phila., Pa. 0 Sie 
Refrigeration 
| Products 


Steel and Copper Vacuum Plate Coils 
Heat Exchangers 


See your jobber or write today for new catalog 


Porced Convection Units 


ie hay 


Where Cooling Systems Were Installed 
During 1939 In Seven U. S. Cities 


Jacksonville, Fla. 


(Data compiled by Electric Production and Water Department, 
City Commission of the City of Jacksonville) 


Name and Address Make of Equipment Tonnage Hp. 
COMMERCIAL 

Cohen Brothers, Duval & Laura Sts....... Frigidaire 275.0 293.0 
Avondale Liquor Store, 3581 St Johns.... York 6.0 6.0 
Beach Toggery, Jacksonville Beach........ York 3.0 3.0 
ee RE Ae ee York 3.0 3.0 
Eastman Kodak, 129 W. Adams St........ York 10.0 10.0 
Edenfield Jewelry, 30 W. Forsyth........ York 2.0 2.0 
Ferrell Jewelry, 220 Main St.............. York 6.0 6.0 
Haverty Furniture, 317 Main St........... York 25.0 25.0 
Esquire Bar, 211 W. Forsyth.............. York 3.0 3.0 
Woodrow’s Pharmacy, 3610 St. Johns.... York 5.0 5.0 
Halls Clothing Store, Bay St.............. York 5.0 5.0 
Thom McAn Shoe Store, Bay & Forsyth.. Carrier 3.0 3.5 
TeRe BOD, TAF BEB Boiss ccccsevcosevccee Carrier 5.0 5.5 
Rhodes Futch Collins, 312 Main St....... Carrier 10.0 10.0 
Williams Drug Store, Laura & Duval Sts... Carrier 5.0 5.0 
Williams Drug Store, 8th & Main Sts..... Carrier 6.0 6.0 
Boyd’s Shoe Store, 106 Main.............. Carrier 3.0 3.25 
eS a ERR Oe Sony er oe Carrier 5.0 5.25 
Miramar Bar, 2042 Atl. Blvd............... Carrier 5.0 5.25 
Sligh’s Smart Shop, 212 Laura............. Carrier 3.0 8.25 
INDUSTRIAL 

Duval Laundry, 419 Bast 9th............... York 3.0 3.0 
eee ry ee eer rere York 5.0 5.0 
National Container Co., Talleyrand........ General Electric 10.0 12.0 
Southern Bell Tel. Co., Adams............ Carrier 10.0 10.5 
OFFICES 

U. S. Engineers, 311 West Monroe........ Carrier 1.5 1.5 
Federal Reserve Bank, Hogan St......... Frigidaire 40.0 50.0 
J. ©. Carter Co., Riverside Ave........... York 1.0 1.0 
National Container Co., Talleyrand........ General Electric 1.25 1.25 
Motor Transit Co., Riverside Ave......... General Electric te 7.25 
U. S. Weather Bureau, West Monroe...... General Electric 7.0 7.25 
I. Beverly Nalle, West Forsyth.......... General Electric 1.25 1.25 
Dr. Norwood, St. James Bldg.............. Carrier 5.5 5.5 
Dr. C. B. Mabry, St. James Bldg......... Carrier 3.5 3.5 
Dr, Pred Was, PLOT. Tia Sicccccccsccvssces Carrier 1.5 1.5 
Bond Howell Lbr. Co., 600 East 8th St.... Carrier 3.0 3.25 
a ee ee A! eee Carrier 1.0 1.0 
Dr. Foxworth Horne, 325 West Duval.... Carrier 5.0 5.25 
RESIDENCES 

S. W. Coons, 1534 Riverside Ave........... York 1.0 1.0 
Mrs. John Lewis, South Jacksonville...... York 0.5 0.5 
Ri i PEE, BR DUO asic cccdccsesserces York 0.5 0.5 
Burdette Garrison, 912 Soretta Rd....... Carrier 2.0 2.0 
ee ge Ge) eerie Carrier 0.5 0.5 
MM. Cope. TATE GOOCH nisi cs cccsccccscces Carrier 1.0 1.0 
D. K. Carrol, 2331 Riverside Ave........... Carrier 0.5 0.5 
J. R. Roberts, 3775 Ortega Blvd......... Carrier 0.75 0.75 
Leon Cheek, 2263 River Blvd.............. Carrier 0.75 0.75 
Teer eee Carrier 6.0 6.0 
RESTAURANTS 

Cherry’s Tavern, 313 Main St.............. Carrier 5.5 5.5 
Clark’s Kitchen, 232 West Forsyth........ Carrier 3.0 3.25 
WeEee BAP; THe GWE Bhs csccrccccscssoss Carrier 10.0 11.5 
MISCELLANEOUS 

Gavins Barber Shop, 209 Main St......... York 3.0 3.0 
Vann’s Warehouse, 218 East Bay.......... Carrier 6.0 6.0 
Seasholes Funeral Rr., Riverside.......... Carrier 15.0 16.0 
C. M. Shaw, Funeral Rr., 915 East Union.. Carrier 2.5 2.5 


San Diego, Calif. 


(Data compiled by San Diego Consolidated Gas & Electric Co.) 


Name and Address Make of Equipment Tonnage Hp. 


DRUG STORE 


Owl DEUS Chi, GAN DIOGO... ccsccicccsccsses 6.0 11.0 
FUNERAL HOME 
Bonham Bros., BAR DiGSS.. .ic..c.ccscccvss Airtemp 3.0 6.0 


GENERAL OFFICE 
San Diego Consolidated Gas & Electric 


Cis WE BOOS ei cc kb cas sa ssc6eteesseess Carrier 2.0 4.0 
INDUSTRIAL 
Chula Vista Citrus Assn. (packing), 

Eon 59 4455.4 Oh bb eSete ee Ses Oh 5445 Carnis 45.0 62.5 
Escondido Lemon Assn. (packing), 

SE, 5 504040655 10S oes es cae reeeeinss Carnis 80.0 150.0 
Fallbrook Citrus Assn. (packing), Fallbrook Carnis 30.0 45.0 
San Diego Consolidated Gas & Elec. Co., 

(gas meter shop), San Diego............ Carnis 10.0 12.75 
MISCELLANEOUS 
Marstons (department store), San Diego.. Kelvinator 40.0 60.0 
Kay Jewelry Co., San Diego................ 1.5 3.33 
Jeromes’ (dress shop), San Diego.......... Airtemp 0.5 ey 
Camille Shop (dress shop), San Diego...... 1.5 3.0 
THEATER 
POR COME 4. isccccvicicversscrenescecvessss Carrier 150.0 186.0 
CED o v:o.5.0.0.05'06.0565463.005006050000668 4060 RSC OC ESE RO 171.95 545 .28 


Pawtucket, R. I. 


(Data compiled by Blackstone Valley Gas & Electric Co.) 


Name and Address Make of Equipment Tonnage Hp. 


CAFES 
Home Cafe, 13-15 Exchange St............. General Electric 10.0 11.50 
Bavarian Hof-Brau, 1537 Newport Ave...... Carrier 3.0 7.75 
OFFICES 
Potter & Johnston Machine Co., 

EE. Bin 6.6.6 05:5.6 685406500006 508 Carrier 0.75 0.75 
Blackstone Valley Gas & Elec. Co., 

ee PE. UNE h 6a pb 0 bb 0505546006505 5 060 000% Carrier 5.0 5.75 
Dr. Harry Kechijian, 84 Broad St......... Carrier 2.25 2.25 
Dr. Archie A. Albert, 84 Broad St.......... Carrier 2.0 2.25 
Crescent Co., 32 Central Ave............... Carrier 5.0 5.50 
Max Miller, Diamond Hill Rd.............. Carrier 0.75 0.75 
STORES 
Morton Shoe Store, 245 Main St............. Carrier 3.0 3.75 
Colitz Jewelry, 3 Broad St.................. General Electric 3.0 3.75 
HOSPITAL 
Memorial Hospital, X-ray dept., 

Pe EE, Me RN Se hbceeee a Saceieeeses Chrysler Airtemp 10.0 11.0 
RESIDENCES 
Dr. Harry Kechijian, 70 Lafayette St...... Carrier 0.75 0.75 
Potter & Johnston, 1027 Newport Ave...... Carrier 0.75 0.75 
George Lockhart, 536 East Ave............. Carrier 0.75 0.75 


ri J ROI CaN a ee ee ie 2 


% 


Poe i OO oe = 


Technical College Charged 
With Misrepresenting 
Home-Study Courses 


WASHINGTON, D. C.— Chicago 
Technical College, 118 East 26th St., 
Chicago, distributor of home-study 
courses in drafting, air conditioning, 
refrigeration, and building, is charged 
with misrepresentation in a com- 


plaint just issued by the Federal | 


Trade Commission. ° 

In advertisements in newspapers 
and magazines, and in radio broad- 
casts, the Chicago school is alleged 
by the Federal Trade Commission 
to have represented, among other 
things, that “This certificate is 
issued to <r and will be 
accepted by the Chicago Technical 
College as payment in full for the 
complete course, ‘Inside Facts on 
Drafting,’ provided that this certifi- 
cate is accompanied by his enroll- 
ment for the college home study 
courses in drafting’; that employ- 
ment and consultation services are 
offered free to students and gradu- 
ates; that Chicago Technical College 
is an accredited school and the 
leading school for builders, and that 
the home-study training in air 
conditioning and refrigeration will 
qualify one for the _ top-ranking 
positions in the industry. 

The complaint issued by _ the 
Federal Trade Commission alleges 
that Chicago Technical College is not 
an accredited school; that individuals 
completing its home-study courses 
are not assured of employment nor 
are they able to secure top-ranking 
positions in the field. 


Leonard Dealer’s Display 


GOOSE CREEK, Tex. — Lack’s 
Auto Supply, Leonard dealer here, 
recently featured an_ eye-catching 
window display which played up the 
refrigerator line, washers, and radios. 
Walt Baumbach is manager. 


IMAYFLOWER 


Commercial Refrigeration 
Compressors 
made by 


Hardy Manufacturing Co., Inc. 
126 Davis Ave., Dayton, O. 


SPORLAN 
‘vr VALVES 


BUNDY TUBING 


_ Copper-Brazed Steel. Cop-_ 

per Coated Inside and- 

Out. Sizes: *s" to %" O.D.— 
BUNDY TUBING CO., DETROIT 


2620 Big Bénd Blvd., St. Louis, Mo. 


ADD TO YOUR PRODUCT 
THE REPUTATION OF 


PENN Coutrots 


Write for Catalog 3 
PENN ELECTRIC SWITCH CO. 


GOSHEN, INDIANA 


Food Storage Lockers 
Is Our Only Business 


All our energy is devoted to the development 
and production of lockers. Write for particulars. 


Master Refrigerated Locker Systems, Inc. 
121 Main St. Sioux City, lowe 
149,500 Masterbuilt Lockers in Use 


ACME INDUSTRIES, ine 


JACKSON —— micHican 


Pe 


— AMMON/IA 
~FINNED COLL 
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TVA Expands Services 
Into Alabama 


Savannah, Ga. 


(Data compiled by Savannah Electric & Power Co.) 


Name and Address Make of Equipment Tonnage Hp. 


BIRMINGHAM, Ala.—Representa- | BANKS 7 
tives of Alabama Power Co., Ten- | Citizens Bank & Trust Co................. General Electric 10.0 13.0 
nessee Valley Authority, and north- a 3 a Bank, ici “i _ 

+3 , ES ME a cic aveinlnedbn's Bowe wes-ois estinghouse ; ‘i 

ern Alabama municipalities and | savannah Bank & Trust Co., 4 E. Bryan St. 20.0 24.75 
electric cooperatives met May 1 to * 
sign a contract expanding the TVA | CLUB 
power program into Alabama and | Al Remler, East Victory Dr................. Westinghouse 40.0 68.5 
bringing its total number of cus- 
tomers in the Tennessee Valley near FUR STORAGE 

400,000 mark Savannah New Way Laundry, 
the 400, ° iy nanan Aare eee General Electric 2.5 2.5 

Purchase of Alabama Power Co. 
properties, to be shared by TVA and OFFICES 
the territorial agencies, will cost | National Gypsum Co., Brampton Rd....... Carrier 5.0 6.0 
about $4,600,000 J. L. Budreau Co., Realty Bldg............. Carrier 3.0 3.5 

iin : . Steel Products Co., Lathrop Ave........... 7.5 8.5 
Georgia Supply Co., 32 W. Bay St......... Fairbanks-Morse 5.0 5.75 
R. J. Whalley Co., 410 E. Bay St......... Yorkaire 350 3.0 3.5 
EEI To Meet June 3 To 6 Artley Co., 504 E. Bay St..............-.- Yorkaire 475 5.0 5.75 
i " Star Laundry, 1812 E. Broad St......... General Electric 3.0 4.0 
In Atlantic City 

RESTAURANTS 
Roxy Restaurant, 37 Whitaker St......... Yorkaire 475 5.0 5.75 

ATLANTIC CITY, N. J.—Annual | Gone’s Cafe, 312 W. Broad St............. Yorkaire 475 5.0 5.75 

convention of Edison Electric Insti- S & S Cafeteria, 14 E. Broughton St..... Fairbanks-Morse 15.0 17.0 
une 

= be held here June 3 to 6, STORES AND SHOPS 
E Haverty Furniture Co., 301 W. Broughton.. Fairbanks-Morse 25.0 30.0 
Fine’s, Inc., 15 W. Broughton St........... Yorkaire 475 5.0 5.75 
Globe Shoe Co., 19 E. Broughton St....... Carrier 5T (2) 10.0 11.5 
SR nn ee ee Frigidaire 3.0 3.2 
C L 7. % S ‘ e ' ED Joseph’s, 25 W. Broughton St............. Yorkaire 350 3.0 3.5 
Style Shop, 24 W. Broughton St............. Yorkaire 475 5.0 5.75 
ADVERTISING Marilyn Shoe Corp., 112 W. Broughton.... Yorkaire 475 5.0 5.75 
Quality Shop, 24 E. Broughton St........... Frick 5.0 5.75 

RATES: Fifty words or less in 6-point Potal—-23 Commercial Installations. ...... 0... scscccccccccccccccccccces 200.0 258.45 
light-face type only, one insertion, $2.00, oe 
additional words, four cents each. Three =e TRSRTINe «UNION icin cscesccccvewecccecvenscceeecese sneer 22.58 
commomareve Snmertiens, GROG, SOGUIME | CaF Means GOGMUD..........2.c00ccccccccccoccsscvscvccossascvesces soves 26.70 


words ten cents each. 

PAYMENT in advance is required for 
advertising in this column. 

REPLIES to advertisements with Box 
No. should be addressed to Air Condition- 
ing & Refrigeration News, 5229 
Ave., Detroit, Mich. 


POSITIONS AVAILABLE 


COIL MANUFACTURER desires services 
of an _ experienced refrigeration man. 
Must have experience selling jobbers, 
manufacturers, and dealers. Compensation 
—Salary, commission, and expenses. State 
age, references and experience. Write 
Box No. 1229, Air Conditioning & Refrig- 
eration News. 


FRANCHISES AVAILABLE 


DIRECT FACTORY CONNECTION. Sell 
refrigerated display cases, walk-in coolers, 
reach-in refrigerators, refrigerating units, 
to meat markets, grocers, taverns, etc. 
Financing arrangements to help sell. 
Write Dept. A for full information or see 
EHRLICH REFRIGERATOR MFG. CO., 
St. Joseph, Mo. 


REPAIR SERVICE 


G. E. DR1—DR2—$27.00; Domestic West- 
inghouse $27.00; one year unconditional 
guarantee. Place order for any model 
G. E. or Westinghouse sealed unit. Ship- 
ment will be made from stock same day. 
Return old unit later. Our production 
line turns out completely rebuilt sealed 
units mechanically comparable to manu- 
facturer’s with replacement service in- 
ferior to none at prices that enable you 
to realize profit on resale. Send for 
Complete replacement schedule. REX 
REFRIGERATION SERVICE, INC., 2226 
S. State, Chicago, IIl. 


GENERAL ELECTRIC DR1-DR2 Monitor 
Top units exchanged $27.50 F.O.B. our 
factory. Send your defective unit. On 
receipt we make immediate shipment of 
completely rebuilt, refinished unit with 
one year guarantee. Like new in every 
respect. Westinghouse and other her- 
metically sealed units, prices on request. 
MACKLAM REFRIGERATOR SALES & 
SERVICE CORP., 220-222 West Huron St., 
Chicago, Ill. 


CONTROLS RECONDITIONED like new. 
Precision work by experts. “Years of 
Satisfied Customers,” our motto. All work 
guaranteed for one year. Try us and be 
convinced of our  unexcelled service. 
Special prices in quantity lots. For 
further information write: UNITED RE- 
PAIR CO., INC., 342 W. 70th St., New 
York City. 


PATENTS 


HAVE YOUR patent work done by a 
Specialist. I have had more than 25 years’ 
experience in refrigeration engineering. 
Prompt searches and reports. Reasonable 
fees. H. R. VAN DEVENTER (ASRE), 
Patent Attorney, 342 Madison Avenue, 
New York City. 


A New Improved Dehydrator 
on the Market Soon 
Look for Our Announcement 


MUELLER BRASS CO. 


Port Huron, Mich. 


For Information on Motors 
FOR ALL TYPES OF 


Air Conditioning and 
Refrigeration Equipment 


L hdetlonl 


Wagner Electric Corporation 


6441 PLYMOUTH AVE st LOUIS MO 


Ref 


rigeration and Air Conditionina 


ARTS TOOLS “SUPPLIES 


WholesaleOn 


2732 NN. ASHLAND 


Write for catalog 


Cedar Rapids, Ia. 


(Data compiled by Cedar Rapids division, lowa Electric Light & Power Co.) 


Name Make of Equipment Hp. 
CLUB ROOMS 
Roosevelt Hotel, club room................ Airtemp 5.50 
Elks Club, first and second floors.......... Airtemp-Trane 44.50 
Roosevelt Hotel, club room................ Airtemp 5.50 
DRESS SHOP 
WE INOS rater iesctasecss asians ar ows Frigidaire 3.25 
OFFICE 
ee MRI GO hi eevee bias direc rnvewesnce Airtemp 3.25 
RESIDENCE 
Me ee Tee Tre Tee ee eae 0.50 
RESTAURANTS 
TMG BVO VITBIIB oi occ cccscsccascscces Airtemp 5.50 
CNN go 5.55045 504404 6 560565 SAREE C EROS York 3.25 
STORES, DRUG 
SP Ser ree cere ee err ee ee eT Kelvinator 3.25 
0) Serr ree reer er ee re Frigidaire 3.25 
STORES, DEPARTMENT 
Killians, entire basement, first and 

arr Seer eae rere ares Carrier 75.0 
WORWORtN OG TVG ORE UO. c ccc ccsccccesres York 50.0 
Craemer’s, entire First and Second Avenue, 

complete store buildings................. Carrier 38.0 
Newman’s, entire basement, first and 

ee PT rere ree eee Airtemp-Trane 105.0 
STORE, SHOE 
a ere Tere eee ee ee York 11.50 
CD 55. 65:6.50. 546 695, W008 0 505046 0565,005 550 REED OOO ea ee E 357.25 


Manchester, N. H. Area 


(Data compiled by Public Service Co. of New Hampshire) 


Name and Address Make of Equipment Hp. 
BANKS 

APDERORS, MODCHOSE? «......6.06sccssccsscess Carrier 18.0 
avseere ss .0<ecsoteawevas ene Carrier 3.75 
CLUB 

Derryheld, Manchester ....cesccssscvccsccs Carrier 1.0 
OFFICES 

Hermsdorf Fixture Co., Manchester........ Kelvinator 1.25 
N. H. Fire Insurance Co., Manchester...... Lenox 5.25 
Public Service Co., Manchester............. Kelvinator 0.75 
Bi BD ec ivicnde ees ter vectennens Carrier 1.0 
RESIDENCE (Summer Only) 

H. Ellis Straw, Manchester................. Carrier 1.0 
RESIDENCES (Winter Only) 

Se EE 6a vA ACCKECEADE SNORE Ee bE DAES OTR ERD Lenox 23.5 
Se ME: RA PENES TET RLVSACE TOES bee R ENESCO ES General Electric 5.3 
FE, NP FARR ETKORESADEDEADAN ONSRS ESC OE ES Superfex 1.87 
RESTAURANTS 

Puritan Confectionery, Manchester......... Carrier 11.5 
BO i, FE 0.6.50 chee varcereceene Ice 2.0 
J. J. Moreau, Manchester....... WER EACS See Frigidaire 3.75 
STORES 

Scott Jewelry, Manchester.................. Carrier 3.75 
a a errr rer err Carrier 3.75 
THEATER 

State Theater, Manchester.................. Westinghouse 152.0 
ey ee 65.65:5.564. 6040 0055465656555 04 OA ENE SOUT ROS ENO HES ONEELSIOSRESS 239 .42 


Goose Creek, Tex. 


(Data compiled by Houston Lighting & Power Co.) 


Make of Equipment 


Name and Address and Installer Tonnage Hp 


American Barber Shop, Goose Creek....... Frigidaire-Robisch’g-K. 3.0 4.25 
Citizens State Bank, Goose Creek.......... Frigidaire-Robisch’g-K. 5.0 6.75 
Humble Waffle Shop, Baytown............ Frigidaire-Robisch’g-K. 5.0 6.75 
Woods Pharmacy, Goose Creek............. Frigidaire-Robisch’g-K. 7.6 9.25 
Herring Drug Store, Goose Creek.......... Frigidaire-Robisch’g-K. 5.0 6.75 


‘Electrical Living’ Display Theme 


ells Faster Beca 
It Cools Faster! 


IDEAL SPEED COOLER 


DALLAS, Tex.—‘Live Electrically 
and Really Live” was the theme of 
a novel display of small electrical 
appliances recently featured in the 
window of Marvin Drug Co. here. 


THE BUYER'S GUIDE 


Ideal Beer Cooler Co. 
2953 Easton Ave., St. Louis, Mo. 


@ Tyler dealers and distributors have an even 
bigger sales and profits advantage for, 1940. The 
new Tyler line again steps ahead of the field with 
exclusive improvements, massive new beauty, and 
new models that open still wider sales fields. 
Tyler’s perfected Welded-Steel construction and 
Tyler’s standardized, large scale production cre- 
ate unmatchable values. With the Tyler line you'll 
find it easy to step up your volume and profits. 
Your territory may be open. Write or wire—today. 
TYLER FIXTURE CORP., Dept. E, NILES, MICH. 


New York Office: 601 W. 26th St. Boston Office: 683 Beacon St. 
Chicago Office: 1663 W. Ogden Ave. 


BELTS 
FOR SMALL DRIVES 


«+. complete with 35 
most popular-sized 
belts...pays $13.92 
clear PROFIT |! 


“Eye-Ful’” Tower 


Handimeter 


For details write to L. H. GILMER COMPANY Beta 


Order it today! 
Make it Your “On- 
the-counter’’F.H.P. 
Belt Department 


MUZZARELLI’S SeveraGe COOLERS 
FOR Bottled Beverages and Direct Draw Draught Beer. 


WITH KELVINATOR 18 to 28 
REFRIGERATION Cases 12 02. 


DISTRIBUTORS 
YOU CAN NOW SELL OUR 
QUALITY COOLERS 
furnished complete or with all 
equipment LESS the KELVIN- 
ATOR UNIT. 


Kool-Kwik 
Beverage Cooler 


FREE Beverage COOLER 
CATALOG 


Build Your SALES with 
MUZZARELLI COOLERS 
12 New Improved MODELS 
to work with—Write for our 
NEW COOLER CATALOG. 
Engineered efficiency assures 
Adequate REFRIGERATION 


Direct Draw Cook 


are made of forged steel. 

An additional advantage of 
this tool is the construction 
of the bottom of the yoke, 
which permits flares to be 
made where there is little 
it can be slipped on over the space between nut and the 
bar without twisting or turn- end of tubing. Fin tubing 
ing. The inside edges of the sometimes offers this prob- 
yo re are slotted so that once lem. 
in position a slight turn holds Flares soft copper, brass or 
it in place on the bar. Yokes aluminum tubing. 

No. 195-F Imperial Flaring Tool, flares 4", ‘i’. %". Yo" 
and 5¢" O. D. tubing. Price each... ..... 2.6... 6 ce eeee 25 
Also available for all other sizes of tubing. 


THE IMPERIAL BRASS MFG. CO., 565 S. Racine Ave., Chicago, Ill. 


VALVES e FITTINGS # TOOLS 
CHARGING LINES * FLOATS 
STRAINERS e¢ DEHYDRATORS 


@ The new Imperial Flaring 
Tool with slip-on yoke, pro- 
vides ease and speed of 
operation never before at- 
tained in a flaring tool. 

The yoke is made so that 


FOR PRESSURE CONTROL UPTO THPAC 


MINNEAPOLIS. HONEYWELL . 
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AIR CONDITIONING & REFRIGERATION NEWS, MAY 8, 1940 


‘Miss Kelvinator’ In the Capital 


ks 


“Miss Kelvinator of Michigan,” arriving at the Washington, D. C., airport 
for a week’s whirl of activities in the national capital, including screen 
tests and a luncheon at the White House, is greeted by wives of her 


home state’s Congressmen. 
Lesinski, “Miss Kelvinator” 


Left to right, in the picture, are Mrs. John 
(Shirleyan Gibbs of Detroit) and Mrs. 


Rudolph Tenerowicz. 


Phileo Makes Change 
In Its Stock Setup 


(Concluded from Page 1, Column 4) 
through a public offering a part 
of their holdings of the reclassified 
common stock. 
look to a public offering of sufficient 
additional common stock to obtain 
funds to _ retire all outstanding 
preference stock. 

Upon completion of these plans, 
the common stock will represent the 
only outstanding securities of Philco 
Corp., and application will be made 
to list this stock on the New York 
Stock Exchange. 


In further explaining this change 
in financial policy, James T. Buckley, 
Philco’s president, stated that “the 
company has now reached a point 
in size where its future development 
will be best served by access to the 
capital market.” Management of 
the company will not be affected. 


CONDENSING 
UNITS 


Precision built for 
efficient operation. 


GALE PRODUCTS 
Galesburg, Il. 


16356 Monmouth Blvd. 


Send for your 
COPY OF 


“FIN COIL 
ENGINEERING” 


EAE AEE 
REMPE CoO. 
342 N, SACRAMENTO BLVD., CHICAGO, ILL. 


The Best Known 
Name 


For 
‘Shaft Seals 


ROTARY SEAL 


Rotary Seal Co., Chicago, Ill. 


TRACE MARK 


DID YOU KNOW 


WILLIAMS 


CEOMATIC 


REFRIGERATION 


special alloy castings are heat 
treated and normalized 
against warpage after being 
machined? Send for facts! 
WILLIAMS O(L-0-MATIC HEATING CORP. 


‘ 


SF RP ate Diane my CE 


Present plans also— 


Medical Opinions Differ 
As To Effectiveness of 
‘Cold’ Cancer Treatment 


(Concluded from Page 1, Column 2) 
applying the cold to the painful, 
diseased area. 

“At the end of three days,” Dr. 
Fay reported, “the patient no longer 
complained of pain, and the mor- 
phine she had been taking was no 
longer required. Later we were able 
to send her home.” 

In Dr. Fay’s opinion, the original 
treatment demonstrated that success 
in relieving pain is perhaps the most 
important result to date of the 
treatment, and one which has been 
unmistakably proved by succeeding 
experiments. 

“Of more than one hundred cases 
which we have seen or which have 
beén reported,” he asserted, “in only 
two of them has human refrigeration 
failed to relieve pain.” 

Dr. Fay believes the possibilities 
of the pain-killing properties are 
enormous, particularly in the treat- 
ment of drug addicts. “If nothing 
else,’ he said, ‘four method of treat- 
ment has demonstrated that morphine 
addicts and those under the influence 
of drugs have a method of relief.” 

But there are at least four other 
aspects of the treatment, according 
to the speaker, which are important 
to the medical profession and to 
humanity. They are: Possibilities of 
control of infection; treatment of 
cancer; the fact that “it has been 
demonstrated that human beings can 
undergo general refrigeration at 75° 
to 80° F. and still live,” and the 
fact that “it has been proved that 
embryonic development is affected 
by temperature.” 

One of the most unusual results 
of this experiment, he explained, was 
the invariable development of mon- 
strosities when the hatching tem- 
perature was regulated in a certain 
fashion. 

Such an experiment, he indicated, 
may prove that “human monstrosi- 
ties” are a product of abnormal 
temperature conditions in the mother. 
Further research might in time lead 
te the prevention of such births, he 
said. 


How To Keep Prospects’ 
Minds Off Low Prices 


(Concluded from Page 1, Column 4) 
models before starting the sales 
presentation, on the theory that the 
dressier interior of the higher priced 
units will influence the prospects 
toward these boxes. 

These are a sample of the sales 
tricks with which the Belsey organi- 
zation has been bombarding its 
dealers in an attempt to counteract 
the high-powered price advertising of 
the manufacturers and reduce the 
percentage of “specials’ to total 
sales. 

To develop these and similar ideas 
the company offered a $10 weekly 
prize to its sales counsellors for each 
new and worthwhile scheme of sell- 
ing up, and similar $10 weekly prizes 
to dealers for authenticated cases 
in which one or more of these ideas 
had been effectively used. 

As for the rest, Mr. Mangan be- 
lieves, its merely a matter of 
repeatedly hammering into dealers 
and their salesmen the idea of sell- 
ing features and quality instead of 
price. 

“If there is anything unusual at 
all about our program,” declares 
Mr. Mangan, “it is the fact that we 
recognized from the start of this 
year’s refrigerator selling activity 
that our primary problem was that 
of selling up. We have never let 
this problem slip out of the forefront 
of our thinking. 

“But the job has been made ex- 
tremely difficult,’ he points out, “by 
virtue of the fact that practically 
all manufacturer advertising has 


been on the leader models—so much 
so, in fact, that the public has 
become extremely conscious of this 
price, and as a result this advertis- 
ing is about the only copy that is 
really pulling store traffic. There- 
fore a greater burden than ever 
is thrown upon the _ salesman’s 
shoulders. 

“To help further in counteracting 
this influence,’ Mr. Mangan con- 
cludes, ‘‘we make this one point to 
our dealers, and we are very sincere 
when we make it. We believe that 
we, as sellers, owe it to the buyer 
to show her all of our models so 
that she may better judge what she 
can afford and what she really wants 
in a refrigerator. And whether or 
not a prospect believes she is inter- 
ested only in a low price model she 
saw advertised, we believe that we 
owe it to her to show her what a 
few dollars more will buy.” 


St. Louis ASRE Section 
Elects New Officers 


ST. LOUIS—E. Gygax of Curtis 
Refrigerating Machine Co. was 
elected chairman of the St. Louis 
section of American Society of 
Refrigerating Engineers at the an- 
nual dinner of the section, held at 
the Bevo Mill restaurant. Business 
meeting was held in the reception 
room of the Anheuser-Busch brewery. 


A. T. Marlo of Marlo Coil Co. was 
named first vice chairman; H. F. 
Spoehrer of Spoehrer-Lange Co., sec- 
ond vice chairman; and F. D. Turner 
of Alco Valve Co., secretary-treas- 
urer. 

Speakers on the evening’s program 


were George Bright, president of 
Detroit Ice Machine Co. and a past 
president of A.S.R.E.; and J. G. 
Rosborough, assistant chief engineer 
of Anheuser-Busch, who showed a 
film picturing a trip through the 
brewery, and explained operation of 
the brewery refrigeration plant. 


N. Y. Utility Reinstates 
Brooklyn Dealer 


NEW YORK CITY — Reinstate- 
ment of Sol Scholder, president of 
the Electrical Appliance Dealers 
Association of Brooklyn, as an 


' approved cooperating dealer in Con- 


solidated Edison Co.’s current ‘“‘bar- 
gain package” promotion constitutes 
the latest move in the running feud 
between the utility and those groups 
of metropolitan appliance dealers 
which are fighting the power com- 
pany’s promotional tactics. 

Mr. Scholder and his firm, Edisco 
Appliances, Inc., had been dropped 
from the campaign by E. F. Jeffe, 
vice president of the utility and 
father of the bargain package 
scheme, because of alleged  un- 
cooperative activities and attitudes. 
Brooklyn dealers, through their asso- 
ciation, had immediately charged 
Mr. Jeffe with acting in an unfair 
spirit of retaliation. 

Meanwhile, Consolidated Edison 
gained an extension until May 27 
of the deadline by which it must 
file answer to the suit brought 
against it because of its bargain 
package activities by the League of 
Metropolitan Appliance Dealers, of 
which Mr. Scholder’s Brooklyn group 
is an active member. 


{fp)Dependability Brings Satisfaction 


Service Men everywhere confirm the DEPENDABILITY built 


into all A-P Valves... 


And when YOU stake your reputation, your business suc- 
cess and Profits on satisfactory air conditioning control . . . 
play safe,— put an A-P Valve on the job. You'll be more 


certain of an efficient installation and satisfied customers. 


@ Progressive Servicemen use and recommend — and Aggres- 
sive Jobbers stock and talk — 


AUTOMATIC PRODUCTS COMPANY 


THIRTY — SECOND 


2450 NORTH 
Export Department 
CAMPBELL REFRIGERATOR CO. ” - 
Milwaukee, Wis. 
Dealers Wanted for Midwestern and 
Southern States 
<a Pe ORNs eo ae og oe ay 


A-P Products. 


STREET 


wisconsin 


100 Varick Street, New York City 


. is eee Fe ; a a, 
bale oo ae can ee vine. Re, 


{A) Model 70-N Solenoid 


Refrigerant Valve... 


Freon capacity —19 to 53 tons— 
Well known for its positive opera- 
tion, low power consumption, sim- 
ple, leakproof. moisture proof con- 
struction. 
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